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Explain what freedom of the press is and how ehe First 
Amendment guarantees that you can voice your opinion. 
In your discussion, teil how to distinguish between fact 
and opinion, and expiain the terms libel, slander, defama-
(ion, fair comment and criticism, public figure, privacy, 
and malice. Discuss how these matters relate Co ethics 
in journahsrn. 

2. Do either A OR B: 

a. Newspaper, magazine, and online journalism 

(1) All on the same day, read a local newspaper, a 
national newspaper, a newsmagazine, and (with 
your parent's permission) an online news source. 
From each source, clip, read, and cornpare a story 
about ehe same event. Tell your counseior how long 
each story is ancl how fair and acdurate the stories 
are in presenting different points of view. Teil how 
each source handled the story differently, depending 
on its purpose or audience. 

(2) Visit ehe office of a newspaper, magazine, or internet 
news site. Ask for a tour of ehe various divisions 
(editorial, business, and prineing). During your tour, 
talk to an exedutive from ehe business side about 
management's relations wiCh reporters, editors, and 
photographers and what makes a "good" newspaper, 
magazine, or internet news alte. 
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Introduction 
Ore :hing is feT sure about ournailsrn: lt is ti 	bOriltg For a 
reporter, alrnot ever: dav different forn :he 125t. Orte dav 
vou rnight Interview the mavor 0. the city. :1': 	dav -  2 ürl 
Ort 2 ca: accictenL and :he dav arte: mat Lre1 	?.n€'w ttlOvte. 

Journalists use sodal media to break news as fast as pos:c 
before taking the time to produce a longer story. 

rttav travei to coverthe home team's garrt: 
- 	tte or --he nation. Forei n corrrondents go ro 

to wrhe abortr wars and conIicrs. Technolog': 
ali - he iazest comruters. video garne machines, 

the like to toll readers how weil- ihev work. 
Jcurttat:: 	tor people wio love 

excitemert. t. wart: to ger :nvoivec a 
sec 	;y the WOtOOrtec2t€S. JOUrn2ii::: 
sue storiesof irrterest ro themseives::: 

Cf 

- 	 rh 	

B. 	cr 	t-- 

hard work and tiere are uauailv dallv dead- 
lineis. Online hrurnalism r;as hrought ahorn 

	

--' 0 	t dea 
orte :s rtrere rnmures arter ute event narperts 
crttrnaiism can deal wirh maners of : anil dea:h—acciden:-

ires, natural chsasrers arrd war—arrn-:en involves vcrirns 
personal rragedv. 

Journaiists wrire abut mmc and dishonesiv. Titel: reports 
mav mause peonle to go :o iafl or lose titel: eis - or be-ing cornmt. 
Journalisrs heip citizens lorm sound irrdgmertts wien iltev 'rote 
netr leaders inre pewen .tournaiisrs expose problems affeoting 
the communitv, anvthing frorn a dan erons s::ect intersetrion 

pollirtion in rio drinkin waren Journaiism man chan-ge public 
opinic'n arrd auect bmw eovernments so-end mono':. lt ts not a 
marc-er to be taken i:ghilv. 

JOURF. :‚ SM 	7 



ti 
L 

1 

Not aI joumaIist re eporersThe held alsoemploys photogphes editos. gaphi 
ancioflers. SutaImostalljoumaHtsshe 

est une taitThey are curkms a n  eager ham wAbat tbey kssw with thor 

How the Free Press Was Rom 

Jrra s'iheps a e. 

shpe n stcy 	rea€rs. aca:::;e. 5:adcas! 	ic:. rd 	e:e 
e:e ic: eed crne: 

repon :re news e-; cve: v!aeve 
dc no, 	a tree pres: sead. 

: ccere 	zn::c wh 	3re e:mzed : :ead 
eevcn andon 

he .e 	 b:.s 	 no: wav 
ve er; 

me, rein::. see: exe:d cz 
- 	 e ge:n:e:t c:ze rrers to 

a 	couM 
down- Wh  :he t Er 

thE 	±c 	vere so Lencon in 

8 	JOURNAUSM 



As newspapers became more popular, the government 
found new ways 10 control them. Journalists who criticized 
the government were punished under laws against treason Our press 
and "seditious libeL" In 1644, poet John Milton wrote a famous freedom makes 
tract, the Areopagitica, which appealed for freedom of the press. 

One journalist repeatedly jailed or pilloried for his work in the United States 
England was Benjamin Harns. Hoping to escape such tyranny, the envy of the 
he fled to Amenica and published, in 1690, what many regard 
as the first American newspaper, Public!< Occurrences, Both world, but that 

Foreign and Domestic. Unfortunately, Boston authorities banned freedom is 
Harns' newspaper after just one issue. In 1704, a more frequent 
newspaper appeared, the Boston News-Letter. Every article was not inevitabte. 

submitted 10 the governor of the colony for approval before pub- Freedom of 
lication. Because of that, the newspaper was boning. lt attracted 

the press must few readers. 
In 1721 came the first newspaper edited 10 please readers be constantly 

instead of government officials. lt was the New-England Courant, rotectecl 
published by James Franklin. One writer for the paper was his 
younger brother, Benjamin. Later, Benjamin Franklin would 
publish his own newspapen and would become one of the 
Founding Fathers of our nation. 

