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How to Use This Pamphlet 
The secretto successfully earning a merit 

badge is for you to use both the pamphlet and 
the suggestions of your counselor. 

Your counselor can be as important to you as a 
coach is to an athlete. Use all of the resources 
your counselor can make available to you. This 
may be the best chance you will have to learn 
about this particular subject. Make it count 

If you or your counselor feels that any information 
in this pamphlet is incorrect, please let us know. 

Please state your source of information. 

Merit badge pamphlets are reprinted annually 
and requirements updated regularly. Your 

suggestions for improvement are welcome. 

Who Pays forThis Pamphlet? 
This merit badge pamphlet is one in a series 

of more than 100 covering all kinds of hobby and 
career subjects. It is made available for you to buy 

as a service of the national and local councils, Boy 
Scouts of America. The costs of the development, 
writing, and editing of the merit badge pamphlets are 

paid for by the Boy Scouts of America in order to bring 
you the best book at a reasonable price. 

Send comments along with a brief statement about yourself to 
Pilots and Program Development, S272 

Boy Scouts of America• 1325 West Walnut Hill Lane• Irving, TX 75038 
If you prefer, you may send your comments to meritbadge@Scouting.org. 
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Requirements 
1. Prepare a short written report or outline for your counselor, 

giving a detailed description of your collection,* including a 
short history. Be sure to include why you chose that particu­
lar type of collecting and what you enjoy and have learned 
from your collection.* 

2. Explain the growth and development of your collection. 

3. Demonstrate your knowledge of preserving and displaying 
your collection. 

a. Explain the precautions you need to take to preserve 
your collection, including 

(1) Handling 

(2) Cleaning 

(3) Storage 

b. Explain how best to display your collection, keeping 
in mind preserving as discussed above. 

c. Explain to your counselor the events available 
for a hobbyist of this collection, including shows, 
seminars, conventions, contests, and museum 
programs and exhibits. 

4. Demonstrate your knowledge of collecting and investing. 
Discuss with your counselor: 

a. How investing and speculation would apply to 
your collection 

b. What you would look for in purchasing other 
collections similar to yours 

c. What you would expect in return value if you 
decided to sell all or part of the collection 

*Stamp and coin collecting are excluded from eligibility for this merit badge. 
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5. Do the following: 

a. Discuss with your 
counselor at least 10 
terms commonly used 
in your collection and 
be prepared to discuss 
the definition of each. 

b. Show your counselor 
any two groups from 
your collection. Explain 
how you organized 
your col!e<..iion and 
why you chose that 
method. (Note: If your 
collection is too large to transport and your 
counselor is unable to view your collection directly, 
photographs should be available to share.) 

c. Explain how your collection is valued by other 
collectors, and display to your counselor any price 
guides that may be available. 

d. Explain how your collection is graded for value, 
physical defects, size, and age. Show the various 
classifications or ratings used in your collection. 

e. List the national, state, or local association 
responsive to your collection. 

f. Show the location of and explain to your counselor 
the identification number (if applicable), series, 
brand name (if any), and any other special 
identification marks. 

6. Discuss ,vith your counselor the plans you have to continue 
with the collection in the future. 

7. Discuss with your counselor why and how collecting has 
changed and how this applies to your collection. 

8. Find out about career opportunities in collecting. Pick one 
and find out the education, training, and experience 
required for this profession. Discuss this with your crn.m­
selor, and explain why this profession might interest you. 
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TRfASUR[ HUNT'i A1'D PAPER CHASE5 

Treasure Hunts and 
Paper Chases 
Collecting was once a pastime of the wealthy. Many well-to-do 
people collected fine art, musical instruments, ancient coins, 
and rare books. But with the Industrial Revolution in the early 
1800s came mass production. Suddenly the new consumer 
society could afford to buy all kinds of goods. 

.Bon,: Wse· Yoot•Mattdes.·· .· · 
Ma~s ~ been fournlio mnge Plll¢a8, indudio(t } 
anciem t;~ tomQS.JtoweYer,.:ffl#t~I~~~;, .i 

·. ·marble& t,~bee~ ptod~ within thE .. 
1 Matbfe~n,ce MfJdenf mmiy. 
: ·e&b$t&ntas; .in~h.lding'ota~, 
:. ~ne, mi~" day.Jl()Uery# . 
·. pori:Math: anit dime. Some of 
trt~:ct~,~tt;et•in snit lliiina. ==:~,;~ 

. 180()s and '.ellrty 19()~ ~•f .. ::=~::~~t:~:/;: . 
. earnetitrlliSome,tall:J•.··.· : .. ·· • 
marbles, ~,m can r..:t, ·. .. 
close 10 $1.,000 each, haw • ·· 

. ntlmes es colorful as they. 
. look pope)',Els, sa:u,rklers, 

agates, end rainbows. . . 

A collection is 

not just an 

accumulation of 

things, but a 

well-ordered 

grouping of 

several items to 

be considered 

as a whole. 

The collection 

is worth more 

than the 

individual parts . 
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Teachers, librari­

ans, and counsel­

ors familiar with 

your field of 

collecting can 

help you 

find sources 

to research 

your ideas, 
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If you enjoy nature, you might collect rocks, fossils, shells, 
or leaves, If you enjoy sports, you might collect sports cards, 
baseballs, caps, uniforms, pennants, hockey pucks, or bumper 
stickers. If toys interest you, so might superhero or action 
figures, cars, or model airplanes or trains. If military history 
piques your curiosity, you might collect uniforms, helmets, 
insignia, medals, tlags, or maps, 

This pamphlet will give you specific ideas and tips for 
collecting. You will also find expanded information about 
comic books, sports cards, and rocks-some of the most 
popular collectibles. 

In the past, butterfly collecting was a 
very popular hobby. Collectors captured 
butterflies and pinned them to boards. 

Today, however, people prefer to observe 
butterflies in the same way others "watch" 

birds-by taking photos and making sketches. 

The die-cast model car craze began in the late 1950s and early 
19605 with the introduction of Matchbox cars, The hobby of col­
lecting cars skyrocketed in 1968 when toymaker Mattel launched 
Hot Wheels, These die-cast metal cars came with special torsion­
bar suspension and low-friction wheel baarings, making them the 
nfastest in the world.a Other die-cast brands include Corgi, Dinky, 
Ertl, Johnny lightning, Lledo, Racing Champions, Team Caliber, 
and Tootsie Toy. 



Moving action figures are popular collectibles. Introduced in 1964, 
G.I. Joe was the first movable action toy in the United States. The 
World War II soldier came complete with movable limbs and real­
istic cloth uniforms. In 1970, G.I. Joe figures got realistic hair. 
Other action figures were introduced during the 1970s, including 
toys based on the movie Planet of the Apes and the television 
series Star Trek. 

Mapping Out Your Treasure Hunt 
Your first step toward starting a collection is figuring out what 
you want to collect. Look around your bedroom. Do you 
already have two of something, such as sharks' teeth or license 
plates? Add one more to either pair and you have yourself a 
small collection. Perhaps you like old things. If you could live 
in the past, what century would you choose? Maybe you would 
like to travel back in time by collecting antique tools or toys, 
cookie cutters, or documents from that historical period. 

Browse through an encyclopedia or flip through catalogs of 
collectibles in a library or bookstore. Search the internet (with 
your parent's permission) for information and clubs relating to 
your interest. For example, if you like snow globes, then enter 
"snow globes" in the search field. You will find a list of websites 
about these collectibles, where to find different kinds of snow 
globes, and how to care for them. 

There are lots of places to find collectibles. Look in the 
yellow pages to find specialty stores under these headings: 
Antiques Dealers, Collectibles, Comic Books, Gift Shops, Hobby 
Shops, Rock Shops, and Sports Cards. The people working in 
those shops can give you a lot of information and tell you about 
local clubs and upcoming events. 

Flea markets, 

swap meets, and 

conventions are 

great places to 

find items to add 

to and broaden 

your collection. 

