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How to Use This Pamphlet

The secretto successfully earning a merit badge is for you to
use hoth the pamphlet and the suggestions of your counselor.

Your counselor can be as important to you asa coach isto'an
athlete. Use all of the resources your counselor can make
available to you. This may be the best chance you wilhave
to learn about this particular subject. Make it count.

If you or your-counselor feels that any information in this
pamphletisincorrect, please let us know. Please state your
source of information.

Merit badge pamphiets are reprinted annually and requirements updated
regularly. Your suggestions for improvement are welcome:

Who Pays for This Pamphlet?

This merit badge pamphletis one in-a series of more than 100 covering ail kinds
of hobby and career subjects. It is made available for you to buy as-a service of the national
and local councils, Boy Scouts of America. The costs of the development; writing, and

editing of the merit badge pamphlets are paid for by the Boy Scouts of Americain
order to bring you the best book at a reasonable price:

Send comments along with a brief statement about yourself to
National Advancement Committee, S272
Boy Scouts of America * 1325 West Walnut Hill Lane * Irving, TX 75038
If you prefer, you may send your comments to meritbadge@Scouting.org.

Merit Badge Pamphlet + Digi = iFun
Experience cutting-edge technology with the new digital merit badge pamphlet using your
tablet or smartphone. dust purchase your digital pamphlet and you will have access to it—
on the go—wherever youmay be. The interactive digital version of the printed copy includes
y : special features, videos, extra photos, and

DGE SERIES other supplemental information.
Augmented reality (or AR} is another exciting new
digital toal available for use along with the printed
version of select merit badge pamphlets. Download
and install the free Scouting 4D app on your device,
scan the pages, and watch the special digital
features come to life.

For a current list of interactive digital merit badge
pamphiets, go to www.boyslife.org/meritbadges.
{Be sure you have your parent’s permission before
you download or purchase anything online.)
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Requirements

1. Do ONE of the following:
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For one day, keep 2 log in which vou describe vour
communication activities. Keep track of the time and
different ways vou spend communicating, such a8
talking person-{o-person, lislening 1o teachers or

the radio, watching television, using social media,
reading books and cther print media, and using any
electronic communication device. Discuss with vour
counselor what your log reveals about the importance
of communication in your life. Think of waysto
improve your communication skills:

For three days, keep a journal of your listening
experiences: Identify one example of each of the
following, and discuss with vour counselor when
vou have listened to:

{17 -Obtain information

[
—

Be persuaded

i’

3

Appreciate or enjoy something

i

{4} Understand someone’s feelings

in a small-group setiing, meet with other Scouts or
with friends. Have them share personal Stories ahout
significant events in their lives that affected them in
some way. Take note of how each Scout participates

in the group discussion and how effectively he
communicates his story. Report what vou have learned
to vour counselor about the differences vou observed
in effective communication:




Foreach type of % g%%
with your counselor an instance when that
mgﬁzgé might not be appropriate or effective.

2. Do ONE of the following:

Bl

I

i

i

a: Think of a'creative way to describe yourself using,
for example, a collage, short story or autobiography,
drawing or series of photographs, or a song or skit.
Using the aid you created, make 3 presentation o

selor about yoursell

cept, produci, oF
onfidence. Build

{
bi

i

e speech, Glve it of a mesting of 3 group.

or zé% experi

can ano

Attend a public meeting {city csaaﬁséé, ﬁaﬁmi board;
debate} approved by your counselor where several
points of view are given on a single issue. Practice
active listening skills and take careful notes of each
point of view. Prepare an objective report that
includes all points of view that were expressed,
and share this with vour counselor
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CONSUNICATION

Do ONE of the following:

a. Wiite to the editor of 3 magazine or your local
newspaper 1o express your opinion of share
informiation on any subject you chioose. Send
your message by {ax, email, or regular mail.

W i

i
it

Serve as master of ceremoniss.

Find out about three career opportunities in communica-
tion: Pick one and find out the education; training, and
experience required for this profession. Discuss this with
your counselor; and explain why this profession might
interest you.
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Communication: A Key
to Opening Doors

Communication is important to your life. Being able to
communicate effectively is key to achieving success. It is
the way you get people to understand your values, interests,
talents, abilities, needs,; and wants. It is how you show your
knowledge about things:

Good communication means more than just expressing
yourself. It also involves listening carefully to others, knowing
when to speak up,
and knowing when
to keep your thoughts
to yourself. If you can
communicate well,
you will be better at
just about everything
vou do, from Scouting
to schoolwork and
being a good friend.

As you grow older; your ability to communicate grows with
you. When you were an infant, you used crying to communicate
simple messages such as “I'm hungry!” or “My diaper needs
changing!” At about 6 weeks of age, you learned to communi-
cate by smiling. This was how you said: “I'mhappy” or “I'm
comfortable with you.” At around 6 months, you started talking.
A mixture of sounds and words tumbled out of your mouth.
Every day, you-got a little better at it. By the time you started
school; you had advanced from “Da-da!” to'“Can you come over
to play?”

COMMUNICATION

AURICATION A KEY TOOPENING DOORS



COMMUNICATION ACKEY TO OPENING DOORS

Here are some Today, you are able to communicate complex thoughts about
other common things like sports, math, and movie plots. You may havelearned
a-special group:of words related:to a favorite hobby or sport. You
may have even learned to communicate in a second language.

symbols. What
do they mean?
The answers are
upside down.

Different Forms of Communication

As you work on your Communication merit badge, you may
wonder, “What is communication?” Simply put, communication
is the act of sharing information with others. Most forms of
communication are symbolic. A symbol is something that means
or stands for something else. For example, the American flag is
a symbol of America.

Language
Language is the most common way that we use symbols.to
communicate: Most languages use an alphabet to symbolize
(stand for) sounds in the spoken language. We combine
these “letters” to form words. Some words symbolize things
vou can hold or touch: “Apple,” for example, stands fora
fruit we love to eat. Other words, such as “love,” “intelligence,”
and “freedom,” stand for things you cannot hold or touch.

We combine words to form sentences. Sentences state facts,

wio0l S,USAl b

Bupjows opN ‘g o h

epeuen -z - Opinions, questions, or commands, such as, “The apple looks
soead 'L delicious” and “May.1 have one?”

8 COMMUNICATION



COMMUNICATION: A KEY TO OPENING DOORS

Speaking Without Words

Not all communication uses words. There are many
ways we communicate nonverbally, or “without words.”
Nonverbal communication can still use symbols,
however. For example, if a Scout is in a public place

and he sees a picture of a woman on a bathroom door,
he will know not to go through that door, even if there
are no words on it.

Some types of communication use words and
nonverbal symbols. The eight-sided red sign printed
with the word STOP in white letters tells drivers to stop
their car. You would probably know the sign’s meaning
even if the word was not there. That is because the color
red, which signifies danger, and the eight-sided shape (called
an octagon) are used on no other road sign in the United States.
In this case, three different symbols—a word, a color, and a
shape—all help communicate the same important meaning.

§
g

Talking With Your Body

Another nonverbal way to communicate is through “body
language.” Body language is communication through body
movements or gestures. It can be as simple as a smile, frown,
or nod of the head.

Shaking hands when you meet someone is a nonverbal way
to communicate goodwill. For people in the military, a salute—
raising the right hand, held flat, to the forehead over the right
eyebrow—shows respect. Legend has it that the practice had its
origin in the Middle Ages, when knights raised the visors of their
helmets to greet each other.

i
!
f
:
{
4
;
i
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Body language can even communicate whole
sentences. For example, many people who are
deaf, and their friends and families, use

a special language called American Sign

Language, or ASL. This language uses

hand movements and “finger spelling” to
communicate thoughts.

People may sometimes “speak” body
language without knowing it. If you grew up
in the United States, you might lower your eyes
and look at the floor when you are feeling shy.
You might raise an eyebrow to show doubt
or confusion. Squinting your eyes can signal
anger. In other cultures, these movements may
have different meanings.

Other Ways of Communicating

Without Words

Words and body language are not the only ways
to communicate. Dressing nicely to go to a place
. e of worship tells others, “I respect this religious
American Sign Language, or tradition.” Sitting in the front of the classroom,

ASL, helps people communicate . «
whole sgntznc:s with hand rather than in the back, says, “I want to learn

movements and finger spelling and do well in this class.”
rather than by voice.

The way you wear your hair can communicate, too. In the 1960s, many
young men wore their hair long as a way to protest “the establishment,”
a term that meant “the usual way of doing things!” However, by the
1970s long hair on boys and young men was common and had lost its
special meaning.

o

Mass Communication and
Digital Technologies

Communication that is meant for a large audience

is sometimes called mass communication. This used to
mean communicating through radio, TV, newspapers,
magazines, films, and theater. Today, many people com-
municate using digital (computer-related) technologies.

10 COMMUNICATION



COMMUNICATIONCZAKEY TO OPENING DOORS

Some of these are mass communication tools. Others help
individuals or small groups communicate.

Digital tools include websites, social networking sites,
blogs, instant messaging, and text messaging using cellular
phones and other handheld devices. We will look more closely
at digital communication in:a later .chapter.

Why Study Communication?

If ' we learn to communicate naturally, why do we study
communication? The answer is that we all can improve our
communication skills if we practice them. That means learning
to be a better listener and a more confident public speaker.
Earning this merit badge will make you more aware of
communication in your life. You will learn how to interact
better with others and improve your communication skills.
You can use these skills when you need to inform, persuade,
or get the attention of people.

.
¥
{
i
:
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COMMUNTCATIONT A KEV TOOPENING DOORS

Keeping a Communication Log

By observing how you communicate and how much time you
spend communicating, you can learn about your own strengths
and weaknesses as a communicator. Requirement 1a asks yourto
keep a detailed communication log for one day. Doing so will
help you see your communication style more clearly. You will
kniow how much time you spend online; or watch TV, listen to
the radio, and read. You will learn how miuch time you spend
on the phone and in face-to-face interactions, and how often
you use email; text messaging, instant messaging, or write
letters to friends and relatives.