- 	 The hstory of 
modern journalism 
begins with the 

'•1 	 invention of the 
‚ 	 printing press in 

Gerrnany in 1450. 

-. 	 news sheets, and 
- 	 . 	 pamphlets started 

- 

appearing across Europe. 

JOURNALtSM 	9 



During these years, American journalists could still be 
arrested for what they wrote. In one famous case, John Peter 
Zenger, publisher of the New York Weekly Journal, was put 
on trial in 1735 for publishing articles critical of government 
officials. In defending Zenger, bis attorney argued that criticiz-
ing the government should not be a crirne when the criticisms 
are based in truth. 

The government found another way to strangle the press—by imposing 

taxesThis made newspapers more expensive, reducing readership. In 

1765, England imposed one such tax, called the StampTax, on paper used 

in the American colonies. Outrage over this tax helped push the colonies 

into war against England. 

In 1787, after America had won its independence in 
the Revolutionary War, the Founding Fathers drafted the U.S. 
Constitution. The Bill of Rights, consisting of 10 amendments 
to the Constitution, took effect in 1791. The first amendment 
established freedom of religion, freedom of speech, the right to 
assemble, and freedom of the press. This amendment became 
the foundation of a powerful American news media. 1 	:_ iiri ii ruin 
The history of tl1e press is closely linked to breakthroughs in 
technology. The invention of the printing press put books and 
news sheets into the hands of the common person, not just 
rich people, helping to spread literacy around the world. 

The first radio broadcasts in the 1920s, and the first televi-
sion stations in the 1950s, brought news to people who did not 
read newspapers. In the early 1990s, mass communications 
made a leap forward with the emergence of the World Wide 
Web, which now brings almost unlimited information to 
anyone with a home computer and network link. Today, news 
is being zapped wirelessly to mobile phones and handheld 
computers through social media resources that are constantly 
updated. With each advance in technology have come 
riew opportunities—and new challenges—for journalists. 

In 1837, the invention of the telegraph made lt possible tor 
information to be transmitted instantly along wires over great 
distances--even between nations. 

10 	JOURNAUSM 
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A newsworthy story can be one that helps spur the conimunity to action, such as 
organizing a citywide i eanup effort. 

Human Interest. Some stories are newsworthy simply because 
they reveal something about our humanity. These are stories 
that appeal to our ernotions, making us laugh, cry, or fee! 
inspired. Examples include stories about Scouts doing Good 
Turns for their communities, such as collecting blankets for 
the homeless or helping victims of a flood or tornado clean 
up their damagecl homes. Acts of kindness and exampies of 
people overcoming adversity er hardship are often good topics 
for human interest stories. 	 Fair and balanced 

reporting lets the 
Fair and Balanced Reporting reader make up 
lt is a reporter's responsibility to report the facts and keep his or her own 
personal opinions out of the story. When the facts are unclear, 
or people in the story disagree, the reporter must present the muid based on 
conflicting information and cover all sides of the argument, the facts alone. 
even if personally the reporter favors one side or another. 
This is called being fair, balanced, and objective.  

Objective reporting can be tricky. Suppose, for example, 
that the highway department wants to add lanes to the freeway 
going through your town. Some say the extra lanes will improve 
traffic flow. Opponents disagree, saying a wider highway will 
only encourage more people to drive instead of taking the 
bus, making traffic worse. 

JOURNAUSM 	13 
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Say that von, the reporter covering the story, live next 
to the highway, and that your backyard will be destroyed if 
the highway is widened. You must be careful not to let your 
personal stake in ehe matter affect your reporting. Instead, you 
must present both arguments fairly and seek out more objective 
sources, such as studies done on the highway plan by experts. 
You must also avoid using "loaded" words or phrases that reveal 
your own opinion in a subtle way. Then your readers can decide 
on their own whether the highway should be widened. 

Often, news events must be put into a broader perspective 
to be understood. For this reason, some journalists take sides 
on certain public issues and present their views on special 
pages of the newspaper labeled as the "opinion" or "editorial" 
section. Journalists who specialize in writing carefuliy thought-
out opinions are called "editorialist or "columnists." On TV 
or radio, they are called "commenttnrs." 

a 

Suppose ehe mayor presents the town council an annual 
budget speiling out how ehe city's tax money will be spent. The 
editorial writei; after weighing all the facts, may decide that the 
mayor's budget gives too much money to a new baseball sta-
dium and not enough Co schools. By publishing that opinion on 
the editorial page, readers know it is the newspaper's opinion 
and not a news report. The readers, in turn, may express their 
own opinions in letters to the editor—or in a phone call to a 
radio or TV station, to be played on the air. In this way, a news 
outlet can inspire public debate about important community 
issues and ensure a wide range of views. 

Let's say the Scouts of Troop 160 vote to seil American eim 
trees to raise money for summer camp, although aimost half the 
troop wanted Co seil lightbuibs instead. Good journalism in the 
troop newsletter would cover both sides of the issue in an 
objective report. Then, if he or she wishes, the newsietter editor 
may decide Co support one side or the other, persuasively 
explaining the reasons in a cleariy labeled editorial. 

14 	JOURNAUSM 



Here's how the obiective news report might appear in 
the newz' euer. 

Troop Will Seil Trees 
to Earn Monev 
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Here s e same re't '"rte 	•' 	 ofessc'ai 
bv a rep:r:: 	.':ho ailovu ;:::s 	 co10 	he stc. 