Arrive early to 

look at what is 

available. If you 

can wait to buy an 

item, return hours 

before closing on 

the final day 

because many 

vendors lower 

prices just before 

the event ends. 
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Cataloging, Displaying, and 
Storing a Collection 
Properly cataloging your collection is very 
important for several reasons. It provides 
essential information for proving the 
genuineness of your collection. It is a record 
of financial transactions that you may have 
to report on an official tax form if you sell 
your collection for a big profit. It also is a 
document about your collection that you 
may need to produce if your collection 
becomes so valuable that you should carry 
collectibles insurance. 

The records for all the items in your 
collection make up your master list. You 
might want to keep this information in a 
three-ring binder or set up an electronic catalog. When you 
acquire an item for your collection, give it a number. In your 
master list, record 

• The number you gave the item 

• A brief description of the item (age, 
condition, etc.) and a picture (if possible) 

• How much you paid for it 

• The date and place you acquired it 

• The current price guide value 

• Any other information that will help 
explain its significance 

• Location of the item (notebook, box, 
cabinet, etc.) 



The information you record in your file wiU on 
die item rolla1ed. For ex:aIJnple, if the item is a manufactured 
product. you might record the name of the company a.,d airf 

model or serial numbers. For a limited-edition item. list me 
number and me size of die edition. 

This Wedgewood teacup is 1he 119th cup produced in a limited 
edition of 3,000 teacups. Wedgewood is considered one of 1he 
finest china companies in 1he world. 

il._~ you hunt for De\1l itews to add to your con-
,.,tdf'l .,,-=fl,~ a copr of your master lisr ,vith you* Even if you 

collection }'et. you ,,ill not have to on 
your memmy to knO',V whether an item you 

than one 'fOU are minking about Plus 
sell one of your itew.s for less than 

A limited edifiaq 

is the issue of a 

collectible item-­

such as a book, 

art print, medal, or 

commemorative 

plate-in a small 

set quanlity. 
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It is best to keep 

comic books and 

sports cards in 

their protective 

handling them 

their value. 
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Display Tips 
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ii off and 
Use your 

a rolltt"1ion is 
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around a doorirame. shells: in 

an empty or sho,vca_v_z, a collection of marble{ in a 

One way to show off and share your collection is by 
entering contests. Some are sponsored by collectors' 
dubs, conventions, and even state fairs. Local libraries 
and historical societies often present personal collec­
tions that tie in. with their exhibits. 



Storage Tips 
You will want to protect your collection so that it maintains its 
value and can be enjoyed for many years. 

• Store (and display) your collection in a cool, dry place. 

• Protect your collectibles from dust, extreme temperatures, 
and direct sunlight. 

• For collectibles such as comic books and sports cards, use 
a protective polyester film sleeve or a box made with 
acid-free materials. 

Save the packaging, certificates, and other materials 
that come with an item, and assign them the same col­
lection number. Collectibles kept in perfect (Mint) con­
dition in their original boxes with all accompanying 
materials are worth more than the item without its 
packaging. They are worth even more if the original box 
has never been opened. 

Store collectibles with moving parts (such as die-cast cars and 
action figures) or painted items (such as figurines) in individ­
ual, divided, and numbered containers. Wrap delicate pieces 
in soft cloth, bubble wrap, or wadded-up newspaper to 
prevent scratches and other types of damage. 
Gently wipe dust from any collectible 
before storing. If your collectible is 
stored in a box that is divided into 
smaller sections, be sure to 
number each section and 
put that number in 
your records. 

Depending on its scarcity, 
the value of a collectible 
model car could decrease by 
as much as 50 percent to 75 percent if 
the paint is scratched or chipped. Take the 
time to carefully wrap and store your items 
when they are not on display. 

Adhesive labels 

can damage the 

surface of your 

collectible. 

Instead, write the 

item's collection 

number on a piece 

of paper and keep 

it in the sleeve or 

the box. 
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Speculation is 

making a risky 

purchase based 

on the hope that 

you will be able to 

sell the collectible 

for a profit. 
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Safeguarding Collectibles 
• Hand-wash decorated china using only mild soap 

and warm water. 

• Protect paper-based collectibles with acid-free products. 

• Ask an expert's advice before cleaning older articles 
made of fabric or other delicate materials. Store 
these items in cool, dry locations, and do not seal 

these collectibles in plastic. 

• Avoid abrasives or chemical products such as 
bleaches or polishes, which could harm your 
collectible's finish. 

• Avoid tampering (this includes refinishing, 
replating, or restoring) or experimenting with 
a collectible. Doing so could drastically reduce 
its value. 

Collecting: For Fun or Profit? 
Everyone has heard stories of rare collectibles that made their 
owners rich and famous. The hard fact is, most collectibles 
never bring megabucks when sold. No one knows which col­
lectible will increase in value. So, as you collect, make your 
purchases with care. Read price guides, specialized catalogs, 
and collectors' club newsletters. Study auction results, and 
avoid paying too much for a collectible with the expectation 
that it will increase in value. It may be years before you can 
realize a profit. 



===============· TIUASUIU HUNH AND PAPER CHASES 

The main point of price guides is to provide an extensive list (with photos) of 
collectible items by category along with suggested purchase prices besed on 
condition. The guides pack a lot more information, too. You will find •state of 
the market" information about trends and recent safes; articles about tht hie­
tory of the category; warnings about reproductions; lists of upcom.lng ewms. 
(auctions, exhibits, semlnars, workshops, museum programs}; contatttfor 
collectors' clubs; auction announcements; and sale advertisemenm. 

Determining Value: Factors That Matter 
A combination of factors determines a col!ectible's value. Certain 
factors are more important than others, depending on the type 
of collectible. For example, if you collect nostalgia-sentimental 
items that remind you of the past-you might be willing to pay 
more than the item is worth because it has emotional meaning 
to you. Here are key factors that affect value. 

Condition. An item in perfect shape with a like-new appear­
ance will command a top price. It is much more valuable than 
the same item with flaws. 

Authenticity. Do not assume that an item is genuine. Study 
examples of the real thing, and watch out for reproductions and 
forgeries. Look for identifying marks on the bottom of the item. 
A signature or date does not guarantee authenticity but should 
be considered a clue along with information about the design, 
material, and technique. 

Age. An item at least 100 years old is an antique. Age 
alone does not determine an item's value, but age and 
scarcity, for example, combine for a higher value. 

Scarcity. Regardless of age or condition, scarcity does cre-
ate value because so few items are available. However, certain 
collectible items produced-and available-in large quantities 
may be in higher demand because they are more popular than 
the scarce item. 

Provenance. The collectible has documented proof of the his­
tory of its ownership. This proof does not guarantee authenticity. 
Sometimes the value of an item with provenance comes from the 
celebrity status of a previous owner. 

Context. An item has a higher value if it has historical or cul­
tural significance. For example, a posted announcement about an 
upcoming meeting becomes more valuable if it is related to an 
important time in history, such as the civil rights movement. 

It usually is best to 

purchase one 

really good item 

rather than buying 

several slightly 

flawed pieces. 
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Invest your time in your collection, not just your money. 
Read as much as you can about your collectible items. Talk to 
experienced collectors and dealers. Save your money to pur­
chase one really good item instead of buying several flawed 
pieces. Build your collection slowly and thoughtfully, adding 
more valuable pieces as your knowledge increases. Buy what 
you like, and don't let anyone talk you into selling or trading an 
item until you are ready. 

A mark, or hallmark on the bottom of an item 
such as a china plate or porcelain figurine, 

provides identifying information: country of 
origin, manufacturer, age, material, model or 
pattern, name of the artist. A touchmark is 
the maker's mark impressed on pewter. 