12 COMMUNICATION
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How to Remember Names

People like it when vou cali them by name This shows
respect B often makes peopls giad they have met you.
Here is a neat trick 1o help you remember a person’s
name. Let’s say you meet a man named Bob Brown.
First, say his name aloud. “It’s nice to meet you, Bob
‘Brown” Repeat his name to yourself a couple of times.
Next, "hang” the name in 2 mental picture. To do that,
iook 5t Bob and picture him in ascene based on his
name. For example, imagine thathe isin a rowboat
with the letters “BOB” on the side. The rowboatis
bobbing up and down in a sea of chocolate {brown)
milk. The next time vou see Bob Brown, this picture
will come fo mind, and vou will remember his name.

Motice how acive

ve listened 1o someone who
trying 1o persuade you about
understand, and something. Perhaps yoi: have
listenied 1o sounds in nature or
music that helped you relax:

a problem or Some people {all asleep faster
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o
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GOOD LISTENER GOOD LEADER

Tips for

Pay atte
talking o vo
than listening

;3* Listening

s natural for your mind to %gsﬁée? §¥§$¥§
‘we think about what we are going to sa
t the speaker is saving, %%&%sse?%f a §$&§ ii

A good listener lets the speaker know that his
stead of being distracted, look directly and o
speaker’s eyes, nod your head, and make short responses fiiﬁeg Y
it/ or "Thats Entereszmg
Restate what you heard. Aﬁ;}t%&gf §¥§&t§§$§§§%§§§ skill is to stat what
' you think the speaker just said, as;ﬁg you ords. Ask questions
if necessaqg This helps you maka sure you understood what was said.
:r“We‘H meet at 3 o'clock at the snack bar in the bowling iiay, right?
Ordid yau say at the snadc bar next ddor to,, h a' W tley?”

Keep a Listening Journal

Requirement 1b asks you to keep a journal of your listening
experiences to make you more aware of this key skill. Make a
note of when you listen to gain information and when someone
is trying to persuade you about something. Identify when you
listen to appreciate or enjoy something; and when vou listen to
understand someone’s feelings.

Remembering the importantThings

We cannot remember evervthing: we must decide what is
important to remember. Some scientists have discovered
that just after we hear something, we will remember less
than half of it. By the next day, we might recall onlv up to
athird of the message.

Earlier, we sxplained how 10 create 3 mental picture o
help vou recall someone’s name. Another great memory tool
is 10 write down what vou need 1o remember. As 5001 3s you

can after vou hear something, or even while you are listening,

write down the things vou need to remémber fyou have a
smartphone, iPad, or tablet computer with note or voice memo
applications, you can use those to record what vou want to
remember. Be sure to looK at vour notes or listen'to your memo
later. i necessary, rewriie your remarks more clearly and add
details o help vou understand your notes.

COMMUNICATION 17



ERER GO

While you lead the discussion, remember that your task is to be part
referee; part coach, and part observer. Do not take sides. Remind
participants to make all comments to the group leader or to the whole
group. Prevent conversations between individuals, or redirect them to
the group.

Leading Small-Group Discussions

Leading a small-group discussion is exciting. As a Scout,
you may have a chance 10 lead a discussion in your patrol
or troop. As a student, you mayv get to lead a discussion for
a school proiect or sporis team. Here are some other kinds
of group discussions:

s Work groups {pesplé working together on atask)

= Focus groups {peopile brought together to discuss a product
or service]

+ Brainstorming groups {people who'gather o come up with
new ideas about how 1o do something]

Requirement 1c asks vou 1o lead a small-group
discussion. Before the discussion beging, give the
group clear guidelines about the topic and the

format of the discussion. You might start by
saving, "Today we are going 1o brainstorm
ideas for Eagle Scout projects. I want each
i person to sharenew ideas and make
- suggestions for our current gmjects,
We will sit in a'circle, and each of us
- will have three minutes to share our own
thotights. After each speaker finishes,
the group will have three minutes to ask
questions, Then, the person at the speaker’s
right will have a turn o speak.”
. As group leader, you cannot join the
e conversation. Avold talking too much. Instead,
stay. 3 little bit apart 1o watch, listen, and guide
During the discussion:

* Keep the group members focused on discussing the correct
topic. Don' et the group get distracied.

* Make sach person feel that it s OK fo 1alk sbout his own
experiences or ideas.

18 COMMUNICATION



GOOD LISTENER, GOOD LEADER

o Give shy people a chance to talk; encourage them with a
smile and a kind word.

¢ Prevent any one person from taking over the conversation.
Do this respectfully.

o ‘Make sure the group gives each person a chance to speak
and be heard without interruption.

o If necessary, help:group members to compromise:

e ‘Watch the time to make sure the group completes the
discussion or-task.

As each person speaks, observe how he communicates and
how others respond to him. Look for nonverbal communication.
Notice how a smile, shrug; or raised brow can reveal a person’s
feelings or thoughts. When each speaker finishes, thank him for
participating. When the time is nearly up, close by summarizing
the main points and the group’s conclusions.

Text Message or
Formal Letter?

During the Civil War-before there
were computers, telephones, or even
motorized mail delivery—Ietters
often took months to arrive. Union
and Confederate soldiers wrote
detailed and expressive letters and
used beautiful penmanship. Their
friends and relatives cherished these
handwritten words. Many of those
letters, which became family keepsakes
and were passed down through
generations, survive today. ; :
Requirement 1d asks you to list as . Letters written
many methods of communication as you can, and identify by Union and
to your counselor when each method should (and should not) ~ Cenfederate
be used. Today, we use many forms of communication: text :gg:‘f;: 2322 g6
messages, telephones, emails, faxes, regular mail, and express - oot soldier had,
mail delivery around the globe by plane. There is no one right for the most part,
way to communicate, However, you can pick the best way to a fairly impressive
send a message, depending on who will get it and why you command of the
PR R i English language.
are sending it: Here are some simple guidelines to help you
choose the right' way to communicate.

COMMUNICATION 19



COODLISTENER GUOD LEADER

Penmanship: A Disappearing Art

In the past, people wrote letters by hand. Now we are more likely to send -

an email or a text message. Few people today have neat handwriting

that is also beautiful. Practice your handwriting so that anyone can read it.

Using a computer, choose a font that you wcuk@:iike your handwriting
to look like. Make sure your practice sheet includes all the letters in the

alphabet and has lots of space between !ines.}?{i’nt out the page and
practice writing the letters below each line.

Being able towrite

a formal letter in

the proper format

says a lot about

your maturity-and

professionalism:

20

COMMUNICATION

Formal Letters

We-use formal letters to communicate for school or business
purposes, or to write recommendations. When you apply for an
internship, a camp, or & job, you may have to write a formal letter
asking admission or permission to-attend or to state your interest.
If you are chosen:for an‘award or honored for your talents, write
a formal letter thanking the organization. Letters to the editor of

anewspaper or magazine, even those sent by email; also require
a formal tone.

June 12, 2009

M. Doug MacArthur
Sports Director; WREE-TYV
745 Pesch Sufect

‘Attants, GA 30302

Trear ¥iv. MasArthur

1 s writing 1o Sxpress my UHercs in applying for the sumimes inteenship progeam that
‘your Televisioon station bas posied this week.
H 00 M o witing ané .
;:t)ﬂ:i:eﬁm 1 have dong quitea bit of work during iy first yrorin coltege writing sc{g;
fmmmﬂw%mmﬁngmmmmdcwwa::esmi:z
akﬂanm}ﬁcﬁ!cab!cmimjhawa;@edmomﬁnmﬂg!ﬂmt guests,
courdinating sets.

seeking crent thise groat eXpeniencss with work 2t your siation, Jearoing
}am wé&?ﬁ&smmaﬂmjkﬁaﬂmﬂd&mmmywr
%&mﬁsm{v@aisﬁd@.m!mca;!mwgh‘kwkagsofwwmaum

Tt mﬂiﬁﬁwmﬁw&kwmiﬂmi&amm! Snbrast snd thet my dualifications:
mymmm‘smknhcprmm,

“hank yiou for yor eonsideraiion,
Sinoerdly.

o L~

Mok Peicrson
25 Forest Trail
‘Marietis, GA 30302




LOOD LISTENER GOUD LEADER

Formatl letters are always typed; speli-checked, and then N ——
proofread {to catch mistakes the computer missed). Begin with
today’s date in the top, left-hand corner, followed by the recipt- in a formal letier,

ent’s name, formal title, street address; city, state; and zip code.

o : N h “Enc.” is short
Add the recipient’s email address if you are sending the letter

electronically. The formal greeting with a colon at the end for "enclosure.”
(for example, “Dear Ms. Brown:” or “Dear Dr. Smith:”} is next.
The body of the letter follows. End with a formal ¢losing, ——————

suich as “Sincerely,” or “Best regards.” Follow with your full name
typed below it; leave enough space above for your signature. Add
vour own address information, phone number, and email address:
1 you are enclosing something with the letter, such as an appli-
cation or resume, puf a note at the bottom of the letier like this:
“Enc: resume” or “Enc: application and $75 fee.”

Faxes

A fax {short for “facsimile”} is-a copy of a document that is
transmitted over telephone lines or the Infernet. The recipient
can view ii'as a printout or as an image ona computer
sereen. Sending a fax is not as personal as making a
phone call, butit lets vou instantly send detailed or
printed information; such 35 3 map Of 3 newspaper
clipping. It is particularly helpful for business offices.
The main drawback of faxes is that not everyone
has a fax machine or a computer that can send and
receive faxes. In addition, faxing can be expensive
if you have to send or receive messages at an office
supply store or copy shop, and when the recipient has a
long-distance number.

Text Messaging
Sometimes called “texting,” this form of
communication involves sending short
messages, usually by cellphone:
Texting is good for quick
communication, especially when
phone calls might be disruptive or
impractical. It is also useful for
leaving a message when a person
can't take vour call. Rememberthat
your cellphone provider may charge a
fee for texting,



Hyouneedio
leave someone
avoice mail
message, speak
siowly and clearly.
Keepvour
message brief

and to the peint.

Email works well for most written communication.

You may sometimes need to send a formal letter, such
as when the person you are writing 1o does not have

a computer, or when you are writing about'something
very personal or serious.