Lightbulbs Are a Dim Idea, 
Says Troop 160 
Troop 160 wisely voted down a proposal to seil light-

buibs this year instead of American eim trees to earn 

money for summer camp.The 15-13 vote cameTuesday 

night at the weekly troop meeting at Springfield 

Recreation Center. 

iI 

'- 
: 

4 

'? 

lt was surprising how many Scouts were taken in 

by Eagle Patrol leader Jason Smith's arguments in favor 

of lightbulbs.They must have believed his comment 

that "everybody needs lightbulbs and we should make 

lots of money selling them.' Luckily, Bob Sawyer of the 

Star Patrol was more persuasive than Smith. He argued 

that trees seil for higher prices than lightbulbs and 

therefore make more profit. The trees won the vote. 

Thank goodness. 
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Editorial: Scout Activities 
Are More Important Than 
Money Raising 
This newsletter includes a report about a debate over 

whetherTroop 160 shoutd seil American eim trees or 

iightbuibs for earning money.Those in favor of seiling 

iightbuibs made strong arguments tor their cause. 

Patrol leader Jason Smith saicl that because Iightbulbs 

are not a seasonal item, the troop could seit them when 

ever money was needed instead of oniy tor a few weeks 

a year. 

That is true, bot raising money is not our main 

purpose.This troop exists so that our Scouts can enjo 

everything that Scouting has to offer. We are lucky that 

a local tree farm lets us seil its trees during the pianting 

season. We raise the fonds we need for summer camp 

and other troop activities in a very short period.This 

quick fundraiser lets us devote the rest of the year to 

Scouting program activities and cornrnunity service 

proiects not monev raisinn This is how lt shniilrl he 

• 	 - 

• 	

•: 

- 
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Journahsts shouki respect peopes privacy—their right 

to be left aone, out of public view.That is why, in many 
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Journalism Code of Ethics 
Various journalism organizations, newspapers, and 

broadcasters have developed codes of ethics, or 

principles of good behavior, for journalists. Here are 

some main principles common to many of them: 

1. Be accurate. Present facts honestly and fully.Treat all 

sides of a controversial issue fairly. 

2. Name your sources. Whenever feasible, journalists 

should say where they got their Information. 

3. Respect people's privacy. 

4. Correct your mistakes. lf you publish something that 

is wrong, publish a correction promptly. 

5. Avoid conflicts of interest. Don't report on something 

in order to benefit yourself. 

6. Clearly label as opin-  

ion any statements of 
your own views on an 

issue. Keep those 

opinions on the edito-

rial page ofthe news-

paper or on a com-

mentary segment of 

a newscast 

7 Never plagianze or 
copy someone else's 
work without attribut- 

ing the material to 
the original author.  

8. Avoid stereotyping 
people.That is, don't present a simplified Image of a 

group of people—for example, people of a particular 

race, age, religion, region, or disability—based on 

the idea that all people in the group are similar. 

Each person is an individual. 

JOURNAUSM 	19 



Media Work 
Newspapers, magazines, television, radio, and the internet are anacannam 
the main types of mass news media. But advancing technology 

Traditional print 	is causing rapid change in them all. In some cases, news media 
are converging, or coming together—for example, newspaper 

meda outlets 	reporters appearing on TV news broadcasts, or cable and net- 

such es 	work news broadcasts being posted on websites. This blurs 

magazrnes and 	
the dividing line s between media t 

breaknewson  

social networking IU 
ortheirown  

websites before it 

appears in print. 

Still, each medium has its advant s and disidvantages 
and can require special reporting technique . Well-informed 
citizens need 10 be "media savvy," that is, they need to have 
the skills to evaluate the accuracy and believability of informa-
tion from many different sources. Then they see news events 
from different angles and form judgments on their own. How 
we get our news is rapidly changing, but the quality of the 
news we find still depends on the skills and integrity of the 
iournalists who gather lt. 
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U.S. newspapers sold more copies each day (about 60 million) in 1965 

than in 2014 (about 40 million), despite a large increase in the nation's 

population over that same time period. First it was afternoon newspapers 

that suffered, but then morning dailies also started losing readers. In 1940, 

there were 1,878 daily newspapers in the United States; by 2014, there 

were only 1,331. 
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The magazine industry in the United States has danged signiflcantly sinca 

the tate 1990s, when online publications emerged as an alternative tc 

traditional pnnt editions. Sincethen maga2ine companies havefreque: 
revamped their websites to optimize tor social medla users and the L 

mobile devices. A study by the Rodtester Institute of 
Technology in 2014 showed digital subscriptions 
had increased almost 600 percent in three years. 

\t:st nagaz esappea:c 3rtc1l:ar groups o 
readers—av. spons ials. gu:ar aver. or Lrae1 
ufs—and are naiona in scope, rarher than local. The trend in 

maazine ubishing ha been aav fron iage-clrciarion. gen-
era-interes tities, such as e and 	toward specahzed 
rnagazines with smaller readersh:ps highv devoted :0 pariicu- 
la: areas cunteres:. This trend 	n:: - c he adence 
inre soecal grups. ani c::o:::c ccnten: :a apDeai to 
these grouis. isgoing on in nos: other mass news media, 
ncludmg radtc and. cable :eevfscn 
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To heip keep their sian szes to a minimum, magazine 

tend to use freelance writers and photographers-

independent workers who seit their talents to a variet'y 

of pubtications—more than do newspapers. 
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This situation came about for two main reasons. In 19bZ, 
the Federal Communication Commission, which grants radio 
and television stations licenses to broadcast, repealed the 
Fairness Doctrine. This rule had required stations to present 
news of controversial issues of public importance, with all 
viewpoints given fair treatment. After the repeal, many stations 
reduced or eliminated their ne„„ s staffs. 