Colorful and relatively inexpensive, neckerchiefs from special 
events and locations are popular with Scout collectors. Other 
favorite items are neckerchief slides, both the standard metal BSA 
slides and handcrafted ones. 
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Collecting Odds 
and Ends 

often a.,,.~ume that colla"l.ors are interested in 
antiques of great value~ such a..~ 
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A premium is a 

tangible incentive 

Yet o!rtllining this 

reward 

requires the 

purchase of 

a product 
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Advertising Premiums 

Kjds,_ advenn.1re s-erials t~:::eme very 
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In 1946, Ovaltine offered this Captain 
Midnight secret decoder called 
the N~ Code-0-Graph,zy 
Today, this gfreeg radio premium 
is valued between S30 and $75, 
depending on its rondition. 

a 



Cereal Box Premiums 
In the 1950s, cereal companies intro­
duced sugar-coated cereals and targeted 
them at children. The art on the boxes 
tied in with licensed TV and cartoon 
characters such as Batman and the 
Flintstones. Premiums included on-the­
box cutouts for airplanes, masks, and 
games. Cereal makers discovered that 
sales of their products related to the pop­
ularity of the characters on the boxes. 

You can find radio and cereal box pre­
miums at toy and antiques shows, flea 
markets, and garage sales. Subscribe to 
hobby newsletters and mail auctions. Talk 
to dealers and other collectors. Ask what they 
have for sale, or tell them what you are inter­
ested in buying. 

Cereal box premiums are popular 
with young people who 
commonly eat the cereal 
as well as with adults. 
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--================ 
Commemorative Ephemera 
Some people like to collect commemorative items manufactured 
or printed to honor the memory of a famous person or special 
event These souvenirs may include mass-produced items (for 
example, refrigerator magnets) and high-quality collectibles 
such as china plates and engraved silver cups. If you build a 
focused collection of commemorative ephemera, you will learn 
about the cultural and historical significance of the items as 
well as discover intriguing information that may inspire you to 
create "spin-off" collections. 

This collection of commemorative ephemera for the 1939 Royal 
Train Tour of Canada was expanded to include the British king 
and queen's visit to the United States. 



Collecting Ephemera: Emotional or 
Financial Investment? 
Ephemera collectibles often carry emotional weight The items 
may be souvenirs that have great personal meaning, such as 
toys from loved ones, travel stickers from a family trip across 
America, or quilts made by your grandmother. You may have a 
difficult time deciding to sell these items or even putting a 
value on these apriceless" ite1:ns, However, people interested in 
advertising and Americana coHectibles will have a strong opin­
ion about their value from reading price guides and studying 
auction results, and from their own experience of buying and 
selling similar objects. 

A big factor that affects the value of ephemera is crossouer 
appeaL For example, a postcard collector, or deltiologist, may be 
surprised to be involved in a bidding war over a stamped post­
card featuring a photo of a painting of a C,ampbell's soup can, 
The other bidders include a stamp collector, a Campbell's soup 
brand collector, and an autograph collector (the postcard 
writer was the painter). That inexpensive postcard will 
sell for quite a profit because so many people have 
different and competitive reasons for acquiring iL 

Gene Autry-Hthe Singing Cowboy# -wrote and 
recorded hundreds of songs, including »Here 
Comes Santa Claus," starred in Western films and 
TV shows, and headlined his own radio program, 
This pin-bade button appeals not only to collectors 
of pins but also to collectors of comics, sheet music, 
entertainment, Christmas, and cowboy items, 

Americana is a 

field of collecting 

that includes 

objects from 

or about the 

United States, 
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Comic Books: Collecting 
Superheroes and Villains 
The modern-day American comic book is a product of evolu­
tion. It began across the Atlantic Ocean more than 500 years 
ago with a multipanel broadside that made fun of religious 
subjects. Social unrest inspired political cartoons, with the 
characters' thoughts and speech captured in word balloons. 
Certain publishers gathered single-panel unrelated cartoons 
and reprinted them as collections on broadsides. Later, others 
published sequential multipanels that told a story in oblong 
strips. In 1818 in Boston, the comic paper called The Idiot, or 
Invisible Rambler introduced the first recurring character that 
spoke with word balloons. 

In 1827, Swiss writer and 
artl.st RodolpheTopffer created 
a "picture: novel" in a smaU 
oblong oomic strip format. in 
1842, American publisher 
Wilson and Company reformat­
tedTopffer's TheAdventures 
()f Mr. Obadiah Dldbuck as a 
40-page, 195~panel graphic 
novel to flt its magazine format. 
Today some people credit 
Topffer as the inventor of the 
modern comic strip and Wilson 
and Company as th& fir.i: comic 
book publisher in America. 

A broadside is a 

large poster-size 

sheet of paper 

printed on 

one side. 

A graphic novel 

ls a fictional 

story for adults 

published as a 

book in the form 

of a comic strip. 
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The first sequential comic strips appeared in an American 
humor magazine in 1852. As the popularity of comics increased, 
more illustrated humor magazines sprang up. Puck was the first 
to introduce color-tinted cartoons. Newspaper publishers noted 
the success of those magazines and added "comic supplements" 
to their Sunday editions to increase their sales. 

On May 5, 1895, a New York 
newspaper reprinted The Yellow 
Kid in color. The cartoon, created 
by Richard F. Outcault, was origi­
nally published in a magazine in 
black and white. The "Kid" was a 
goofy-looking, bald-headed boy 
wearing what looked like a night· 
gown. Readers loved the colored 
cartoon and the Kid. The cartoon­
ist secured a copyright for his 
character and licensed all kinds of 
Yellow Kid items-from toys to 
appliances to tobacco products. A 
196-page comic book called The 
Yellow Kiel in McFadden's Flats 
appeared in 1897. 

Richard Outcault's cartoon, 
The Yellow Kid, is considered the 
forerunner of the modem-day 
comic book industry, which 
includes the licensing and mer­
chandising of comic characters. 

Publishers in the early 1900s produced comic or "funny" 
books in all shapes and sizes, with soft- or hardcovers-some 
even with dust jackets. Most reprinted comic strips from the 
"funny papers" sections of newspapers. 

"Big Little Books" debuted Jn 1932 withthe promise 
of providing big reading ent1:1rtainment in a little book. 
The first title, The Adventures of Dick Tracy, sold fpr 10 
cen~s. These hardcpver books were approxim~elv 4 
inches square and ran several hundred pages long.The 
earliest Big Little Books featured reprints of art from 
newspaper comic strips, with stories adapted to the art. 



Because of the commercial success of Omcault's ~Yellow 
Kid~ and later his «Busrer Brown~ comic character as a mer­
chandising ffi<L"'L-Ot for the Buster Bmw11 Shoe Oln1pautv, many 
busi~"'S..s;es gave awa!' comic created to promote their 

of the Eastern Color Printing 
the comic sa,i:ions for different ne>,vs­

to publish certain comics as a collec­
ted 

ne-.Yspaper sheet, 
similar io 

comic lk,olrs~ 
In 1934, Eastern F""--""''""''°" 

ofthe~1~,,12,ie21vea,vav 
Ti'l-e comic \\\lS not iree-Rzt1u1us Furrnies :t1 
cost lO cents and was the first comic maga­
zine sold successn1ur on newssta11ds, It 

21 yeaIS ,,ith a 
circulation of 400Jl0ll 

The 1930s ,va.,r; a decade of netw genres~ or 
types: aclviE'nture, science fiction, a,,d derective 
stories* Tne ;¥Phantom¾ \Vas the first: her(i to appear 
in a costume: the «clock~ was the first m wear a 
mask. The Golden 

in 1938 ,vhen 
fir:~t appearance on the Cefiff of _i\t.Ta.¥l4 Lbmics 
:n the mid-40s, more than, 400 
followed, i11:c:111om:g Batma,,, Captain Ma,vel, 
\Vonder \\bman~ and Captain i\merica~ 

The cowJc book ,n,1,,<:,rv gle\¥ 

the 1950s,, \\"hen 1 out oi e\-afeI):" 

sold in 
i\merica ,,tas a comic hL-~k~ Charles 3J11~ 
Schulz created F-t'\1.nms in l 955~ and the 

1960s gave birdl to the RL~astic fi.Ju4 lncn:"Yiible 
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The•·superhero ... Who 
Almost Wasn't· 

,,' ' ,', ,' ,, 

In. the efjriy · 19605,oomk;-book writer and .editor Stan 
Lee wanted to develop a superhero with. whqm the 
average reader could i~. So he talked to his 
employer, Marvei CQmics, about c~ng ~pider-Man. 