Email

Email, short for “electronic mail,” has changed how many. of us
communicate. Email messages travel electronically. They can be
just about any length and can have attachments such as photo-
graphs, videos, or documents: An ,
email usually reaches its destination
almost instantly. You can send email
just about anywhers in the world and
store emails as longas you want. You
may also forward emails to others.
Email is 30 easy touse that

many people write 2 note quickly
and click “send” without reviewing
their message. You should always
review an email before sending it
Make sure that it is easy to under-
stand; contains good spelling and grammar, and is réspectiul.
Even inan email, misspelled wotds, poor grammar, of unclear
sentences can'make you look rude or not very smart—or both,

Phone Calis

Phone calls are great for hearing the other person’s voice, casual
chatting, making quick plans, or finishing some business for
your Scout troop. Also; some people communicate better by
talking than by writing. Phone calls do have drawbacks: People
are pot always available to take your calls, it is hard to exchange
detailed information over the phone, and visual images or infor-
mation that needs to be stored cannot be shared.

In the digital age, it is possible to literally talk online by
using & Voice over Internet Protocol {VoiP) that transmits sound
as data over the Internel. You cani also make online video calls
by using a webcam that feeds inages in real time to a deskiop
computer, laptop, tablet computer, or smariphons.

22 COMMUNICATION



When making a phone call, have a pen and paper handy
to write down details if necessary. When calling a friend and
someone else answers, it is polite to say, “Hello, this is {your
name here].-May I speak to...?” If you are calling someone
whom you do not know well; introduce yourself using vour
full name; clearly state why you are calling.

Thank-You Notes

if you receive a gift, whether it is in person; such as at your
birthday party, or through the mail from faraway friends or
relatives, you should write a thank-you note that specifically
mentions the gift you received. Write it by hand and send. it in
the mail. This takes more effort than a phone call or an email;
and it shows more respect. Mail your note no more than one
week after you receive the gift. Waiting two weeks or longer
is not polite. Adults and elders, in particular, will remember
receiving a thank-you note from you and will be impressed
with your good manners.

Jaic 42, 1074

Dear Ui 4‘? Mys, s«"‘;x@ay

T sk WM o i g e f:w« «&/mw/ﬁ
f fxﬁev‘&é o dgp . S atatio
itk pm o Gasl e vesh of Yeer

fm;f’? L deuly enjoyed. oeer

beach putings anel nightly
barbecyes. Thanks ésw ot Linidiats,

£
o #HaR J;f
i P g i
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ltis a goodidea
tokeep afight
touch when
describing
vourself. Be
humble. Do not
be afraid to-poke
a little fun at
yourself. This also
is a good way to
introduce yourself
when youare
asked to speak

in pubtic.

GOOD LEATIER

Creative Ways to
Describe Yourself

Requirement 2a calls for
you to find a creative way
to describe yourself.
Choose a method that
you feel comfortable
using. It should suit your
personality-and allow
you to express yourself
completely. Here are a
few ideas.

Make a Collage

Collages are fun to
make; and you can
use a variety of
visual items to
describe your life:
Postcards,-clip-art, stickers; photos,
cutouts from magazines, typed text, markers,
paint; decorative items, leaves and other things from nature;

and small plastic toys are just a few things you can use to make
an-eye-catching 3-D collage.

Create a Slide Show

If you like working with photography and compuiters, you can
create a narrated slide show on your computer. Some slide show
software programs let you add your own videos. Instead of using
random shots; carefully select the photos and videos to tell a
particular story about yourself. Write a script to follow when
you record your narration.

Write a Story

If you enjoy writing; you may write a short story about one
special event in your life or an autobiography that tells the
major events in your life. The best way to start either project
is to create an outline. It should pinpoint the event or events
you plan to describe. This will give you a road map to follow.
Using an outline makes it much easier to stick to your

main idea.
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QOther ideas

If you are artistic, yott might want to create

a series of drawings showing yourself and
some people and events important in your
life. Similarly, if you are musical or theatrical,
you may choose to write'a song or a short
skit to fulfill this requirement.

Make a Good Sales Pitch

Requirement 2b asks you to make a sales
pitch for a concept; product; ot service. A
sales pitch is-a persuasive speech in which
you try to get someone to-buy your product
or service. Here is one way to organize a
sales pitch that works: It contains four parts.

1.

Get the audience’s attention. Tell a
story about how your product or service
changed your life or the life of someorie
like the people in your audience.

Connect to the audience’s needs. Your audience does

not necessarily care about your product. What people care
about is theif own needs. Research your audience—are they
Scouts? Adults?- Apartment renters? Home owners? Know
enough about your audience beforehand so that you can
tailor your presentation to-fit their needs. You would not

try to sell-apartment renters a lawnmower service. However,
you might successfully sell-a dog-walking service to them:

Offer a solution. Be specific about how your product or
service will fulfill a need of the audience. Explain how
their lives will improve if they use your service or product.
Describe the problems that might arise if they do not:

Close the deal. Before you end your speech; ask your
listeners to-act. Make it ctear how they can buy your
product or sign up for your service right away.

COMMUNICATION
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When you have finished a simple outline, write the main
points and some additional minor points on numbered index

cards. Do

Dot write out




; \ v”inute speech to your Scout patrol
abo Dutch oven mokmg or pouts. To prepare, create a brief
outline of the main points to cover. it gg;;g%;% look fike this.

i Introduction

Beainwith a2 true storv sbout the fist tim
campfire. “The beef was burned and cove
sdisasteri tknew haditoimprove m
to learn about Dutch oven cooking”

A How 1o seiect 2 Dutch {%é%% §§§ ?f%? ¥§§ §‘§£ﬁ§
using it. This involves oiling it and baking it at a §§§§ %%gz%;ﬁg?s
i anoven, o

B.Tips for cooking with &i{é@ ovens.

C. How to clean and properly
store a Dutch oven so it
will last a lifetime. |

D. Cne-pot wonders:
Handouts of four
fecipes for a Duich-oven
seai that will make vour
entire patral a hunch of
hapov campeors,

i Conciusion

makes the brotherhood of Scouting so memo
forget the wonders of one-pot cooking %%%é 2 Du

Practice your speech. Do it in front of 3 mirvor, in the
showert, while riding your bike, almost anywhere. You will find
that the words flow & ﬁ{& more naturally after you have gone
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Ask your family or a few friends to listen to your speech
and give you ideas for improvement. As you speak, remember
to look at your audience and smile. Keep your notes handy in
case you need to refer to them. Finally, to make sure you- are
maintaining eye contact, standing-in a confident posture, and
looking relaxed; ask someone to record yousr speech as a movie
using a smartphone: When you play it back, you can observe
vourself and make appropriate adjustments.

COMMUNICATION
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Tips for Interviewing and Introducing a Guest Speaker

Let’s say you have a neighbor who is‘a police
detective. To fulfill tequirement 4, you would like to
interview her and prepare an introduction to deliver
to-your counselor; as though she were to be a guest
speaker at your next troop meeting. You also need to
show your counselor how you will invite your
neighbor to speak at the meeting: Here is-how you
could approach the task.

Call your neighbor on the telephone. Have a
small notebook and pen or a laptop of computer with
you when you make the call. If yvou have a wireless
headset for a cellphone; you can listen hands-free
while typing your notes. Tell the neighbor that you are
a Boy Scout and ask her palitely if you could interview her as part
of your Communication merit badge requirements. Explain that
the requirements include interviewing and preparing to introduce
a guest speaker.

If she agrees to help you, ask if this is a good time to talk.
1f she says yes, ask her about her background; -and take notes:
(If-itis not a good time, ask when you might call again.}

Here are some questions that will help you prepare an
introduction: Do not be afraid to ask the person politely to slow
down orrepeat-a statement if you were not-able to write down
the information fast enough.

+ ‘What is your full name and professional title?

* How long have you been in your current position?

e What are your duties?

s What position did ‘you have before this one?

s -What do you like best about your career?

e - What is'the most difficult challenge you face in your position?
s 'Did you goto college or receive special training?

= What activities or interests do you enjoy when you are
not working?

e I3 there anything else you would like to'tell- me about yourself?

Based on the person’s answers; write a.short introduction
of the speaker. Stick to the most important and interesting facts:
You-do not-have to tell everything you learned. Write a few key
points on index cards that you can use as reminders. Keep your
introduction short. Practice it several times.

COMMUNICATION
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Tistective Kate Moore, a 10-vear veteran with the
Police Department. Detective Moore has solved many puzzling
Crimes i our area. She has a bachelor’s degree in law enforce-
ment from Iowa State University. When she is not. working,
she teaches karate and coaches Little League Baseball.
Detective Moore has graciously agreed to speak to us today

about her position and other career opportunities in law

3

=

enforcement. Please welcome Detective Kate Moors.




guestion g%%%s the person flexibility in answe
sxemple vou might ask, “How is Your business
:§§5§§;§§§§?§ tather than, “Are vou losing mone
: f%?%;é? exampies of open-ended questions ars ”

is the best thing about winning the marathon?” :

_ “How has being an Eagle Scout helped you in lif

§§¥§§§E§§§§§ A MORE IN-DEPTH INTERVIEW

ou might have a chance to inferview someone about an
mlpﬂﬂam subject. This could happen because you have 2
class assignment or are writing an article for your school
newspaper. An‘in-depth interview is'a good way to
conduct research.

Watch broadcast journalists intérview people
on TV. Notice how they show that they are paving
attention to the person' theéy are interviewing: See
how they phrase questions to get good responses.
Here are some pointers.

Decide what inforination you need and whom to inferview

fie Be it
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s If you contact the person by phone, ask if this is a good time
to talk. I it is not a good time, ask when you should call
back. Start by asking the person to spell his or her name
and tell vou his or'her title. Speak clearly and slowly so the
person can understand your questions:

» If you do not understand a response, ask the same question
in another way. You could also state the response in your own
words and ask if you got it right. Use follow-up questions to
dig more deeply info a topic.

® . Save your hardest questions for last. By then, your subject
should be more comfortable with vou and more willing to
answer difficult questions:

+ If you run ouf of time and vou stll have more questions,
ask the person for permission to call back

* Read vour notes {and replay vour recording, ¥ you made one}
33 3001 a8 vou can after the interview. While the conversa:
tiort is still fresh 'in vour mind, rewrite of fype vour notes for
easier reading:

R SISONOIR I
Remember to
. e et your parents
Reporting an Event Objectively e S
With vour counselor’s and your parent’s approval, attend a permission to do
public meeting for requirement 5. You can find a list of public a Web search.
meetings in the local newspaper or on a local website. Take
a notebotk and a couple of pens or pencils or vour laptop or ———————

computer iablet to the mesting.
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Hersisa ‘ss?ﬁ;sie taken from a report. Note

e e @ G that this writer restated some things in his
e e

e g ey own words. The statements from the citizen
Flagp| Qb= =00 : were put inside quotation marks to show

that those were the speaker's actual words.
Dave Marcus,; a longtime resident
of Petersburg, argued that
replacing the city park
with a parking garage
would 'mean that part of
our fown’s history would
be lostforever. He calied
the proposs! 1o demolish
the park “shortsighted and &
terrible travesty] particularly
for children, who would lose
their playground, and for
senior citizens, who would
miss sitting on park benches
- with friends.