Radio ranks second oniy to teievision in dow much time people usa it each 
day. Broadcast radio reaches sorne 93 percent of ah Americans. In 2015, 
thera wem 15,470 Hcensed hroadcast radio stations in the United States, 
a number teat das been siowly incre3sing over the past 15 years, 

The othw impoi tant development was consolidation. 
A single company owning dozens er even hundreds of radio 
stations could combine staffs and broadcast national—instead 
of local—programming. Flourishing in this environment have 
been "talk radio," in which opinionated commentators interview 
guests about current events, and public radio, which has filled 
the need for imdepth news coverage in many communities. 

Two national satellite radio rietworks brought new competitiori to broadcast 
radio—XM in 2001 and Sirius in 2002.The companies merged in 2008 to form 
Sirius XM, which transmits highly customized radio programming, mosdy 
commercial-free music, to nationwide listeners who pay a subscription fee. 

Most radio stations have small staifs overseen by a 
general manager, who handles both the business and 
news operations. lf the station produces local news, 
there may also be a news director, who makes story 
assignments; staff reporters, who work in the field and 
by telephone; and technicians. Larger stations that cover 
local news or have an all-news format may also have news 
anchors, who host drive-time news talk shows; a staff 
meteorologist, er weather reporter; a sports reporter; a 
traffic reporter, who helps steer commuters around 
road problems; antI stoff writers, who write stories for 
anchors and reporters. Some of these posieions—particu-
larly traffic and weather reporters—may be shared with 
other radio er television stations in the same market. 



Television 
More than 1,700 television stations operate in this country 
today—an increase of almost 300 stations since 1990. Many 
of them are affihiated with one of the national networks—NBC, 
CBS, ABC, PBS, or Fox. A network affilfate broadcasts much of 
the network's programming, including such morning and eve-
ning news programs as ABC's "Good Morning America," "NBC 
Nightly News," or "PBS NewsHour," 

Network affiliates also air newsmagazine shows such as 
"60 Minutes," "Frontline," and "20/20," as well as news com-
mentaries such as "Face the Nation" on CBS. In addition, most 
TV stations originate local newscasts of their own, 
typicahly aired early in the morniag, at noon, in the evening 
before the national newscast, and at 10 or 11 p.u., after 
prirne-time network programming has concluded. 

A U R OR A 	A 

Ho 
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One sitle Denetit of caoie ana sa'eiine TV 

is public access or communft, :.levisioti 
This service altows community groups, 
ranging from Scout troops to religious 
organizations to to-cal universities, to use 
a subscription station% studios 
and equipment to broadcast their own 

programs.There are hundreds of public 
access stations across the country. 
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More recenty, the journalism industry has seen a sharp rise in businesses 

that do nothing but deliver news online, through their own websites and 

through popuar chann&s of sociat medla. Without a print or broadcast 

component, these news agencies likely coud not have existed just 20 

years ago, but are now relied uon bv manv tor news coverane everv dav. 
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The Internet is fostering entirely new ways of distributing 
information. One of these is the weblog, or blog, in which 
jocrnalists (or anyone) can publish diarylike entries for public 
vicvftg on the web. Unlike a newspaper story, a blog can be 
as long as the writer wants it to be. 

There are millions of blogs, collectively referred to as the 
blogospkere, some of which have broken news stories that the 
traditional media have missed. Since almost anyone can Start 
a blog, some of them can be highly opinionated and partisan, 
promoting certain political or personal views. These kinds of 
blogs are nolikely 10 stick to the standards of accuracy common 
among mnstream news media. At the same time, many main-
stream nvs orgmizations now use the hiog format—along 
with various social media outlets—to break legitimate news 
willi the same standards they use in their traditional outlets. 

Yet another innovation in weh publishing appeared when 
the Google search engine began its autornated news service in 
2 '.. Tod'v, news sites like Google update news from thousands 
of 	'''°"iously throughout the da. They do so by 

'rprogram rather than a human editor 10 select 
a 	'nt the stories. 

An audio version of blogging is called podcasting, in which people 

record their own radio-type program and make it available on the 

internetYou can listen to these audio files an a Computer or download 

them to a portable music player. Same commercial broadcast stations 

now offer their own podcasts. 

The Boy Scouts of America has a variety of podcasts on its 

official website, which you can visit with your parent's permission 

at www.scouting.org . 

ORGANIZATION 

Internet news sites are still in their infancy and haven't settled 
into a standard model yet. Most operate as a department of 
an established print or broadcast news outlet, repwposing or 
enhancing content from the newspaper, magazine, or hroadcast 
station. A number of online operations are large enough to 
have their own et.:ors, producers, reporters, writers, graphic 
designers, and 	v ers. Others outsource sorne of these 
hocdons, typically tue technical side, to independent web 
prcdaction cornp 	s. 