"for quite a: I'd been toying with. the idea of 
doing a smpJhat v.tould violate all the conventions and 
break aH the rules:' •1.ee said. '."A.strip that would. actu-: 
aHy feature a teenager as the star, irn:.tead of making 
him an adult hero'$ sideldf;t. A strip in whidl· the 
character would lo$e out as often as he'd win!" 

At first, the decision makers at 
Ma~I Comics rejected idea 
for Spider-Man. They said it would 
fail because peqple haled spiders 
and teadel'$ would oot want a hero 
who was an unpopular, pimply 
higwsdlool student. Marvel 
Comics finally gave and the 
rest is hjstory. 

Spider-Man first appeared 
in 1962 as a character in the 
Amazing Famasy #15 issue. 
In March 1963, Spider-Man 
emerged as the central 
character under the tide 
Amazing Spider~n and has 
remained Ma~l's leading 
superhero ever since; 

When Amazing SpidePMan hit the scene in 1962, 
it had a unique twist Spider-Man-the superhero­
was not an adult, but a~-



Collecting Comics 
You can tell from learning about the hist01y of comics that you 
can collect a variety of comics-related items. Whether you 
decide to narrow your focus to a specific genre (such as 
horror or sword-and-sorcery), Silver Age books, or comic 
character toys, you can find out more by browsing 
through catalogs, price guides, and collectors' 
magazines. With your parent's permission, 
log onto the internet and search for 
comic book websites. 

Talk to enthusiastic employees at 
comic-book stores. Join a local comic­
book club. Attend swap meets and 
comicons, or comic conventions. You 
will meet other collectors, dealers, pub­
lishers, comic-book writers and cartoonists, 
and professional grading companies. As you 
learn more about the comic-book industry, 
you will collect more comics-related things 
and make some friends along the way. 
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Fluorescent light, 

which has 

high levels of 

ultraviolet (UV) 

radiation, can 

quickly damage 

comic books. 

Even though 

tungsten filament 

lighting is less 

harmful than 

fluorescent, you 

should avoid 

exposing your 

comics to any 

light for a long 

period of time. 
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Handling and Storing Comic Books 
Comic books are flimsy and can easily be damaged. Most 
dealers and collectors do not want anyone touching their rare 
comics because even the smallest crease could reduce a comic's 
grade from Mint to Near Mint or Very Fine condition. (See the 
following section about comic book grades.) Always ask pennis­
sion before handling another person's vintage comic book. 
Most dealers will remove the comic from its protective sleeve 
for you so that if the book is damaged, you will not be liable. 

When handling valuable comics: 

• First wash your hands. The oils from your skin can 
damage the books. 

• Carefully remove the book from its protective sleeve. 

• To minimize stress on the book's spine, gently lay the 
comic flat in the palm of your hand. 

• If you have permission to fook through book, 
carefully tum the pages using your thumb and fore­
finger. Avoid bending the book open too far. 

• When you are through, carefully return the book to 
its protective sleeve. Watch comers and edges to pre­
vent any damage. If this is not your own comic, ask 
the dealer or owner to do this so that you wm not be 
responsible for any damage. 



Comic books are printed on paper-many on cheap paper. 
Acids used in the production and printing of the books cause 
the paper to crack and yellow over 
time. To protect comic books, keep 
them away from light, heat, extreme 
cold, and humidity. Improper 
storage can seriously and 
permanently deterio-
rate the condition of 
your collection. 

Place each book in its own acid-free, polyester 
film sleeve made specifically for long-term storage of 
comic books. Store the sleeves upright in notebooks or 
acid-free boxes. As you build your collection, you may want to 
organize your collection with labeled dividers in labeled note­
books or boxes. For example, you may decide to separate your 
comics according to historical age, publisher, or genre. Keep 
your collection in a cool (65 to 70 degrees), dry place away 
from direct sunlight and fumes. To encourage air circulation 
and help prevent mold and fungus from developing, be sure to 
leave a small space between storage boxes and the wall. 
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Grading Comic Books 
Collectors should know how comic books are graded. A book's 
economic value is determined by its appearance; one in Poor 
condition will bring only a fraction of the price of the same one 
in Mint condition. The condition of the covers, inside pages, 
and spine all relate to a book's value. Discolored paper, missing 
portions or pages, fading, tears, markings, brittleness, soiling, 
and other defects will all diminish the value of the comic book. 



Vi 
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In the last seven years, third-party companies have offered 
grading services for valuable comic books. Buyers and sellers 
recognize the expertise and integrity of these professionals and 
know that a comic book certified by a professional grader is the 
real deal. The largest grading company is Certified Guaranty 
Company (CGC). If you browse through auction catalogs and 
price guides, you will see comic books listed as "CGC certified" 
or '"CGC graded." 

For a fee, you can send your comic book to one of these 
companies for professional grading. After carefully inspecting 
your book for wear and tear and signs of restoration, the grad­
ing specialist will assign a grade, seal your book, and encase it 
in a slab or plastic holder. Do not unseal the book, or you 
will invalidate the grading. Collectors can sell a professionally 
graded comic book for three to 10 times the amount they would 
receive for the same nongraded comic. 

A ~-.:~~~ie ~;• one Ut~ftas had missinq ot 
~•biac1t>~ ,_ec$dor mended so that it .. 

.. . ·tt,e value of the rep1if8d 
~ ilf~~ a.e hJgh • 1he originaM~MJk 
oJ,ilia ~.gra~:The tfJller thoufd . 
· atwe~}~ tQ• potefltial ~rthe 

... r i U&iion of a comic book. 

Not every comic book is a good candidate for professional 
grading because the fees may be higher than the value of the 
book. The vast ma.iority of comic books are not very valuable. 
Consider getting your book graded if it meets the following 
criteria, which may indicate that you have a valuable book 
that could sell for a big profit. 

• Key issue: the first appearance, the story of a character's 
creation, or any other historical or artistic feature important 
to collectors 

• Debut of a character 

• Key first issue 

• Deaths of major characters, heroes, or villains 

• First work of comic creators who later became popular 



=======C<H,!C HOOK\: COLU:Cll/'\'G S\ll'ERitfROE'- AND VIU.AIN', 

Collecting for Laughs or Loot 
Before many comic book collectors even thought about putting 
an organized collection together, they just liked to read comic 
books. They tended to keep the comics after reading them, and 
soon they had a stack of books featuring their favorite super­
hero or favorite adventure or horror series. You may already 
own a stack of comics. You can call it a collection when you 
decide to treat your books with respect, organize them, and 
figure out what others are willing to pay for the issues. 

ln me.~~ ~r,,: .. ,,18';Mil11 
• 
at $650.0oi)_;.*n m'.fufifJ~ot-.o,:rd, 
MQ8l irN&a'te;$ would ~hapw;t¥•. · · . 
,iWltb thatltftUmon.i~ ... • 
atid~ col~ "'8UkJ.;. ·. 
thrilled ti,'awnttm ttvlli¢ b0bt 
tbet~dldSupe~:flm. 
appH,-ftee and fa1a~edlhtt 
Golden~ of com~ . 

You can find out the current 
value of your comics by studying 
price guides and auction catalogs. 
\\'bile you are looking for infor­
mation about your own books, 
you will discover which comics 
are in high demand and what 
are the current values for rare 
comics. Those interesting facts 
(and high prices!) will inspire 
you to add to your colJection 
and take c.are of it 

In 1969, this copy of The Incredible Hulk cost 12 cents on 
the newsstand. Today, in Near Mint condition, the comic is 
valued at $60. 
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Item No.: 

Title of comic: 

Publisher: 

Issue No.: 

Date of issue: 

Cataloging Your Comic Book Collection 
Whether you want to collect comics for your own enjoyment or 
for a chance to make some money, you should keep good 
records of your collection. At the least, you will know the titles 
of your comics and how many books you have. If, however, 
you want to manage your collection and make a profit, you will 
need to note more specific information. 