Aol o RackingS 7

V\w"’s‘“ uﬁ.&a«*’” e 'wk o
?‘* T

‘gcu\ﬁii *"'*“g"‘%w“ 5 ﬁ?sa»s {W

e
e § S o agﬁggz
N gxig“,\m \}i ?\‘&ﬁ %

To be best prepared, find out
if the group has a website 5o,
ook online for the meeting agenda
{the list.of topics 1o be covered), and
print a copy to review before the meeting. Otherwise. pick up
an-agenda when you arrive. Sit near the front 5o you can hear
the speakers, but be ready to turn around and face people in the
audience who may stand up to speak:

During the'meeting, think of yourself as'a witness or
observer. Try not to judge what people are saying or form.an
opinion about the topic of the discussion. Don’t be swaved
toward one side or the other. Just listen attentively and quietly
and record what individuals sav about the topic.

As spon as you can after you get home, when the mesting is
still freshron vour mind and vou can easily remember what people
said, write a réport of the meeting. Reread the agenda to help vou
recall what happened. Make the report as unbiased and factual as
possible. Focus on topics that were debated or discussed.
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For example, imagine that you attended a city council
meeting. The city council discussed six proposals, but only
one of them—-whether to turn-a ¢ity park into a much-needed
parking garage—became a topic:of debate. Give a short summary
of each proposal, but focus on the parking garage issue, which
caused a discussion.

Report what people on all sides of the issue said and what,
if any, action the council took. Stick to the facts and record a
variety of viewpoints. Do not state your own opinion in the
report. Did the council make a decision; or did it agree to post-
pone making a decision? Did the parties compromise on one or
more issues? Did anyone agree to take further action? Be sure to
report the outcome.

Be sure to record the council’s actions on each agenda item,
even if some items were boring: You can keep those sections
of your report short. For example; if the city council voted to
approve funds to fix eight potholes on Hightower Road, that is
all you need to say on the topic. Keep your report to one or
two pages; and summarize the main issues and points-of view
covered at the meeting.

THEFIVE-MINUTE SPEECH

Avoid including
details of
everything you
saw and heard.
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Teaching Skills and
Using Teaching Aids

For requirement 6, vou will develop a plan o teach a skil or
inform someone about 2 subiect Siart by making an outline.
Uise a process similar 1o the one you used to prepars vour short
speech. As vou form the outling, think about how vou could
break down the subiect into step-by-step instructions. Picka
subject or skill that is {1} something vou know well, and

{21 something that a friend, relative, or troop member might
like 1o learn. Also, decide whom vou will teach. For exampie,
if vou know a lot about knots, you could choose toteach a
friend how 1o tie a few basic knots.

First, choose four basic knots that are uselul in different
situations. Think about how vou learned 10 te each one. For
each knot, write an outline that lists the steps for how to tie
the knot. List the best uses for each one.

Nexi, find pictures of how 1o tie each kot Look In yvour
Boy Scont Handbook, other Scouting resources, Hibrary books,
and search the Internet (with your parent’s permission}. You
might want to enlarge these diagrams on a pholocopier or
compuler printer 1o make them easier for a beginner 1o follow.

Get two pieces of rope that areé long epough for knot tyving—one
for yoursel and oné for the friend vou will teach. Use the ropes

and the pictures as teaching aids 1o help vour friend learn how
fo tie the knots.

Before the teaching session, practice how vou will
show vour friend this skl Since this s a2 handson
skill, consider whether it would be better if the two
of you sat side-Dy-side or across from
gach other, Which way will makethe
instruction go more smoothly?

FEACHING SKILES ANTVUSTHNG TEaOHING AIDS

g

Howvyouteachihe
skill will depend
anwhomyoy
plantoteach.
Forexample; how
would youteach

a Cub Secout?

How would vour
slanchange if
you wers teaching
& boater of

rock climber?




SIBG T

The carrick bend comes in handy for tying together
two thick ropes, eopecially if there will be 2 heavy
strain on the rope. The knot will tighten under strain,
but it won't slip and it is usually easy to untie. This
knot also works well with wet or slippery ropes.

5@? =Start the carrick %ﬁ;@gﬁé;y making an over-
hand loop at the end of one rope.

Step 2—Bring the end s?t%ze{*{gt%asr rope under the G
overhand loop. Then complete the knot, weaving over @y
and under 25 you go. - .

Step 5—The carrick bend looks Eymﬁ@fgﬁéi:fé?&ﬂ},
when it is first tied and still loose. When you pull it

tight, it looks very different.

T — Demonstrate each step slowly. If your friend gets confused
or frustrated, slow down or start over. If something is hard for

Praise your the person to master, you might have to rethink the way you

friend’s efforts are teaching or choose an easier knot. Take a short break if the
frustration level gets too high.

honestly and Be cheerful and encouraging when you teach. People learn

often. Thisis skills best if they can make mistakes without wortying that you

will laugh at them or get mad. Be a positive role modeél. You

can often make someone feel better by saving, “I had the'same
reinforcemant, problem when [ first started tying this knot. Try this.. T Ask
whether vour friend has any guestions, and be sure you answer
them thoroughly before moving on.

teaching and Before vou and vour buddy see your counselor to demonstrate
the sidl vou have successfully taught, review the topic with your
friend one last time. After the demonstration s over, meet with
vour counselor to discuss how well vou were able to pass on vour
EE— knowledge or skill fo vour friend,

called positive

and itis a great

legrning tooh
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Teaching Aids

The knot diagrams are examples of teaching aids. Another example
is the memory trick described earlier for remembering a person’s
name. Another kind of memory trick is to use a word or phrase
called a mnemonic {pronounced nu-mor-ik} device: By using the
first letter of each word in-a phrase, you can remember something
important. For example, if you want to remember the names of
the Great Lakes; just think of the word “homes”: Huron,
Ontario, Michigan, Exie,"and Superior.

Teaching aids can be pictures, maps, a chalkboard,
props, memory tricks; or anything else that works.
Aids do not have to be fancy or expensive. Anything
that you can think of that will-help you teach a subject;
make the experience mote hands-on and fun; or help
the person understand what you are saying, will-help
that person learn more quickly:

s e
o e
vt

i, oo
ol e iaieu

Teailn: i Aok it
S
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ACTIVE COMMUNICATION AND THE DIGITAL REVOLUTION

Active Communication
and the Digital Revolution

As you decide how to fulfill requirement 7, try something
different and challenging.

Letters to the Editor

Many Scouts write to the editor (or the mascot, Pedro) of
the national Scouting publication, Boys’ Life, if they choose
requirement 7a. Letters to Pedro are sometimes answered
in the magazine by the editor-in-chief, who pretends to
be Pedro.

In their letters, readers of Boys™ Life often
address Pedro as “Hay Breath” or “Taco-Eating
Mailburro.” They might tell Pedro how much they
liked a particular story in the magazine. At other
times, they write to correct a mistake they saw in
print or to tell the Boys’ Life editors about interesting
trips or campouts their troop has planned that year.

All letters to the editor of any publication are
carefully read. Editors want to know what readers
like and dislike about their publication. They are
constantly trying to serve their readers better with
what is published.

Even if you are sending a letter to the editor by email,
always keep your letter formal and include your name
and return address. For privacy reasons, your address
will not appear in the publication. However, editors need
to be able to make sure you are who you say you are.
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Before you write a letter to a newspaper or magazine, read
the publication well. Look at its masthead, the short section that
lists the staff by names and positions. It usually has other key
information, such as the newspaper’s or magazine's address.
The masthead often is printed on the editorial page of a news-
paper or near the front or the back pages of a magazine. If the
masthead does not list the editor by name, address your letter
“Dear Managing Editor.”

Unless you are writing to Pedro, your approach should
be formal. Write the person’s full name, title, the name of the
publication (in italics or underlined), and its address in the top
left-hand corner of your letter. Begin the body of your letter with

“Dear Mr. (last name)” or “Dear Ms. (last name),” followed by
a colon (3).

March 15, 2014

Ms. Vivian Jefferson
Editor-in-chief, Teens Today magazine
1401 Riverside Drive
Little Elm, MI 48888

Dear Ms. Jefferson:

 really enjoyed the article called “Used Hot Wheels” by Chris P?tersotx
in the February 2013 issue. It was about w.hat to look ff)r when 51](??)—
ping for a used car. | just got my driver’s license, and I've beer; saving
intensely for a car for about two years now. My parents a.nd I have )
been looking for a good used one. I've taken an auto mamt‘enan‘ce: as;:
at school and know a little bit about cars, but Mr. Petgrson s article had
some choice tips about what to check out before buying.

My parents and I don’t exactly agree on what kind of car is best folr
me. 1 got them to read “Used Hot Wheels,” 10, and now we are ¢ czser
to finding a car we'll all like. At least the article got us talking abou
what’s really important to me and to them.

me get along better with my parents. It's like we try 1o undersﬁand the
other side—not just on the car issue, buton a lot of other stuif, too.

Thanks for running the article. It's amazing how reading it has helped %
Sincerely, N

Ronny Metzger ?
2020 Little Elm Drive :

Salem, OR 97777




In your first sentence, state why you are writing this letter to
the editor. Here are some examples of good opening sentences:

» “] am writing to say how much I enjoyed Dan McLain’s story
on high-adventure Scout camps.”

e “Drew Norton’s piece on rappelling was highly informative.
However, the third paragraph contained an error that could
lead to an unsafe climbing situation.”

Back up your first statement with more detail or an
explanation. If you are expressing an opinion, do so respect-
fully. Don’t be mean or aggressive. Back up your opinion with
personal experience and/or facts you have learned about the
subject. You may want to suggest a way to solve a problem
or issue that is different from what the publication proposed.

If you do this, explain your solution clearly.

Make your letter only a few sentences long or, at the most,
several paragraphs. End the letter with “Sincerely” or “Best
regards,” then skip four lines and type your name, address, city,
state, and zip code. Spell-check your letter on your computer
before sending it. Print it out and read it carefully again. Make
sure that you wrote in complete sentences, that you stated your
idea or opinion clearly, and that your letter is error free.