1 1 	¶&'ÄTAI 	T']i.ii IDItr1 
Almost every local newspaper carries more than just local news. 
The paper will also cover major national and international news 
events—say, a deadly earthquake or the discovery of a new 
treatment for cancer. A wire service might transmit these stories 
by telegraph wire, though now more often by satellite feed and 
computer networks. 

Wire services are also known as news agencies. The major 
wire services include Reuters in the United Kingdom; Agence 
France-Presse in France; and, in the United States, the Associated 
Press, which is a nonprofit news cooperative. Newspapers and 
broadcast stations receive articles, photographs, video, and audio 
reports from the AP and, in return, make their own local content 
available to other AP members. 

The AP also maintains its own reporters and editors in more 
than 250 news bureaus worldwide. They cover important news 
events that may  not have been covered by AP inembers. A 
related type of news service is the feature syndicate, which sells 
the right to use the work of noted writers, political cartoonists, 
comic strip creators, and others to local newspapers. The news-
paper usually gets exclusive use of the work in its market so that 
no other paper with the same readers can publish the same item. 

Questions to Ask When You Tour 
News Operations 
When vsiting a newspaper or magazine office, talk to 
section editors, photo editors, copy editors, and some-
one on the business side, such as an advertisement 
salesman or publisher, 
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Newspaper and Magazine Employees 

• Where do you get story ideas? 

• How far in advance of publication are the stories written? 

• How does your publication utilize the Internet and social media? 

• Do you write for both online and print versions? What's the difference 

in style? 

• How much of your publication consists of feature news? Hard news? 

• Please explain the copy flow process. Which editors work on an articte 

after the reporter has written it? 

• Ask to see a page layout in progress. Ask the designer what elements 

make a good layout. Ask the copy editor what makes a good headline 

or title. 

• When are the newspaper's deadlines each day? How mucn time do tn 

magazine editors have to prepare each issue? 

• Ask to see a copy of the magazine's production schedule and ask for an 

explanation of the various steps in the schedule. Ask to see a story 
schedule. Ask the editor about the process for creating an appealing mix of 

articles for each issue. Ask for a copy of the publication's writer's guidelines. 

• Visit the ad sales staff. Ask to see a rate card, which shows how much 
advertising pages in the magazine cost. Ask for an expianation of the 

different rates. Ask how important advertising is to the economics of 

the publication. 
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Broadcast Station Employees 

• Ask for a tour of the studio and broadcast control room. Ask about 
the essential equipment used in preparing the broadcast. Ask for a 

demonstration of the editing equipment. 

• Ask to watch a live broadcast from the control room (or to watch the 

control room through a window). How many minutes in a typical news 
broadcast are allotted tor news, sports, weather, and commercials? 
How do the producers keep everyone on time, second by second? 

• Ask about the typical shifts (hours of work) tor anchors and for reporters. 

• Ask tor a tour of a news van or truck and an explanation of the video 
gear that is kept in the vehicle. 

• What must be done to prepare a typical package (news story) for broad-

cast that was shot in the field? Ask how to determine which of the tol-

lowing elements to include: natural sound, narration (voice-over), 
standup (reporter standing before the camera). 

• How do you prepare your prerecorded packages tor your website? 
Do you offer the same material online exactly as you do over the a 

• How weil is the station doing in local ratings?What steps has the 

station taken in recent months to help improve its ratings? 
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Freelance Writin g 
Most maciazi.-,:-zz 	z  newspapers) rely on freelance 
writers for sc::tc- 	:he: content. Freelance assignments 
are a good oppor: 	:.ot:oung Iournalists Co get valuable 

Most mogazees ubhsh 
tvhter s gudenes teae 
soe oiz hat tvoe of 
re&anee vore tfley 

need dnd not' they 
orasented. These 

godehne suay can 
be --und 00 tre maga-
ZrCs vt'ebSte Be sure 
\'OU a iso stud copes 
o :he puhLcaton tsef 
catetuhy betore tryng 
to saH a story idea. 

U1aLines waiw 	e a q uen,  letter that jarnts 
ehe storv proposal and suggests how the article will be eaiored 
Co that magazine's audience—rather than a finished manuscript. 
On the other hand, newspapers often want to see the finished 
manuscript first. Many newspapers, especialiv smaller ones, use 
stnrzgers, or freelance reporters. Stringers often cover evenes in 
a nearbv community 0€ a suburb not regularly reported on by 
ehe newspaper's own staff. 

To gel an assignment as a sennger, study ehe newspaper 
Co find gaps in its coverage. Devecr' a list of story ideas to feil 
those gaps. Then schedule a n:ert::g rvtth ehe city editor or a 
section editor and present your iHczs Scme newspapers will 
accept news about vour Scout trccn, such as who was awarded 
ehe Eagle rank a recent court .: or a re. u a 
carnpore nr no 1 igh-adventue 	Q 

If a magazine or newspaper doesn't want to run your story in the priro 
version, it might be willing to use it online. 
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When freelance journalist Scott Wallace takes on a 
story, chances are he won't be working on lt from an 
office. In fact, he's much more likely to be packing his 
bags and heading to some of the most far-flung places 
on the planet. During more than 30 years in journalism, 
Wallace has brought to ilfe stories from the rice 
paddies of Myanmar to the steppes of Russia and from 
shepherds' camps high in the Himaiayas to indigenous 
viliages in the jungies of Peru, bringing diverse voices 
and issues to his readers at home. 