You can record your information on paper and keep it in a 
notebook, or create a spreadsheet on the computer. Some com­
panies sell software programs for keeping track of comic book 
collections. If you note the information for each comic as 
shown in the following form, you will have a ve1y good record 
of the description, value, and location of your books. 

Here is a sample record from a comic book collection. 

47 
Superman: King of the World 

DC Comics 

1 

June 1999 

Important information: One-shot, regular edition 

Grade or grade abbreviation: 9.2NM 

Additional information Paper still fresh; comers 
about condition: square and sharp 

Value: $4.00 as of November 1999 

Purchase price: $3.95 

Purchase date: June 15, 1999 

Purchase place: Nutmeg Comics 

Location of Issue: B4 (box No. 4) 

In this example, the comic was issued as a one-shot, which means only one issue of 
that title was published. Regular editions are not mentioned unless other editions of 
the title-such as collectors' or limited editions-are published. 

36 COUECTIONS 



Item No.: 

Title of comic: 

Publisher: 

Issue No.: 

Date of issue: 

Important information: 

Grade or grade abbreviation: 

Additional information 
about condition: 

Value: 

Purchase price: 

Purchase date: 

Purchase place: 

Location of Issue: 

Use a chart like this to help catalog your collections. 
You can modify it any way you like. 
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Sports Cards: 
Collecting Athletes 
In 1875, tobacco manufacturer Allen & Ginter of Richmond, 
Virginia, decided to boost tobacco sales by printing images of 
athletes, heroes, and other Americans on slender trading cards. 
The company put individual cards in its packs of cigarettes. The 
gimmick turned into a wildly successful marketing scheme and 
launched what is perhaps the first mass marketing of trading 
cards in the nation. 

By 1887, when baseball cards became hot items, several 
other tobacco companies were packaging similar cards with 
their own products. Those companies produced some of 
today's oldest, rarest, and most sought-after sports cards. 
Ginter is known for the World's Champions series, 
which featured boxers, baseball players, 
sharpshooters, pool players, wrestlers, 
and Wild West heroes Annie Oakley and 
Buffalo Bill Cody. New York's Goodwin 
& Co. launched an equally successful 
Champions series featuring baseball players, 
bicyclists, weightlifters, marksmen, and 
college football stars. 

What began as an idea to help sell 
tobacco more than a century ago has 
grown into a multibillion-dollar industry 
that includes most major American sports. 
Today, baseball cards are still the most 
popular among collectors, followed by 
cards devoted to football, basketball, and 
hockey. Every year, hundreds of thousands 
of sports cards change hands in a huge 
nationwide network of card dealers, vendors, 
clubs, and individuals. 



Not all cards 

are valuable, but 

they are still 

fun to collect 

Key cards are the 
most expensive, 
desirable, or 
important cards. 
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The Top Sports Cards 
Here are a few of the most valuable sports cards. 

Baseball 
1915 Sporting News#151, Babe Ruth, Boston Red Sox 
Importance: Babe Ruth's rookie card 

1932 U.S. Caramel #26, Lou Gehrig, NewYorkYankees 
Importance: The first key Lou Gehrig card 

Basketball 
1969Topps #25, Lew Alcindor (Kareem Abdul-Jabbar), 
Milwaukee Bucks 
lmportance:The star's only recognized rookie card 

Boxing 
1948 Leaf #1, Jack Dempsey 
Importance: First card in the set 

· featuring the boxer 

Football 
1933 Goudey Sport Kings, 
Red Grange, Chicago Bears 
Importance: Good color 

features; appealing image 

Golf 
1998 Champions of Golf Master 
Collection, Tiger Woods 
Importance: Tough to find this card in Mint condition 

Hockey 
1951 Parkhurst #4, Maurice 
Richard, Montreal Canadians 
Importance: Richard's only 
recognized rookie card 

1979 0-Pee-Chee #18, Wayne 
Gretzky, Edmonton Oilers 
importance: Gretzky's key 
rookie card 



==============SPORTS CARDS: COUfCTING ATHLETES 

Grading Sports Cards 
A sports card is graded based on its condition-a factor often 
more important in setting its value than the player on the card. 
In Poor condition, a card typically will be valned at least 20 per­
cent lower than the same card in Good condition. No slack is 
given to older cards-a card 40 years old is judged by the same 
standards as one from the last sports season. 

Besides the creases, folds, tears, and angled or off-centered 
photos that drastically reduce a card's value, minor flaws can 
hurt value, too. Depending on their seriousness, the following 
flaws may lower a card's value by one to four grades: bubbles 
(lumps in the surface}, gum and wax stains, diamond cutting 
(slanted borders), notching, paper wrinkles, scratched-off car­
toons or puzzles on the back, rubber-band marks, surface 
impressions, and warping. 

Fua,.'tba ¢mat oornes to a,. rilltlt •nq'8, t>trt· ~ ' 
that &ffQle sbows e tittle fraying. · · · 
f1'itbd} CQrA~r i.• .~~d lhtl. 

···.fu··.-afc. · .. 4$ .. ·~· r. .. ·· .. · . '.· ... · ..... '.. · .. · .. ·.· . 
.. . SliOlitltllblln•ct.ffayigg ataeomer ha$ 

fed to .~·rounding of the edQlit,Theoomer. 
may snow layering wh.8reth~ .cari:l'a ·· 
pap~r ato~Js split. 

~ndect !he corners .er& rounded 
. and.th~re ia~me fayerin9. 

Badty Ro.umhd. The oornen are 
completely rounded aftd tile layering 
iasevere. 
' <~,_.,, ,:_/' ', ;''/ -;'.-,'':?' >( 

*Frai,i .:..att Almat1aod ~bell Catt# mi ~ Na. '$ 
02002 Bltdlett Publioallon■• Reprinted with i:i,rmiaion. · 

Most card injuries 

begin at the 

corners. Experts 

who rate cards 

give five different 

grades to the 

conditions of a 

card's corners. 

The more rounded 

and worn the 

comers, the 

lower the grade. 
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Different professional grading companies have their own 
numeric codes for evaluating the conditions of sports cards, but 
all are based on general guidelines from Mint to Poor. 

Mint. A card with no flaws or wear; it has four perfect 
corners. The card has excellent centering of the 
picture. It has retained its original gloss (shine}, 
smooth edges, and original color borders. There 
are no printing defects {spots or lines), or color or 
focus imperfections. 

Near Mint. The card has one minor flaw. Flaws that 
would lower the card's rating: one fuzzy corner or 
two to four corners with slight wear, nearly perfect 
centering, minor print spots. 

Excellent. The card has four fuzzy but not rounded 
corners. The centering is no worse than 80/20 (the 
card's picture is off-center, with up to 80 percent of 
the border shifted to one side of the picture and 20 
percent or more on the opposite side). There is mini­
mal loss of the original gloss, with rough edges, 
slightly discolored borders, and minor print spots. 

Very Good. The card has been handled but not 
abused. Its corners are slightly rounded and slightly 
layered. There is slight notching on the edges. The card 
shows significant gloss loss from the surface, but no 
scuffing. The card shows moderate discoloration on 
the borders. The card may have a few light creases. 

Good, fair, Poor. The card is worn or has been 
mishandled or abused. The corners are badly 
rounded and layered. There is scuffing, and most or 
all of the original gloss is gone. There are seriously 
discolored borders, moderate or heavy creases, and 
one or more serious flaws. 

Note: This information comes from Beckett Almanac of Baseball Cards 
and Collectibles No. z ©2002 Beckett Publications, and is reprinted 
with permission. 



Mint condition Very Good condition Poor condition 

Value is also based on supply and demand. For 
those who collect only Mint-condition cards, the supply of older 
cards may be quite small. Each year some cards are thrown 
away, lost, or otherwise destroyed, reducing the supply. Until 
recently, only serious collectors realized the need to preserve 
cards to hold their value. 