If possible, have a parent, teacher, or older friend read your
letter, too. Ask this person to point out any mistakes or things
that are still unclear. Do not feel offended by their remarks.
Once you have fixed any mistakes, sign your name in the space
you left before your typed name and address.

Many newspapers n / have their own webszte whes‘e
they allow readers eﬂmment on specific articles. ;
The comments usually appear with the reader’s name, -
or screen name. If you decide to post a comment this
way, you must first ge parent's and counselor’s -
_permission. Whil e a much more mfarma§
way to express your than a traditional letter
to the editor, you be respectful of mhers ;
Some individuals comments left by other
readers. Th:s can ad to a "ﬂame war” in which .
'pames trade insult arks F lame wars are a was '
of time. Do not get involved in one. ‘ .

COMMUNICATION
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ACTIVE COMMUNICATION AND THE DIGITAL REVOLUTION s

You should still
learn how to use a
map and compass
for backcountry
travel. You can't
always rely on
your GPS unit,

especially if it

runs on batteries.

Digital Communication

Technology is rapidly changing how we communicate and
the speed of that communication. The word “digital” refers to
two numbers, or digits—0 and 1-—that are the basic units all
computers use to process information. Digital communication
is communication that uses some kind of computer technology.
As of 2011, there were 7 billion people in the world. Of those,
an estimated 2.1 billion, or 30 percent, were using the Internet.
From 2000 to 2011, use of the Internet more than quadrupled
worldwide. Much of this growth involved high-speed Internet,
which makes it easy to transfer video, audio, text, and photo
files. Add in the growing use of cellphones and other handheld
electronic devices, and you can safely say we are experiencing
a digital communication revolution.

Personal D;gltal Communication

Today you can send an email from your
computer to another computer just
about any place in the world, as long
as it is connected to the Internet. Your
message will arrive almost instantly.
Using a smartphone, you can down-
load maps of a city you are visiting and
find out about good places to eat.
People keep in touch with their friends
minute to minute using text messaging.
Global positioning system (GPS)
devices let us share our exact location
with friends or family who may want
to track our movements. These units
can also help us reach a destination,
whether in a car or out hiking. People bank and shop online, pick
out the features of their next car, map the route to the amusement
park, and even socialize with friends online.

/F’rxezlds, Fans, and Followers

In 2012 on a very popular social network where micro-
messages are limited to 140 characters, 24.3 million
people were following the pop singer Justin Bieber. That's
1.6 million more people than the population of Australial
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Social networking sites have attracted millions of users.
Many people post information about themselves on these sites,
including text, photos, favorite music, and-videos. Their online
“friends” can view the entry and post messages of their own.
One social site lets users answer the question, “What are you
doing?” frequently throughout the day. Online friends can then
read one another’s short answers as often as-they want.

There are dangers with social networking sites, so discuss this
thoroughly with your parents. Get their permission before using such
a site. See the cautions later in this section for more information.
Consider that anything you post online~—whether it is a photo or
personal information—can stay online just about forever.

TEXTING

“Texting” is a popular form of digital communication. To text,
you type a message using the keypad on a cellphone or other
handheld electronic device. The message is then sent over the
alrwaves, often via cellular phone networks. Because typing
messages on a small device can be difficult, texters often use
abbreviations. So“0Oh my gosh, are you serious?” becomes
*OMG, R U serious?”

Be aware that service providers often charge a flat rate
or per-character fee for text messaging. Stich charges can
quickly make a phone bill go sky-high. Before you send any
text messages, you should have your parent’s permission.

Be sure you understand the guidelines your parent has set
for-you regarding text messaging.

The Fastest Fingers
Texting is so common now that many people have
become quite skillful at ty;;mg m&s&ages One

 for $130,000 in prize mone
. South Korea, won first priz
7.25 characters per second.

ACTIVE COMMUNICATION AND THE DIGITAL REVOLUTION

ltems'you post
online are easy to
copy, forward, and
change. Once you
post something,
you may not be
able to-control
what happens

to it The item can
stay online long
after you remove
it from your site

or page.

COMMUNICATION 45



THEINGITAL REVOLUTION sinsmmeidinis

ACTIVELOMM

Public Relations in the Digital Age

A public relations firm handles the important communication

tasks of individuals and companies. The PR firm will communi-

cate with government agencies, the media, and the general

public on behalf of:its client. These companies also work in
marketing, finding creative ways to promote a client’s products i
to the buying public.

An example'of a PR campaign in the digital-age was a
Web-based contest called “Knock It Out!” It was conducted
by a PR firm to promote an electric grill: The goal was to show
how the grill could be used in cooking healthy to “knock out
the fat,”

The campaign took the form of webisodes, or video episodes
on the Web, that showed four people competing to lose weight
through exercise and healthy eating. It encouraged members
of the public to upload helpful videos of their own as well as
cheer on contestants. Viewers could then vote-on which tips
from- the public were most useful: This campaign showed how
marketing 'and public relations use nontraditional media and
digital technology to get potential customers involved in the
use of a product.
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Mass Communication

The digital revolution is also changing mass communication—
communication that reaches large groups of people. Newspapers,
magazines, and TV and radio {broadcast} siations have all been
drastically affected by the Internet. Most people in small towns used
¢ have a very limited choice of news sources. The local newspaper
and broadcast stations were their main choices. Besides the local
news, those sources reported regional and national news from
niews services or from malor broadeast networks.

All that has changed. People can now get news from maore
than just the traditional sources. They can read newspapers and
magazines from around the world on their computers, laptops,
tablets, smariphones, and e-readers. They can listen to or watch
downloaded audio and video podcasts or watch live broadcasts
streamed in real time.

TV is different, too. Cable and sateflite technology bring
dozens of channels into many homes. Most of these channels are
national, not local. Local newspapers and radio and TV stations,
which sell ads to make money, have suffered. The “business
model”—the wayv a company makes money—is rapidly
changing for publishers and broadcasters.

User-Generated Content

The Internet now makes it possible

for ordinary individuals to reach large
audiences. A printing press or broadcast
tower is no longer necessary. Anyone
with a computer and an Internet
connection can publish information
that people worldwide can read. That
has put the “power of the press” into
everyone's hands, including yours. Two
ways to exercise this personal publishing
power are by creating a Web page and
writing a blog.

Online ;gags €$§3§?§§§£§§§§¥3 is {%ﬁﬁg 3&&&5 “
Thisis &gsaiss& the s&&e §3§§§$ who are ﬁsii‘ig
§8§8§3§:§%‘§§ {3{33&;@ aﬁé §3§§%§§;§§§ online zs;xi »;; hoto

L REVOLUTION

Today people can

watch streamed

media from
all overthe
giobe onthe
big screen—

on an internet-

connected TV.
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You cannot post
your website

or blogtothe
internstunless
vou have both
your parent’s and
vour merit badge
counselor's
permission 1o

do so.
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Build Your Own Web Page

if you choose requirermnent 7, you will need 1o create 3 Web page
for your Scout troop, school, or other organization. In addition to
wehsites for companies, schools, Boy Scout froops, and other
groups and organizations, there are many personal websites on
the Internet generated by people all over the world. I you are
interested in joining this global community of “netizens,” here is
what vou will need 1o do.

Choose Your Content

First, decide what vou want to say to the world. You could tell
people about vour hobbies, show off your collections, or just
talk about your daily life. This may be more interesting than
vou think, especially to people from faraway places and other
cultures. Your Web page can teach others how to do things,
introduce them to new interests, or just share information that
might interest them.

Itis ém;}esrtaftt to remember that once you post your
Web page, it becomes public. It is more like a poster
displayed ina faathat stadium than a private letter to
a friend. &t&ers car \take that information, change it,
and pass it on. Be ful when choosing the informa-
tion yau post. You wou d na' give mmpiete strangers

, anymformat;an that could be
'aur famtty Always have your

Find a Web Server

To make vour home page available to others, it must be hosted
on a Web server. Your troop, place of worship, or school may
agree to host your Web page for free, for a limited time. If so,
be sure to follow the rules set by the host and the webmaster.
if your family has an account with an Internet service provider
—aoften a telephone or cable TV company—vyour parent can
check whether that subscription comes with free spaceon a
Web server. You may be able 1o post vour page there.

COMBMUNICATION



Building Your Web Page

In the early days of the Web (which was invented around 1990),
you needed to know a special language called hypertext markup
language, or HTML, to create a Web page. You used HTML to
create a source document that held all the text as well as pointers
to pictures and animations on the page.

Few people today bother to create HTML code themselves.
Instead, they use a Web page editing program to do the job. Some
websites will even allow you to create a Web page without using
any special software or having any technical knowledge. Again,
have your parent check if your family’s Internet service provider
offers this service.

These sites present the steps for creating your page in a
simple “wizard,” an easy, step-by-step process for performing the
task. These programs will typically allow you to create a website
using ready-made templates (forms). Your Scout buddies also
can contribute to the site by adding their email addresses in the
proper field. You may choose whether to make the site public or
private. A public site is viewable by anyone; a private one can be
viewed only by the people you select or invite,

Start Your Own Blog

The word “blog” is formed from the words web and log. Here,
“log” means a record of events or thoughts. A blog is a special
kind of Web page. The owner usually updates it regularly—

weekly, daily, or even many times a day. Some blogs are nothing

more than an online diary in which the blogger posts entries

about what is going on in his or her life. Many other blogs focus

on a particular topic—say, new electronic gadgets, a hobby, a

sports team, travel, or any of a million other special interests.
Many newspaper reporters have established blogs on

their newspaper’s websites to provide more information about

their “beat” (their subject area) than what appears in print.

The simplest format for a blog is a series of posts made by

_ Ifyou want to add video to your website or blog, the
this is by uploading the video to a video sharing site
 video into your own website or blog. Everything yot
own Web page or blog is available on the Internet. Se
section at the end of this pamphlet for more informatio

‘you have your parent’s and counselor’s permission before you beg

ACTIVE COMMUNICATION AND THE DG

TaL REVOLUTION

Another new
form of mass
communication
is the news
aggregator. A
news aggregator
is a single site that
brings together
{aggregates) and
displays dozens
of links to
columnists

and news reports

from other

publications.

sur
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the blogger, with the newest at the top. The website often will
have space for the blog’s readers to post comments of their own.
Fancier blogs may have news stories, links to other websites,
photographs, and video.