Wallace's writing has appeared in magazines such 
as Harper's, National Geographic, and Smithsonian. He 
specializes in stories that examine confiicts over land 
and resources, preservation and progress.The compiex 
topics he expiores require in-depth research and 
immersion in his subjects, making them best suited for 
the longer format of magazine articies or books. 

For his best-seiiing book, The Unconquered, 
Wallace journeyed deep into the Amazon rainforest in 
Brazil to report on one of the last "uncontacted" native 
tribes on Earth. Of his work, Wallace says, "This job 
aliows me to traveI not as a tourist but as a writer with a 
purpose—to teil my readers about important events, to 
become a witness to history" 

ScottWaiiace was a Boy Scout in his youth in 
upstate NewYork. He has three sons and lives in 
Washington, D.C. 
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Gathering the News 
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Some reporters have regular beats to cover, such as city halt, Police 

headquarters, or the city's professional baseball, football, or basketball 
team. Others are general assignment reporters wha cover spot news 
such as accidents or other events that cannot be predicted, such as an 

elephant escaping from the zoo, or an unexpected oublic anpearance in 
town by a famous movie star. 
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n anoth 	m' eit, 	di Je 	ubi€ - 	rite 
almut on the editorial page ehat day and which opinion columns 
will run on the op-ed page opposite Ehe editorials. Meanwhile, 
lmre services send national and foreigri editors their schedules 
siehe stories that are planned es be distributed that dav via 
satellite or internet. 

When the news reporters arrire at work, they will check 
their assignment sheets and might call sources to find out whai 
15 happening on their beat. Then the reporter will have a quick 
meetmg or phone discussion with Ehe City edtor or other sec-
tion editor ca help decide what to cover that day. After ehe ieci-
sion is made, Ehe reporter might da same preiiminary research 
online (including reading earlier articles on the same topic or 
issue), and ehen will go to a news evem, conduct interviews in 
person, make telephone cails to other sources, and finaliv, wriee 
ehe article before deadline. 

As the dav progresses, news events will often occur that will 
persuade the editors 10 shift assignments. Newsrooms typically 
have a police scanner on at all times with someone assigned to 
listen to it. Reporter--,- mav be called off one story and put onto 
something more emportane—say, a broken water main that xviIi 
affect thousands 01 residents—as ehe day goes on. 

The 	–z--s 

wcrec i.es 

around p anfing, 

research, 

rovenng news 

events, and 

finding and 

culttvating the 

righe sources 

of information. 
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Finding News 
Most :'c-vs tories emerge from sau:. : md evems. Sources are 

artrihured, so that ri 	now vhere the Infor- 
mation in the storv carne from and that the f:s 	not just 

rter's opinions. Following are exampi 	c, mmon   
news sources and news events. 

Witnesses and Participants. \Vhen reporters arrive at the scene 
a iv news;vorthv evem, their first instinct is to listen to what 

is being said ::. 	ask questions. Repor::  Interview people 
vho saw th€- 	:: infold, called u'imesses, or someone who 

was persona 	I ved in the action. a parricipartr. 

Official arid Expert Sowce 	 rel' oll offic 
and expe:: ZjtirCel,1. such as ut cuuucu 1I1IIuejs, police ofhcs, 
economis:s. or forensic scientists. Reporters arriving at the scene 
of an acc:.nt or disaster will talk to the police officer or 
firefighter on hand. Beat reporters will 'make the rounds 
each dav to visit official sources such as city hall, the countv 
courthouse, the police department, the sheriff's office. or Ehe 
school administration huilding. Good reporters will also keep 
a file of important and knowledgeahle people, as well as suhiect 
experts vho can he cahled upon for comments—perhaps a town 
historian or a roster of facultv members at a local universitv. 
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Newspaper reporterAnnie Sweeney lives a life of crime. 

She is not a criminal hersetf. She is a reporter covering 

the crime beat for the Chicago Tribune and earlier for 

the Chicago Sun-Times, both large daily newspapers in 

one of the nation's largest cities. She writes news arti-

des about crimes committed in the city and the police 

officers who work to solve them. 

Sweeney's biggest challenge, she says, is the shee: 

size of her coverage area. "tts a massive beat, with 25 

separate police distriets in the city.' Another challenge is 

winning the trust of police officers, SO they will give her 

information. 'Some officers think reporters are out to 

make them look bad' she said. 
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Meetings. Most matters of public importance—building new 
schools, voting on zoning changes, granting new-business 
permits, raising taxes, hiring new police officers—are discussed State open 

at meetings. Such meetings are held by various public groups records taws 
and government agencies—the City council, school board, 
chamber of commerce, special commissions appointed by the and the federal 

mayor, and others. Freedom of 
Reporters try to get a list of what will be discussed at such 

meetings—called an agenda—and will write a story announcing Information Act 

the meeting beforehand and another story after the meeting to are part of the 
report on what happened. Often such meetings are useful for 

C ec s-an h 	1< 	d-  
finding related ideas for more irndepth public affairs reports or 
even feature stories, say, on the people whose homes may be balances system 
affected by a new highway or factory. of U.S. government. 
Documents and Stored Sources. Besides knowing how 
to cover events and interview people, reporters also need Public access to 

good research skills. They must know their way around the certain government 
public library, how to access online databases, and how to records ensures search for documents and records. The federal government, 
universities, and private foundations compile enorrnous that citizens can 
amounts of information about the economy, occupations, be fully informed 
population trends, the environment, and many other subiects 
of interest to readers. Most of these studies and reports are about their 
made available to reporters. government 

State and local governments also are treasure troves of 
information—from marriage licenses to tax records to restaurant 
inspection reports to building permits. Many states have open 
records lciws requiring government officials to keep public records 
of their official activities. However, reporters must sometimes file 
a freedom of information request to force federal governrnent 
agencies to make certain documents available. 