Demand depends on the interest of individual collectors, 
fads, trends, and other factors. It is governed mostly by the age 
of the card, the number of cards printed, the player shown on 
the card, the attractiveness and popularity of the set, and the 
card's condition In other words: The older the card, the fewer 
the numbe!', the more famous the player, the more attractive the 
set, the better the condition-the higher the value. 
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===============SPORT5 CARDS: COLLECTING ATHLETES 

Collecting Sports cards: Trading and Buying 
Some people collect complete sets of cards for an athlete's 
entire career. Others focus on a particular team or collect the 
first, or rookie, cards of players who have gone on to become 
standouts in their sport. You can buy cards in different combi­
nations-as individual cards or as a pack, box, or set. Let your 
own interests (and your budget) guide your decisions as you 
put your collection together. 

Serious collectors get cards from various sources: other col­
lectors or dealers, sale or auction ads in hobby publications, 
local hobby stores, sports collectibles shows or conventions, or 
the internet marketplace. Professionals suggest that collectors 
try all five sources, but be a smart shopper. Just as department 
stores unload summer clothes in the fall, card dealers do the 
same. They often dear out a current year's cards at reduced 
prices after the end of a particular sport's season. 

At card shows or conventions, hundreds of vendors display 
thousands of cards from various sports. You C3Il learn a lot 
about sports-card collecting at these events, such as how to fig­
ure out the value of cards, how to organize your collection, and 
how to sell for a profit 

Monthly collect­

ibles magazines 

found on most 

newsstands offer 

state-by-state 

listings of related 

conventions 

and shows. 
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Sleeves come in 

different sizes, 

Be sure your 

cards fit snugly 

in their sleeves 

so that they stay 

put when handled. 
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Storing and Organizing Your Cards 
Now that you know how the condition of a card affects its value, 
you understand the importance of c,1ring for your sports cards, 
Use protective sleeves to hold cards. Buy only sleeves made of 
polyester film and advertised as "acid free," because acid and 
other chemicals can harm paper items over time. You can find 
these protective products in hobby and collectibles shops and on 
the internet (with your parent's permission, of course), 

Use common sense \¥hen storing your collection. Keep the 
cards in a cool, dry place away from direct sunlight, extreme 
temperatures, and fumes. Do not store your collection in an 
attic, garage, or damp basement 

These storage sleeves make viewing easy, 

Cataloging Your Collection 
Whether you store your cards in albums or boxes, you will 
have a hard time finding a specific one if you do not keep 
records. If you take the time to list your cards-on paper or on 
the computer-you will avoid buying or trading identical cards 
in the same condition. Plus, if you do decide to sell a card, you 
,,.,m know what you paid for it and its current market value, 



Here is a sample record from a sports card collection. 

Item No.: 638 Card No: 55 

Sport: Baseball Date of February 2, 1999 
issue: 

Team: NewYork Condition: •. Good 
Yankees 

Player: Babe Ruth Value: $2.50 as of 
August 1999 

Position: First base Purchase $1.00 
price: 

Series: Yankees Hall Purchase March 4, 1999 
of Fame date: 

Information: Theme: Purchase Deke's Sports 
Power Hitters place: Cards 

Brand: Fleer Location of A4 (album No. 4) 
card: 

Item No.: Card No: 

Sport: Date of 
issue: 

Team: Condition: 

Player: Value: 

Position: Purchase 
price: 

Series: Purchase 
date: 

Information: Purchase 
place: 

Brand: Location of 
card: 

Organize your records to track the infonnation you want to know. You can use a fonn 
like this one or buy computer software for cataloging sports cards. 

COLLECTIONS 47 



The cards you 

collect reflect 

your personality. 

They show what 

athletes you 

admire, what 

sports you enjoy, 

what playing 

positions interest 

you, and they 

might even reveal 

what goals 

you have for 

your future. 
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For love or Money: Keeping or Selling 
Your Cards 
Sports card collecting is a personal pastime, but the sports card 
indust1y is big business. Players earn money for having their 
pictures featured. The sports leagues in which they play get 
royalties for the use of the league names and logos. Card com­
panies make money producing and selling cards. Sometimes, 
collectors make a lot of money, too. 

In 1909, Pittsburgh Pirates shortstop Honus Wagner created 
a ruckus about his image being used on a sports card. One 
story claims he demanded his image be removed from tobacco­
sponsored cards because he believed the cards encouraged 
children to use tobacco. Another story says Wagner was upset 
because he thought he should be paid part of the profits that 
his cards earned. To avoid Wagner's legal action, the card com­
pany destroyed nearly all of his cards. Today, Wagner cards are 
among the rarest. In 2000, a California collector paid $1.1 mil­
lion for a Near Mint 1909 Wagner card. 

Sports cards like this 1953 Topps #317 Hank Aaron often are 
paired with other collectibles in a handsome display, making 
the hobby more interesting and fun to show off. 



Even though you mig,'u like to make a profit selling 
your sports cards~ remember to this hobbf~ Buy ,vhat you 
IL\e-in the best condition ~uu GL_q afford~ Take care of your 





Rocks: Collecting 
Chunks of the Past 
Rock hounds have long been fascinated with rocks because 

are evidence of the physical forces that have altered the 
face of our planet Wind and water ravage Earth's surface, 
wearing down mountains and reducing pebbles to sand. 
Meanwhile-below Earth's surface-the temperature rises so 
dramatically that rock melts. These processes, which scientists 
believe may have been happening for billions of years, are 
never-ending. People collect rocks that reveal Earth's natural 
history even as the rocks of the future are being formed. 

As a beginning rock collector, you can decide to base your 
collection on a number of factors, like color, shape, texture, or 
anything that strikes your interest As your interest in the rocks' 
origin and identification grows, you can begin to learn more 
about different rock classifications. 

Finding and Collecting Rocks 
You do not have to go much farther than 
your ,-1r,,""'""'"' to start a common rock 
collec'iion. Better sites, though, are ,.,,,,here 
you find cuts in rocks made by humans: 
quarries, mines, and mad building 
and construc'iion sites. The best sites 
are where rock has been recently 
exposed, such as floors and 
the bottoms of mountain streams. 
If you plan to identify the rocks 
from their texture and mineralogical 
features, try to collect samples about the 
size of your fist 

UN TH 

A rock hound 

is an amateur 

collector of rocks 

and minerals. 
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Many rock hounds 

try to collect all 

the related rocks 

from the area in 

which they live. 

Others collect 

micromounts­

very small mineral 

specimens that 

are usually 

the size of 

a fingernail. 
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If you will be rock hunting on private property, get 
the landowner's or land manager's permission. Do 
not disturb wildlife, livestock, fences, or other property. 
Remember, it is illegal to collect rocks in state parks, 
national parks, or national monuments. You may collect 
rocks immediately outside these areas only if you 
have permission. 

Consider joining a rock and mineral club, or subscribe to 
a rock and mineral magazine, to learn what others collect and 
how to expand your own collection. Besides having information 
about local rock and gem shows, many rock clubs and societies 
offer workshops on topics such as cleaning and organizing spec­
imens and understanding rock formations and crystal structures. 

Rock and gem shows are excellent places to buy or trade 
specimens. Many natural museums have rock and mineral 
displays, and also sell starter kits in their gin shops. 

Tip: When you are out rock hunting, collect extra 
specimens that you can trade with other rock hounds 
to fill gaps in your collection. 



Rockhounding Tools 
rock collector should ay to gel t,Yo pieces of 

spoo,auze(! equipment: a geolc~:.t hammer and a harid lens. 
Use the bammer to break off rock spocin1e1JS and trim them to 

size. Hammer ,with tbe blunt end and chisel witb the 
end. You can purchase a hammer in scientific 

supply houses or specially stores. 
Once you have a nY~k in hand~ you ,will need a Jens or 

m,:lfc;l1itier to the spoci,1n;c,n mineral grah.s. Six-
rr._~"""'" magnification is best. ,'\dvanced collectors 

uvm--<un mm:<::ted lens. &:rorim~rs ran start wiu'I hand 
stores'!; 011tical 

WhiJerock 

collecting, you 

may need some 

or all of this 

equipment: field 

guide to rocks 

and minerals, 

geologist's ham­

mer, chisel, small 

hand trw.-el, mag­

nifying glass, 

compass, map, 

pocketknife, hard 

hat safety 

glasses, gloves, 

lmapsack, cam­

era, nm'VSpaper to 

wrap rocks, adhe­

sive tape to make 

a temporary label, 

felt-tip marker. 
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If you keep 'tour 

specimens on 

small card ¥\,th 

identir1ing infor­

mation beneath 

each rock for 

54 ~ 

Safety Tips 
• Never enter an abandoned mine. 