Many blogs are read by a small audience with common
interests. Others have millions of viewers. Blogging has become
so popular that many big companies have started blogs on
their websites. Blogging has become an important form of
mass communication. Today, some people even make their
living as bloggers.

The resources section of this pamphlet lists several
websites that allow you to start up a blog for free:
Remember, going live with your blog is not required.
If you want to do so, you must first have both your
parent’s and your merit badge counselor’s approval.

Decorate Your Web Page or Blog

You will want to decorate your Web page or blog with a few
graphics. You can use a piece of equipment called a scanner to
input drawings and photographs for your Web page. You can
also use drawing or painting software to create artwork directly
on the computer. You may find free graphics on the Internet,
such as clip art. Before using art from the Internet, you will need
your parent’s permission. Also make sure that it is OK with the
copyright holder (the person or company that owns the image).
You can’t just take a picture from someone else’s website 1o use
on your own. That is stealing.

Parental Permission

Before you begin work on Requirement 7b, be sure you have
your parent’s permission to visit any website mentioned in this
text or the resources section. Never download anything

or purchase anything online, unless you have your parent’s
permission to do so. Also, if you choose requirement 7b,
remember that while you do not have to post your page or
blog on the Internet, if you decide to post it, you will first

need to share it with your parent and your counselor, and

you must have their approval to do so.
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4. Never agree to meet anyone who has contacted you online unless
your parent or guardian goes with you.

5. Do not opern emails or files vou §‘8{:§§¥§ from people you don’t know
or trust fyouget $§§§§§%§§§ suspicious, trash it just as you would
any other junk mail. ~

8. Mever share vour internet §§$s§¥§s‘§s with anvone {g%fﬁﬁ i t?;efg ,
sound officiall other §'§§§3 55‘%3%%? ;}3{33%5 or other ¥’$$§}{}§ES§3§3 3{%3;23
in your family,

7. Do not shop online without getting your parent’s permission first.

8. Do not believe evervthing vou see or read online. Along with Iots
of great information, the Internet has lots of junk. Learn to separate
the useful rom the w&ﬁ%i&s& Tatk with your counselor or other
experienced %ﬁfai} user about ways to tell the difference.

Another hazard of i?;g Internat is ﬁsiieé the sg%s{éﬁffgf A €§?§§§§‘§§§§’
uses electronic communications sggé; a5 the internet 10 harass,
threaten, and harm others. They use tactics like dissing (spreading
damaging gossip about a person), harassment (repeatedly sending
hateful messages}, and impersonation {pretending 10 be someone
eise and posting damaging information ¢ harm another’s reputationh

If you feel you are the victim of §¥§3€¥§}§§ ving, donot v fo get
back at the bully. Ask the gyi}ﬁfég v to stop. Do not make your mes-
sage aggressive or emotional. Let the %{s Iy know that you will take
other steps if the abuse does not stop Hthat does not haip, tell your
parent or guardian right away. .

Cyberbullies can’t be seen %aézs& %?}sg are online. This gives them
a false sense of security, What %?iey don't know is that they can be
found out, caught, and even punished.

The best way to protect *g{;%.%fsgi% is t{} bea good online citizen.

Do not post information that could §}§§§$§§ against you or others,
Avoid sites that tolerate and encourage bullying. Be kind online.

You can learn more about internet safety by earing the BSA Cyber
Chip. Together with NetSmartz Workshop, the Boy Scouts of America
created this recognition to help educate Scouts about being safer online,
cyberbullving, and Internet scams, 3;';{% to promote §€%§‘3§'§’§§§§‘§¥ awars-
ness of %i‘i‘{%ﬁ%é’i safety issues,
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How to Create a Tri-Fold Brochure

if vou choose requirement 7¢, you do nol need Internet
access. You just need a computer with word processing
software and a printer. If you do not have a computer and
printer at home, vou might be able 1o use equipment at
schootl or a public library.

A brochure is a simple and effective way o com-
municate a message visually. Youdonothaveiobe a
graphic designer 1o develop a tri-fold brochure, which
is made up of the front and back of one sheet of paper.
It is folded so that i has three panels. Here are some
tips vou can use to create a simple one vourself, using
word processing software.

Determine the Message and Content

First determine vour brochure’s message and
audience. Decide what you want to communicate, 1o
whom, and why. Create an outline, and organize the
information with headings and subheadings for easier reading.
Include only what will be helpful to readers.

Choose the Layout

Decide how you want the information to look on your brochure.
For a barrel fold {or roll fold), the top fold overlaps the first one.
For a Z-fold (or accordion fold), the paper is folded in alternating
directions. This format is good to present information in
sequence, Fold a piece of scrap paper the way you want the
brochure to look. Then number the panels on each side o

make sure the information for each panel is in the right place.

Set Up the Page

For more space to set up columns, choose the
landscape or horizontal setting for your paper
orientation. This format will also allow you to
fold the brochure the correct way once itis
printed. Set the top, botiom, left, and right
margins. A practical choice is 0.57 all the way
around. Some printers, such as inkjet printers,
have size limits, so do not make the margins
100 narrow.
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Page Break

Cofuma reak aee
 Seetion Break Newt Page}
. Sextion Benak (Odd Paged
o Section Beeak Been Fageh

Set Up Columns

A tri-fold brochure has three columns.
You will need {0 space vour text equally
on either side of the {olds between sach
column. To do this, make the gutters
{the space between the columns} twice
as wide as the margins. For instance,

if the margins are .57, make each gutter
1.07 wide,

Add a Page Break

To create the second, or back, side of
your brochure, insert a page break at
the end of the third column.

Add and FormatText

To format vour text, you will choose
the font style, size, and other elements.
You may format the text as you type it,
or you may warnt to format the text
after it has all been entered. As you
add text, think about where you want
it to go on the finished brochure. For
instance, you may actually need to
enter the cover text on the last panel.

Keep formatting simple. If you use too many fonts and
Refer to your font sizes, yqurpr@ure will look busy.:Designers
folded and choose fonts for a reason: to communicate. Avoid fonts
oidedan ‘that are so fancy or small that they are hard to read.
numbered People—especially busy people—will pass over some-
scrap paper thing that is hard to read. :
if necessary.
R
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Add Pictures

You will want to use at least one photo or other visual image in
vour brochure. I vou are creating a product brochure, vou may
want to include a picture of the product. i can be 3 digital photo
from vour camera, smartphone, another exiernal drive, or your
computer’s hard drive. You may find a useful clip art image that
came with yvour computer’s software. I vou don't have an image
that works, vou can search {with vour parent’s permission] vari-
ous free clip art sites on the Internet.

Even though it may be free be sure smu\hav’ the c
right holder’s permission to use theclipartonyour
brochure. The website will have information about ti’:e

proper way to use the clip art it makes available.

Use photos, clip
art, and other
visual effecis

in moderation.
You want the
artto improve
your brochure,
not clutter it.
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Planning a Program

Youer it leader

can get 3 copy
of the full-size

time. You wsii aim neeé iﬁ ﬁamﬁe many orgamzaﬁﬁnai éeiaiis
in order to present a successful program. Campfire Program

Planner form
Planning a §§§§§§¥§ Program from the
854 publication
fespurces Vist
wyrnscosting org
sndssarchiorthe

gnline version.

event. You also must ﬁesiﬁxate the mng leader and cheerieaﬁer
Help them deveiap a plan that details the songs and yells
f%%ss% %@%é ésa! ssz their order §§ aéz% ;%%z, am. Eﬁ?‘- are




program. Then note the name, description, and type of each

o song, stunt, or story in the program. Before the campfire begins,

Lighting is the MC fills in the Lampnre pmﬂmm sheet and gives copies m
?%5 MC i :

stand some dmam:e ﬁmm me fﬂ‘e and play “Taps™ on the buc’ie.
Then have him repeat this guite softly. These are not the only
choices; use your imagination.

§§§§¥'§§§ a Court of Honor

iroop membem am‘} panemn on how m make Ehe ceremony
even more memorable. Remember to complete your checklist
in per il so ygu can make thﬁﬁ“ﬁ'ﬁ easily.

be able to prepare in a
u want {0 vse during the ceremony.
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PLANNING A PROGRAM

At a minimum,

use spotlighting
If you have access to the ceremony site earlier in the

planning process, take the time to learn how to operate the ) )
lighting controls. Find out what lighting resources are available. IS recognized
Depending on the facility’s lighting, you may have access to before an audience.
stage lights, spotlights, or colored lighting. Arrive early the day . .
of the ceremony to inspect the lighting controls and be sure you A Simple flashlight
know how to switch the lights off and on. Practice the timing for ¢an serve as
using the lighting controls so that the program goes smoothly.

whenever a Scout

a spotlight.
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PLAMMNING A PROGRAM

Decorations

The right decorations can transform a bare room into a

special place for any court of honor. Crepe paper, neckerchiefs,
Scouting posters, Scout skill displays, merit badge displays,
and knot boards are a few examples.

Audiovisuals

The BSA has many videos and slide programs that are appropriate
for use during a court of honor ceremony. Ask your Scoutmaster
about these. Enhancing the court of honor with good sound
equipment and carefully selected music will give the ceremony
a polished touch.

Props

Props add special flair to any ceremony. Use your imagination.
You may want to make an advancement board that displays the
progress of each Scout in the troop or patrol. At the court of
honor, some troops present a handsome plaque to Eagle Scouts.

Many Scouts and Scouters have created Web pages
with tons of imaginative, dramatic ideas for court of
honor ceremonies. With your parent’s permission,
search the Internet. Type “Courts of Honor, Scouting”
into a good search engine, and you will find many
excellent resources.

An engraved nameplate on the plaque
shows their name, troop number, and
date of the ceremony. Here are more
ideas for props.

* A candle log—A log drilled with
holes, used as a candleholder.

¢ An artificial campfire—Made with
a flashlight, logs, and sheets of red,
yellow, and orange cellophane.

* A badge holder—A surface such
as a felt-covered tray, used to display
advancement badges, pins, and cards.
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PLAMNING A PROGRAM

“Truth in
advertising”

is extremely
important here.
If a service is
advertised as

interfaith, then it

really needs to

e Flags—Flags from your troop, place of worship, and state, be so.
as well as the U.S. flag, are appropriate in ceremonies.
Be certain to display and carry flags correctly. R —

® A troop scrapbook—The troop historian, who helps maintain
the troop scrapbook, can assist you with this.