Special-Interest Sources. The sources listed above are of 
a general nature and of particular interest to newspapers and 
broadcast stations that have mass audiences. Specialized media, 
such as magazines and websites catering to very narrow inter- 
ests—sports cards, video garnes, travel, military history, cars- 
have their own types of specialized sources. Journalists who 
write for special-interest outlets often become experts thernselves, 
as they learn more about the subject their publication covers. 
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Many reporters 

use a specially 

shaped oblong 

notebook narrow 

enough to slip into 

their hip pocket. 
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The main tools for reporting are a 
pen and small notebook. Reporters 
must write quickly yet legibly. Tliey 
must Capture the important parts 
of an interview and be ahle to read 
their notes later, when transcribing 
tl1eir notes to a Computer. Many 
reporters develop their own form of 
shorthand, or abbreviated writing, 
for more effiCient note-taking. 

A tape reCorder, or even bet-
ter, a digital voiCe reCorder, can be useful, but should be used 
only to back up—not replaCe —note-taking. While taped inter-
views ensure aCCurate quotations, there are drawbaCks. Some 
people feel uncomfortable about being reCorded and may not 
speak as openly during a taped interview. Also, when writing a 
story, the reporter can get bogged down reviewing a lengthy 
reCording instead of just flipping quiCkly through notes. Finally, 
there is always the danger of equipment failure (dead batteries, 
for example); without good written notes, the story would then 
be lost. lt's best to take notes manually and use a reCording 
only to verify faCts or direCt quotes. 

Computers have become standard equipment for reporters, 
not just for writing artiCles hut also for story researCh and for 
CominuniCating with sourCes via email. Reporters who travel in 
their work often have a laptop Computer in addition to a desk-
top Computer back at the offiCe. Many reporters type their notes 
direCtly into a Computer while ConduCting telephone interviews. 
Obviously, reporters need good keyboarding skills. 

Reporters need a clear speaking voice and a firm but 

courteous manner when asking questions. An editor 
doesn't always have time to fix a reporter's grammatical 
mistakes later on, so reporters also need solid writing 
skills and knowledge of grammar, punctuation, and 
spelling. Firially, reporters need curiosity and energy. 
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Conducting an Interview 
Interviewing is a key way journalists gather Information. 
Good interviews also make stories and broadcasts more 
lively and interesting. Developing good interviewing skills is 
essential to becoming a good journalist. Here are some pointers. 

• Decide what information you need and whom to Interview 
to get it. 

• Research the interview topic so you know as much as 
possible beforehand. 

• Use a notebook and pencil to take notes. If you want to 
record the conversation, ask permission first, but still take 
notes—recorders don't always work. Start by asking the 
person to spell his or her name and title. If you reach the 
person by phone, ask if it is a good time to talk. If lt is not, 
ask when you should call back. 

• Prepare questions in advance, and speak clearly and slowly. 
Use a c1osedended question to get a specific or concrete 
answer. For example, the question "How many weeks did 
you work on your Eagle Scout service project?" will get a 
more precise answer than "How hard was your Eagle Scout 
service project?" Use open-ertded questions to gently coax 
information from someone without appearing pushy. This 
gives a person flexibility when answering a question. For 
example, "How is your business doing financially?" 
less pushy than "Are you losing money?" Other 
examples of openended questions: "What's the best 
thing about winning the marathon?" or "How has 
being an Eagle Scout helped you in life?" 
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• If you don't understand a response, ask ehe same question 
in another way, or rephrase the response in your own words 
and ask if you got lt righe. Use follow-up questions to delve 
deeper into a subject. 

• Keep the conversation on track but be prepared Co follow lt 
where it leads, even if it departs from your script. 

• Take note of the person's ciothing, gestures, or other interest-
Ing attributes, such as photos and other personal effects that 
may add interesting details Co your article. 

• Save your hardest questions for last. By theo, your subject 
should feel more comfortable and more willing to answer 
difficult questions. 

• Ask for the person's permission Co call back if necessary. 

• Read your notes as soon as possible after ehe Interview; 
rewrite them more legibly or type them while the 
conversation is still fresh in your mind. 

Radio journalist Bob Edwards is one of 
America's most famous broadcast journalists. 
For 25 years, he hosted National Public  
Radios "Morning Edition' a news program 

• 

	

	 reaching 13 million listeners a week. During 
that time, he interviewed more than 20,000 

- 	•' 	people, including world leaders, actors, 
musicians, and average people who found 
themselves involved in the news of the day. 
Edwards gained a reputation as a master of 

- . 