Walls frequently collapse. 

• Wear a hard hat when hunting below a rock face. 

• If chiseling rock fur specimens, wear 
protective eyewear. 

• Wear gloves and sturdy boots or shoos. 

• Mways carry a compass and a good map, and 
know how to use them. 

• Whether you are collecting alone or with a friend, 
always make sure someone knows where you 
are going. 

• Never throw rocks off a ledge-someone might 
ha right below. 

Cataloging and Displaying Rocks 

~~en l'~hc--e _-uu iPtLr; :L lfw a 
marker 10 make a ren1porarr labeL 
--rry;V::%: %))' b-r'LJL_;;_a,..< LV!;;v1~.i,.""7' :a;: Ip ii""u iP-:.-

f:1;u:.,_ 7 '~ ;TT ar;~ if:'!::-1 ni 

or 



Most rocks rarely require special treatment. Soak your 
specimens in cold water and (if they are not too delicate) clean 
them with an old toothbrush. Allow them to air dry. You can 
simply store a rock collection in shoe boxes or corrugated card­
board boxes or display it on shelves. 

Egg cartons make excellent containers for smaller rock speei• 
mens. If you want something fancier, use cases that have 
individual compartments and glass lids. 
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For more 

information on 

identifying rocks, 

see the 

Geology merit 

badge pamphlet. 
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In your own notebook, record the specimen's number and name, 
date you collected the rock, description of the collection site, and 
other relevant data. If you bought the rock, note the seller's 
name, purchase price, and purchase date. 

Evaluating Your Collection 
Determining the value of a nonprecious rock or mineral collec­
tion can be difficult because there are no price guides available 
as there are for other kinds of collectibles. Often the price of 
common rocks such as granite or limestone is quoted per 
pound. To get a general idea of the value of your rocks, go to 
rock and mineral shows or to rock shops to find out what 
people are charging for similar specimens. 

Dealers and other collectors might be interested in buying 
some of your rocks if you have a rare one found only 

in a remote part of the world. Perhaps you have some 
unique crystals that are special for 
their clarity, shape, and color. 

In any case, you would have 
to negotiate a price based 
on your knowledge of 

comparable rock sales. 



You can find for gemstones. Also, if you 
or semiprecious gemstones corundum 

in your collection, you can take them to a gem,1one 
to ftlld out what tbe stones are worth (for a 

The appraiser is trained to grade the gemstones in terms of 
appearance, qualitj•, weigbt, and other factors that make 
it unique, 

Most rocks and minerals 1·ou find «in the field w have little 
cash but are important for what ID(')' represent in 
your colla1ion. ,\s you shmv your collection to other a--.ck 
hounds, you ,,ill discover that your n""!Cks are worth some-
thing: when the'y ad.-nire your samJ>les: and 
when 

~ 57 





=============== CAREERS: FROM HOBIW TO PROHSS!O:--: 

Careers: From Hobby 
to Profession 
Some people use their hobby to relax after work, Others work 
at their hobby, You can take many different career paths that 
relate to your interest in collecting, For certain occupations­
such as dealing in comics-related merchandise-you can jump 
right into a business if you have a collection to sell, a place to 
store it, money to travel and buy more inventory, ways to sell 
merchandise (webpage or auctions on the internet, storefront, 
booth at a show), and some understanding about financial 
record-keeping and tax_ laws, 

Many dealers are self-taught. They may have a deep 
knowledge and obvious enthusiasm about their products from 
years of passionate coUecting and research, They have also built 
a network of potential clients and contacts from attending dub 
meetings, conventions, and auctions. 

You may be more 
interested in creating 
comic books than selling 
them. If you have artistic 
talent, you can be-with 
some training-a cartoon­
ist, pendller, colorist, or 
inker, There are a number 
of career opportunities in 
comic book publishing. 
Grading comic books also 
can be a rewarding area 
to pursue, 

Your interest 

in collecting 

sports cards 

may lead you into 

playing sports, 

sportscasting or 

sportswriting, or 

creating sports 

card packaging 

and promotions, 
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One Scout started 

his collection with 

a few hand-forged 

nails from his 

grandfather's 

bam.Ashis 

collection grew, 

he built a career 

supplying hard­

ware for authentic 

restorations. 
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Rock collectors with a strong scientific curiosity may 
pursue careers as mineralogists, petrologists, geologists, or 
teachers, Rock hounds with a particular interest in gemstones 
may become gemologists (trained in gemstone identification 
and grading), appraisers, diamond cutters, lapidaries (artisans 
who work with precious and semiprecious stones and miner­
als), bench je,1veiers (professionals who make, repair, and 
adjust 1e,11elJ'VI. or jewelry designers, 

Robert Haag, also known as the Meteorite 
Man, used to go with his parents on pros­
pecting trips to the Arizona desert. He 
became a rock hound and studied geol­
ogy in college. Today, he travels the world 
collecting meteorites to buy, sell, and 

trade. In a vault beneath his home in 
Tucson, he keeps a treasure of meteorites, 

including pieces of the moon and Mars. 



A whole industry exists to suppon the buying, selling, and 
display and preservation of collecubles. Auction houses, galler­
ies, and museums employ auctioneers, appraisas, rutalots, and 
cor.servators. People hired for these positions often specialize in 
one area, such as pottery and porcelain or prints and paintings. 

You can tum any coiiecting interest into a related career. 
For example, your candy dispensers collection may insp'.re 
i·ou to become a toy manufacturer. c.:md}•-maker, pop culture 
historian, hobb-f magazine iwTiter, brand mar.ager, or product 
placement sperialis:1. 

Education andTraining 
A collector is a nanowiy fDL7Ised e,~pert, and that is sometimes 
enough to get started. Often, however, more schooling and 
training are neces.~ry because so much is at sta.i(e. Fh,d out 
from people in your coJle.,1ion network what they had to study, 
specialized schools they had to attend, skills they had to learn. 
and professional organizations they joined to pre,i)afe for 
rheir career. 

Talk to your school counselor about some of the positions 
memioned abo,,e and discuss which colleges or trade schools 
might offer the courses and rraining you will need. l\s you 
co11.sider your future, start a ne;v coiJecrion-your own 
career choices. 
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Resources for Collecting 
Scouting Literature 

Wrth your parent's permission, visit 
the Boy Scoots of America's official 
retail website, www.scoutshop,org, 
for a complete listing of all merit 
badge pamphlets and other helpful 
Scouting materials and supplies. 

Books 

Silverleaf 
Press, 11107. 

'Beckett~ Jamt:~iaa f!~'\.-:h-Yr _,lllmanac of 
!kL'w.t:-Oil tfl_:uds t1Jf.d t.nlit'Y.1iblc~,, 2006 
ed., VoUL P,eckeu Publications, 1006. 

for all the 

and 
"Z 1f~'1fe:a1tf rt-•-rt-s Hobbr 

House Press, 1003. 
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.l.ofi.JiftJ. ,,.1_:t-"-~ L,:vTt: 0 h \;{;!::z.:s- ~_in 

C !lAL1- <hles. Jornomw.1.-t :,er; 

Collector Bc"Jifs, 1006. 

Famdon" Johnaa The Pro.ttiiW 

Gerber~ EmsL TtiE F\t:!P- furrrnu r C v(h?: 

tv GJ;frt:._ flfff1I0 -:~ Diamond 
Comic Distributors, 1995. 

Hake~ Ted~ Tl:e Ofri.Li-ill Ht:A:e-~s Price 
Guide to G~amat:v 6th at 
House of CoUa,:ibleS, 1006. 