Planning an Interfaith Service

Worshipping with fellow Scouts and Scouters is a fine way

to live the 12th point of the Scout Law—"A Scout is reverent”
—and the part of the Scout Oath that addresses duty to God.
At Scouting activities where it is not practical to carry out
multiple religious services, it would make sense to have a
single interfaith religious service.

- ‘Corsmdar tha’{ sama rei:gmns have 5pemﬁc require-
ments based on their own beliefs thatwould notbe
, fuifﬁied thmugh an interfai h service. Carefully chaase "
e !emems such as azmpture, prayars hymns, and all
“ather parts of the worship. Be cansxderate of everyona .
present be respectfu ﬂf all feiigmns. "
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If there is a good
chance that
people of the
Jewish faith will
be present, and
you are using
printed materials,
it would be
considerate to
use the term G-d
instead, as many
Jews do not write

the name of God.

The name of the service should be clear: Interfaith Service
(the preferred term) and Qutdoor Worship Service are a couple
of practical examples. Be sure everyone understands that the
service is for all religious faiths and that everyone is invited.
Choose songs, readings, and other content carefully so that
everyone will feel comfortable during the service.

Here are some basic guidelines for conducting interfaith
religious services.

e The word God generally is accepted by most faith groups and
is the term used in all phases of Scouting. This term means
the creator or divine spirit; it is not intended to be a limiting
term. Many other names can be used to represent God.

e Use God rather than specific names (such as Jesus, Buddha,
Allah, or Holy Spirit) that are related to specific religions. Also
avoid male nouns and pronouns (such as Father, Heavenly
Father, or his), which may be disrespectful in some religions.

® Pick a theme for the service that fits with the specific week-
end or time of year. This helps focus the prayers, songs, and
message in a meaningful way and ties the religious service
into the weekend event.
Avoid isolating the service
so it feels like a separate %
activity. Possible themes
include God’s Creation,
Thanksgiving, the Great
Outdoors/Forest/Ocean,
Doing One’s Best, and
On the Trail of the Eagle.

e Keep songs generic; do
not call them “hymns.”
The words should address
God rather than Jesus,
Buddha, and so on. This
can be challenging, since
the list of worship songs
that are both usable and
familiar is fairly short.
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CHECKLIST FOR COURTS OF HONOR (AND OTHER CEREMONIES)

Eagle Scout
Court of Honer

Regular
Court of Honor

Planning Phase

Schedule the date.

Reserve the {ac

Mail programs o part

Order refresh

Physical Arrangements
Seating for audience
Seating fer platform
Lighting

Public address

Custodian's oo

Farking

Awards Presentation

Clasps on mothers” pin

Al other awards and
and marked.

66
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CHECKLIST FOR COURTS OF HONOR (AND OTHER CEREMONIES) (cont’d.)

Eagle Scout Regular Planning Phase
Court of Honor Court of Honor

Presenter’s Briefing

One Scout at a time receives his award.

The Scout faces the audience.

The Scout is on a box or raised platiorm.

The Scout is spotlighted, if possible.

The presenter knows where to pin the badge.

The presenter knows how to give the Scout handshake
using the left hand.

General Program

Who is to be introduced?

Make speakers aware of the time limit.

Prepare notes for people who are not familiar with
the activities.

Encourage parents’ participation.

Recognize the Scoutmaster and other leaders.

Have any demonstration or special program materials

on hand.

Plan the entrance for court of honor officials.

Start on time and end on time,

Set up and staff refreshments and reception tables.

Follow-up Details

Send a note of thanks to program participants, the

custodian, and any others who helped.

Make arrangements for returning equipment and cleanup.

COMMUNICATION
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PLANNING A PROGRAM

ldeas for Interfaith Services*
SAMPLE INTERFAITH PRAYERS
AND BENEDICTIONS

1. For health, strength, and daily food,
we give You thanks, O Lord.

2. For this and all Your mercies, Lord,
make us truly grateful.

3. For food, health, friendship, we give
You thanks, O Lord.

4. For food, for raiment, for life, for
opportunity, for friendship and
fellowship, we thank You, O Lord.
(Philmont grace)

5. Come, O Lord, be our guest, and
bless what You have bestowed on us.

6. Gracious Giver of all good, we thank
You for food and rest. Grant all we
say or do pleases You.

7. Lord, bless our Scouting leaders
who spend so much time and
energy to help us grow up well.
Guide them in their work; give them
patience and wisdom, and reward
them in this life and the next. Amen.

8. As our campfire fades, we thank
You for the joys and blessings of this
day. We lift our minds and hearts to
You in gratitude for life, happiness,
and the Scouting movement. Lord,
protect our camp this night; may
we rise refreshed and ready to
serve You. Amen.

9. May the Great Scoutmaster of
all Scouts be with us until we
meet again.

*Source: Troop Program Resources
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SAMPLE INTERFAITH
WORSHIP SERVICE

Call to Worship

Psalm 100
Make a joyful noise to the Lord,
all the lands!
Serve the Lord with gladness!
Come into his presence
with singing!
Know that the Lord is God!
It is he who made us, and
we are his!
We are his people and the sheep
of his pasture.
Enter into his gates with thanksgiving,
and his courts with praise!
Give thanks to him; bless his name!
For the Lord is good; his steadfast love
endures forever, and his faithfulness to
all generations.

Invocation

O Lord, our Heavenly Father, we lift our
hearts to thee at the beginning of this
new day. We come to this time and
place of worship with thy beauty all
about us; in the sky, in the trees, in the
earth, and in all thy creation. We praise
thee, and come to worship thee. Blessed
art thou, O Lord our God, who gives us
each new day. Amen.

If the group consists of mixed
beliefs, or if the beliefs of the
group are unknown; then prayers
should be of an interfaith
content. However, if everyone

in the group is of like belief,

then it is entirely appropriate

to offer belief-specific prayer.



PLANNING A PROGRAM

Song: America the Beautiful

O beautiful {or spacious sides,

For amber waves of grain,

For purple mountain majesties

Ahove the fruited plain.

Americal Americal

God shed his grace on thee,

And crown thy good with brotherhood
From sea to shining sea.

O beautiful for pilgrim feet
Whose stern impassion’d stress
A thorough-fare for freedom beat
Across the wilderness.

Americal Americal

Cod mend thine ev'ry flaw,
Confirm thy soul in self control,
Thy liberty in law.

Hesponsive Reading

Leader: A true and worthy person rec-
ognizes his obligations and does them
without being waitched or compelled.
Scouts: A Scout is frustworthy.
jeader: We owe much to many
home, school, community, nation,
and to God.

Scouts: A Scout is loyal

Leader: The Good Samaritan showed
the spirit of doing a Good Turn.
Scouts: A Scout is helpful.

{eader: A real friend is one who
remains loval in victory and in defeat.
Scouts: A Scout is friendly.

Leader: Courtesy is the mark of a true
gentleman. 1t is shown in thoughtiul
acts and kindly respect for evervone.
Scouts: A Scout is courtepus.

in

Leader: Kindness is the way people
show respect for others.

Scouts: A Scout is kind,

Leader: Life is filled with things that
we must do whether we like them or
not. One of the marks of growing up
is to willingly accep! responsibilities.
Scouts: A Scout is obedient.

{eader: Our moods make oty days. If
we are grouchy, our day is gloomy. Hwe
are happy. the day Is always happier
Scouts: A Scout is cheerful

i eader: The world offers many gifts.
A wise man uses them with care.
Scouts: A Scout is thrifty,

Leader: To each of us comes danger,
difficult tasks, and temptations. When
faced with a choice between courage
and cowardice, we must be brave.
Scouts: A Scout is hrave.

feader: Cleaniiness s next to
godliness. To have a clean body,

a clean mind, and 2 clean record

is a rewarding achievement.

Scouts: A Scout 15 clean.

{ eader: Character is determined by
the things we worship. I we respect
ourselves and our fellowmen, and see
them as gifts of goodness from Ged,
we Hve on a high plane.

Scouts: A Scout is reverent.

Benediction

May the Lord bless yvou and keep vou.
May the Lord make his face 1o shine
upon vou and be gracious unic vou
May the Lord liff up bis countenance
upon vou, and grant you peace.
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Careers in
Communication

A career in communication will give vou many choices. As in

most fields, the better your education, the more likely your

success. Many communication professionals have bachelor’s

degrees from colleges with journalism or communication depart-

ments. Their specialty might be public relations, advertising,

or print or broadcast journalism. Others may have a bachelor’s

or an advanced degree in business, law, or engineering.
Competition for communication positions is fierce, and more

students are learning to work with all types of media. Training

in technology is very helpful, because many communication

specialists now work mostly with websites and other digital

media. This is because of the links among video, audio, and

text in online communication.

Hyou hape to enter the commuﬂ ication fteld be
prepared to be a ;ack of all trades rather than

',specxaiize in only one area. Doing so will give you an
hose who have more narrow experttse. .

CAREERS IN COMMUNICATION

Most college
students seek
internships or
other related
work experiences
so they will
graduate with
useful career-
related skills.
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Advertising

If you are creative and like to write, you may want to be a
copywriter. This professional writes the text, or “copy,” {

advertisements and commercials. Other advertising careers
include account executive, sales manager, advertising or
marketing specialist, media planner, creative director, media
sales representative, and public opinion researcher.

There is a healthy market for management and :
corpcrate tramers These cammumcatxon speczahsts

of sks ike pro;ect or time manager
service, and pressantatmn sksiis. -

Communication Education

Most communication educators teach at four-year colleges, but
communication teachers also work at elementary and secondary
schools and community colleges. To teach, you will neec at least
a bachelor’s degree related to the subject you will be teaching.
Big universities and graduate schools prefer that instructors be
trained in a specific area such as organizational communication,
rhetoric and public address, or interpersonal communication.
Careers in this field include language arts coordinator, high
school speech teacher, forensics {debate) coach, drama director,
college or university professor, and speech communication
department chair.