Lemke~ Bobis e«l LL~J,t Stununrrt 

Quds, 16th ed. Krause 
Publications, 1006. also 
lishes 

Barrie 
and Jenkins, 1991. 

~~Nett Patrick~ t:orl G.rlla7ibles: 
HCiiiu,n, Ct}!let"tibles~ Childrenfss 
Press, 2000. 

Nicholas J. 77w F'""""'"''"" 
t~Ut't.'.~c:J:,/i:5 &1i£)< i-f ,l!) Se B"'~)' ~-yti,d 

Sell lbur FatJtJrite Trcu..::ures._ fmrn 
FabillouS Fiea ~liarke! Finds to 
lncn::Ylible Online Dtuls~ Adan1-s 
Media, 21JIJ2. 



Overstreet, Robert M. The Official 
Overstreet Comic Book Price Guide, 
37th ed. House of Collectibles, 2007. 

Prisant, Carol. Antiques Roadshow 
Collectibles: The Complete Guide to 
Collecting 20th Century Glassware, 
Costume Jewelry, Memorabilia, Toys, 
and More From the Most-Watched 
Show on PBS. Workman Publishing 
Company, 2003. 

Rickards, Maurice. Encyclopedia of 
Ephemera. Routledge, 2000. 

Sorrell, Charles A. Rocks and Minerals: 
A Guide to Field Identification. 
Golden Guides for St. Martin's 
Press, 2001. 

Steams, Dan, ed. Standard Catalog of 
Die-Cast Vehicles. Krause 
Publications, 2005. 

Summers, BJ. Antique and 
Contemporary Advertising 
Memorabilia, 2nd ed. 
Collector Books, 2004. 

Thompson, Maggie, et al. 2007 Comic 
Book Checklist and Price Guide: 
1961 to Present, 13th ed. Krause 
Publications, 2006. 

Williams, Don, and Louisa Jaggar. 
Saving Stuff: How to Care for and 
Preserve Your Collectibles, Heirlooms, 
and Other Prized Possessions. 
Fireside, 2005. 

Organizations and Websites 
Association of Collecting Clubs and 
National Association of Collectors 
18222 Flower Hill Way, No. 229 
Gaithersburg, MD 20879 
Website: http://collectors.org 

Ephemera Society of America 
P.O. Box 95 
Cazenovia, NY 13035-0095 
Telephone: 315-655-9139 
Website: http://www.ephemerasociety.org 

International Scouting 
Collectors Association 
Website: http://scouttrader.org 

lepidopterists' Society 
Website: http://www.lepsoc.org 

Printed Ephemera Collection at 
library of Congress 
Website: http://memory.loc.gov/ 
ammem/rbpehtml/pehome.html 

Smithsonian Center for Education 
and Museum Studies 
P.O. Box 37012, MRC 508 
Washington, DC 20013-7012 
Telephone: 202-633-5330 
Website: www.smithsonianeducation.org/ 
idealabs/co!lecting/ 

Society of Illustrators 
128 E. 63rd St 
New York, NY 10065 
Telephone: 212-838-2560 
Website: http://societyillustrators.org 

United States Club list 
Website: http://www.rockhounds.com/ 
rockshop / clublist.html 

Magazines and Publishers 
Beckett Media 
Website: http://www.beckett.com 

Comics Buyer's Guide 
Website: http://www.cbgxtra.com 

DC Comics 
Website: http://www.dccomics.com 

Gemstone Publishing 
Website: http:/ /www.gemstonepub.com 

COLLECTIONS 63 



Marvel Comics 
Website: http://www.marvel.com 

Panini Sports Trading Cards 
Website: http://www.donruss.com 

Rocks & Minerals 
Website: 
http:/ /www.rocksandminerals.org 

Topps 
Website: http://www.topps.com 

Trading Card Central 
Website: http://www.tradingcard 
central.com 

Tuff Stuff {a multisports collectibles 
magazine) 
Website: http://www.tuffstuff.com 

Upper Deck 
Website: http://www.upperdeck.com 
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MERIT BADGE LIBRARY 
Though intended as an aid to youth in Scouts BSA, and qualified Venturers and Sea 
Scouts in meeting merit badge requirements, these pamphlets are of general interest 
and are made available by many schools and public libraries. The latest revision 
date of each pamphlet might not correspond with the copyright date shown below, 
because this list is corrected only once a year, in January. Any number of merit badge 
pamphlets may be revised throughout the year; others are simply reprinted until a 
revision becomes necessary. 

If a Scout has already started working on a merit badge when a new edition for that 
pamphlet is introduced, they may continue to use the same merit badge pamphlet to 
earn the badge and fulfill the requirements therein. In other words, the Scout need not 
start over again with the new pamphlet and possibly revised requirements. 

Merit Badge Pamphlet Year Merit Badge Pamphlet Year Merit Badge Pamphlet Year 
American Business 2019 Family Life 2016 Plant Science 2018 
American Cultures 2013 Fanm Mechanics 2017 Plumbing 2012 
American Heritage 2013 Fingerprinting 2014 Pottery 2008 
American Labor 2018 Fire Safety 2019 Programming 2019 
Animal Science 2014 First Aid 2019 Public Health 2017 
Animation 2015 Fish and Wildlife Public Speaking 2013 
Archaeology 2017 Management 2014 Pulp and Paper 2019 
Archery 2019 Fishing 2013 Radio 2017 
Architecture and Fly-Fishing 2014 Railroading 2019 

Landscape Architecture 2014 Forestry 2019 Reading 2013 
Art 2013 Game Design 2019 Reptile and 
Astronomy 2019 Gardening 2013 Amphibian Study 2018 
Athletics 2019 Genealogy 2013 Rifle Shooting 2012 
Automotive Maintenance 2017 Geocaching 2019 Robotics 2016 
Aviation 2014 Geology 2016 Rowing 2019 
Backpacking 2016 Golf 2019 Safety 2016 
Basketry 2017 Graphic Arts 2013 Salesmanship 2013 
Bird Study 2019 Hiking 2016 Scholarship 2014 
Bugling (see Music) Home Repairs 2012 Scouting Heritage 2019 
Camping 2019 Horsemanship 2013 Scuba Diving 2009 
Canoeing 2019 Indian Lore 2008 Sculpture 2019 
Chemistry 2018 Insect Study 2019 Search and Rescue 2018 
Chess 2016 Inventing 2016 Shotgun Shooting 2013 
Citizenship in Journalism 2019 Signs, Signals, and Codes 2015 

the Community 2015 Kayaking 2019 Skating 2015 
Citizenship in the Nation 2019 Landscape Architecture Small-Boat Sailing 2019 
Citizenship in the World 2015 (see Architecture) Snow Sports 2019 
Climbing 2019 Law 2019 Soil and Water 
Coin Collecting 2017 Leatherwork 2017 Conservation 2019 
Collections 2013 Lifesaving 2019 Space Exploration 2016 
Communication 2013 Mammal Study 2014 Sports 2012 
Composite Materials 2012 Medicine 2012 Stamp Collecting 2013 
Cooking 2014 Metalwork 2012 Surveying 2004 
Crime Prevention 2012 Mining in Society 2014 Sustainability 2013 
Cycling 2017 Model Design and Building 2010 Swimming 2019 
Dentistry 2016 Motorboating 2019 Textile 2014 
Digital Technology 2014 Movie making 2013 Theater 2019 
Disabilities Awareness 2016 Music and Bugling 2013 Traffic Safety 2016 
Dog Care 2016 Nature 2014 Truck Transportation 2013 
Drafting 2013 Nuclear Science 2019 Veterinary Medicine 2015 
Electricity 2013 Oceanography 2012 Water Sports 2019 
Electronics 2014 Orienteering 2016 Weather 2019 
Emergency Preparedness 2019 Painting 2016 Welding 2016 
Energy 2014 Personal Fitness 2019 Whitewater 2019 
Engineering 2016 Personal Management 2019 Wilderness Survival 2019 
Entrepreneurship 2013 Pets 2013 Wood Carving 2016 
Environmental Science 2015 Photography 2016 Woodwork 2019 
Exploration 2016 Pioneering 2019 
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