Electronic Media, Radio,
and Television Broadcasting

Network newscasters and talk-show hosts are considered by
many to be glamorous positions in this field. However, radio and
television offer far more off-camera and off-microphone positions
than on-air ones. Many of these are technical, creative, sales, and
administrative careers. Positions include broadcast station manager,
video/audio librarian, community relations director, unit manager,
video/audio editor, news director, news writer, transmitter engineer,
technical director, media buyer, market researcher, producer,
casting director, researcher, and floor manager.
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Journalism (Print or Electronic)

Journalism involves researching and gathering
information and communicating it to the public
through written, spoken, visual, or electronic
means. Careers in journalism include
reporter, editor, photographer, newscaster,
author, scriptwriter, publisher, news

service researcher, technical writer,

and acguisitions editon.

Converging Media

Today, print and broadcast are converging
{coming together}. Video/audio editing and
production positions are now common at
traditional print media companies. Today's
newspaper reporters are almost as likely to camry
a small video camera as a notebook and pen.

Likewise, there are print-related positions at broadcast
media companies. For example, reporters may write news
updates for a broadcaster’s website. Web editors and producers
are in demand at all kinds of media companies.

Completely new media are forming. One such example is
the professionally produced blog, which may have millions of
viewers. Often people with good fraining in journalism and
communication operate these sites.
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Hfyou pkan to purs aa career in the communication
field, look for classe and\tra;mng in writing, editin
- radm and TV production, c
You may specialize §a&a§; but it is wzse to z:avef 1l

bases as you prepare.

Web-Related Careers

Some of the newest positions in the digital age are webmaster
{the person who creates or maintains a company’s website],
‘Web developer, Web designer, information architect, Web
producer, graphic designer, programmer, multimedia spedialist,
systemns adminisirator, and ecommerce specialist {someonse
who maintains the systems that process pavments made online}.
Siilt other positions involve developing, monitoring, and
managing websites.

Public Relations

This field usually involves managing the public image of an
organization or an individual. Careers in public relations
include publicity manager, advertising manager, marketing
specialist, press agent, lobbyist, corporate public affairs
specialist, account executive, development officer, fund-raiser,
membership recruiter, sales manager, media analyst, media
planner, creative director, audience analyst, news writer, and
public opinion researcher,
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%

éﬁzsiagg §§$§§{;§s %:s:;gt in theater g;sgsges’igag ms’tfsgﬁg& §:§S§‘§%’%§€3
and production positions. Careers in performin arts include §$§§{%¥§‘§i
artist, scriptwriter, producer, director, costume €§£§S¥§§$§; sﬁ&%’%ii éﬁi‘zigf‘ié .
lighting designer, theater critic, makeup artist, stag& §’¥§§¥§§§$§} ¥’§’§£}§§§
theater professor, and casting director.

Local theater groups or performing arts venues may offer §§§§§§‘§§§‘5§{.}8
to those interested in learning more about these fields.

Theater/Performing Arts/Dramatic Arts

Stars do exist in this glitzy industry, but successful performing
careers are few and far between. The majority of actors do
not reach star status. Rather, many performers take advantage
of theatrical opportunities found in professional, community,
and educational theaters across the country.

Choosing a Career

Think about which careers in communication might suit
vou. Choose one position that interests you. Research
the primarv responsibilities of that position and the
qualifications, education, and preparation it
requires. {See the resources
section at the end of this
pamphlet.} Share what vou
fearn when vou and your
buddy mest with your coun-
selor to discuss requirement 9.
Now that vou have fin-
ished the requirements for yvour
Communication merit badge, vou should
have a much better understanding of
how important effective communica-
tion is 1o every aspect of daily life.
Whether you are communicating with
vour family and friends, troop mem-
bers, elders, or the general public,
the skills vou learned to meet your
badge requirements will serve you
well throughout vour life.
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Resources in Communication

Seouting Literature
Cinematography, Journalism,
FPhotography, Public Speaking, Radio,
and Theater merit badge pamphlets

For more information about
Scouting-related resources,
visit the BSAs official oniine
retall catalog {with vour
parent’s permission} at
htipdwww.scoutstuftorg,

Books

Alba, lason. I'm on Facebook—
Now What?¥? How to Get Personal,
Business, and Professiondal Value
from Focebook. Happy About, 2008,

Banks, Michael A. Blogging Herpes:
Interviews With 30 of the World's
Top Bloggers Wiley, 2007,

Briggs, Nadine. How fo Make and Keep
Friends: Tips for Kids to Overcome
58 Common Social Challenges.
CreateSpace Independent Publishing
Platform, 2010

Dowis, Richard. The Lost Art of the
Great Speech: How to Write One—
How fo Deliver It Amacom, 1999,

Gardner, Susannah. Blogging for
Dummies. For Dummies, 2012,

Hounshell, Liz, and Erika Karres. 1
Do’s and Don'ts and Double Don'ts
on Fexring. YouthLight Inc, 2010

Jones, Bob. Oratory, 2nd ed. CDE, 2002,

Lamb, Sandra E. How 1o Write It
A Complete Guide to Everything
You'll Ever Write, 31d ed. Ten Speed
Press, 2011,

Mierau, Christiana. Accept No
Substitutes! The History
of American Advertising.
Lerner, 2000,

Cifinoski, Steven. Speaking Up,
Speaking Out: A Kid's Guide
to Making Speeches, Oral Reports
and Conversation. Milthrook
Press, 1997,

Pease, Allan, and Barbara Pease.
The Definitive Book of Body
Languoge Bantam, 2006,

Smith, Bud E. Creating Web Pages
for Dummies, 8th ed.

For Dummies, 2008,

Strunk I, Willlam. The Elemenis
of Stvie, Tribeca Books, 2011,
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Organizations and Websites

Animation Factory

Website:

hitp:/ /www.animationfactory.com
Association for Edueation in
Joumalism and Mass Communication
Wehsiter hiip://www.aeimo.org
Broadcast Education Association
Wehsite: hitp//www.beaweb.org
Freedom Forum First

Amendment Center

Wehsite:

hitpy//www firstamendmenicenier.org
National Communication Association
Website: hiip://www.natcom.org
Public Relations Society of America
Website: hitpl//www.prsa.org
Toastmasters International
Wehsite: hiip://www.loasimasiers.on
Webmonkey

Wehsite: hiip://www.webmonkev.com

v:f?%
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MERIT BADGE LIBRARY

Though intended as an-aid to.Boy Scouts, Varsity Scouts, and qualified Venturers and
Sea Scouts in meeting merit-badge requirements, these pamphlets are of general
interest and are made available by many schools and public libraries. The latest
revision date of each pamphlet might not correspond with the copyright date shown
below, because this list is corrected only once a year, in"January. Any nurmber of merit
badge pamphiets:may be revised throughout the year; others are simply reprinted until
a revision becomes necessary.

If a Scout has already started working on a merit badge when a new edition for that
pamphlet is introduced, he may continue to use the same merit badge pamphlet to eam
the badge and fulfill the requirements therein. In other words, the Scout need not start
over again with the new pamphlet and possibly revised requirements.

Merit Badge Pamphlet  Year | Merit Badge Pamphlet  Year | Merit Badge Pamphist - Year
Arnerican Business 20131 Family Life 2015 { Plant Science 2014
American Cultures 2013 | Farm Mechanics 2014 1 Plumbing 2012
American Heritage 2013 1 Fingerprinting 2014 1 Pottery 2014
American Labor 2015} Fire Safety 2012 -} .Programming 2013
Animal Science 2014 First Aid 2015} ‘Public Health 2014
Animation 2E -1 Fishand Wildlife Public Speaking 2013
Archaeology 2014 Management 20141 Pulpy and Paper 2013
Archery 20161 Fishing 2013 1 Radio 2013
Architecture and Fly-Fishing 2014 1 Railroading 2015
Landscape Architecture . 20141 Forestry 2015} Reading 2013
Art 2013} Game Design 2013 }: Reptile and
Astronorny 20131 Gardening 2013 Armiphibian Study 2014
Athletics 2012 | Genealogy 2013 | Rifle Shooting 2012
Autorotive Maintenance 2012 | Geocaching 2010} Robotics 2011
Aviation 2014} Geology 2013} Rowing 2014
Backpacking 2014} Golf 2012 | Safety 2015
Basketry 2014 | Graphic Arts 2013 Salesmanship 2013
Bird Study 20137 Hiking 2013 1 Scholarship 2014
Bugling {see Muisic) Home Repairs 2012} Bcouting Heritage 2014
Camping 2011 |- Horsémanship 2013} Scuba Diving 2009
Canoeing 2014 | Indian Lore : 2011 {1 Sculpture 2014
Chermistry 2011 | Insect Study 2015 | Search and Hescue 2012
Chess 2011 | Inventing 2010} ‘Shotgun Shooting 2013
Citizenship in the Journalism 2006} Signs, Signals, and Codes 2015
Community 20151 Kayaking 2012 1 Skating 2015
Citizenship in the Nation - '2014 | Landscape Architecture Small-Boat Sailing 2013
Citizenship in the World . 2015 {see Architecture) Stiow Sports 2014
Climbing 2011} Law 2011} Soil.and Water
Coin Collecting 2008 1 Leatherwork 2013 Conservation 2013
Caollections 2013 | Lifesaving 2016 | Space Exploration 2013
Communication 2013} Mammal Study 2014} Sports 2012
Composite Materials 2012} Medicine 2012 |- Stamp Coliecting 2013
Cooking 2014 {1 Metalwork 2012 |- Surveying 2004
Crimg Prevention 2012} :Mining in Society 2014 | Sustainability 2013
Cycling 2013 1 Model Design and Building 2010 | Swimming 2014
Dentistry 2012 | Motorboating 2015 1 Texdile 2014
Digital Technology 2013 | Moviemaking 2013} Theater 2014
Disabifities Awareness 20141 Music and Bugling 20131 Traffic Safsty 2013
Dog Care 2012 | Nature 2014} Truek Transportation 2013
Drafting 2013 § ‘Nuclear Science 2010 1 Veterinary Medicine 2015
Electricity 2013} Cceanography 20121 Water Sponis 2015
Electronics 2014 Crienteering 2012 Weather 2013
Emergency Preparedness 2015 1 Painting 2012} Welding 2012
Energy 2014 1 Personal Fitness 2013 ] Whitewater 2015
Engineering 2012 | Personal Management - 2015} Wildérness Survival 2012
Entrepreneurship 2013} Pets 20131 Wood Carving 2014
Environmental Science 2015 ] Photography 2016 | Woodwork 2011
Exploration 20161 Pioneering 2013
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