	

	the interview, asking brief questions in a low- 
key manner and letting his subjects do most 

of the talking. In 2004, Edwards left NPR to join XM Satellite Radio, where 
he hosted "The Bob Edwards Show" until 2014, another morning program 
that featured interviews with newsmakers. In November 2004, he was 
inducted into the National Radio Hall of Fame. 

"Give people the time to expand on their thoughts," he advises young 
journalists. "Don't interrogate them. Make it like a conversation. Listen 
to what is said and follow up. Be prepared with a list of questions, but be 
willing to depart from the list and go where the interview Ieads." 
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Broadcast news quotes serve a similar purpose to printed quotes—adding 
color and clarification to a story—but are usually much shorter.They usually 
take the form of a sound bite—a short recorded segment of the person 
being quoted. lt is less common for the reporter or anchor to say someone 
else's quote, because that tends to be confusing to listeners and viewers. 
When conducting a broadcast interview, refrain from making any sounds 
while the respondent is talking.The "uh-huhs" and "1 sees" common 
during normal conversation are distracting to a broadcast audience. 

Handling Quotations 
Here are some practicai tips for using quotations. 

• When wrieing vour storv, use direct quotes—that is, the 
artual vords spoken—when someone says somethirig 
unique or important. 

"['d rar her haa'e 11 woth puiled dian clirnb that 
rnountain again" 

1 hat'e decided Co resign iunr the presidencv. effectite 
irnrnedtarelv" the president suhL 

• lJse dirert quotes for pacrng, that is, Co add variety to the tone 
of ehe text or Co break up long passages of explanatorv text. 

Duiing Mau all Fridav aftenioon nasses will ha held outdoois, 
Principal Mark Brown announced todav, surprising teachers 
und studenis alike. "We all need sorne fresh atrf" he saal. 
Classes will be conducted in the school courryard und in die 
grassi' area befind the gvmnasiwn. 

• Place direct quotations within quotations rnarks ard a:rute 
the quote. Use die person's whole narrte and title on f:s: 
reference only, Later vou ran use just die last name or a 
pronoun (he or she). 

"Quotes adel color tu a story," says Bob Broten, editor of the 
Troop 14 neu'sletter. "Thev make articles moar readable." 

• tJse quotes sparingiv. Quotes add emphasis and ran clarifv 
a poine, but don't relv on quoees to teil the whole story. 
In addition, most speakers tend to ramble. So, for rlaritv, 
paraphrase what someone said by restating lt in simpler, 
more dirert language. When paraphrasmg, don't use 
quotation marke. 
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WÄRU - eine 
A good news story is informative, easily understood, and 
interesting. lt's a story that readers or viewers care about. 
Most readers skim through newspapers and magazines, glance 
at headlines, and read a few captions and maybe the first few 
sentences of some articies. If the story doesn't grab their atten- 
tion, they move on. The same is true of broadcast stories. 1-lere 
are some principles of news writing we will call the "five C's." 

MakeYourWriting. 
Clear. Writing should be immediately understandable. If the 
reader has to stop and reread a passage to get it, the writer 
has failed. Choose simple, familiar words and write simple 
sentences that aren't too long. Make the parts of a story 
flow in a logical, straightforward order. Be concrete 
("Today's forecast is for thunderstorms and up to 
2 inches of rain.") instead of vague ("Today's forecast is 
for bad weather."). Use transitions—connecting phrases or 
sentences—to introduce new subjects. 

Concise. Make your writing short and to the point. 
Give readers a maximum amount of information 
in a minimum of words. There is always a 
shortage of time and space in the news media. 
Edit yourself. Remove wordiness (for example, 
change "at a later date" to "later" and "a small 
number of" to "few"). Cut out 
passages that are repetitious (saying the same 
thing twice) or redundant (saying the same thing 
in different words, such as "fellow classmates" or 
"totally destroyed"). 

Good writing 

can make any 

story better. 

2 
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Hometown News 
Scouts participating in national Scout jamborees have a unique opportu-
nity to exercise their journalism skills by submitting jamboree news to 
their locel newspapers, radio stations, and television stations. Hometown 
News correspondents get special training from nationaily recognized 
journalists and teachers on how to write articles and scripts, edit copy, 
and select photographs and video to accompany their stories, and they 
have special access to  
interview celebrities  
attending the jamboree. 
They also will work with 
local media contacts to 
get their jamboree ni 
to the folks back home. 	. 
Ask your Scoutmaster 
how you can participate 
as a Hometown News 
correspondent at the next 	 - 

national Scout jamboree.  

These Hometown News reporters were lucky enough 
to ride a Blackhawk helicopter at the 2013 National 
Scout Jamboree. 

Complete. A good story covers the subject thoroughly. 
Don't leave readers with unanswered questions. 

Correct, Get your facts straight. Use correct grammar and 
spelling. Never spell someone's name wrong. 

Creative. Look for ways to make your writing vivid and lively 
through careful observation, good reporting, and fresh expres-
sions. Avoid clichs—don't use overused words and terms such 
as "spectacular view" and "devastating flood." 

Be careful not to exaggerate or overdramatize a story, and avoid 
writing in a fancy, overly clever way. Let the facts speak for 
thernselves. Solid reporting is at the heart of good news writing. 
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News 	be written ior easv reading. A news story is usualiv 
crea:c .:s::g ihe inverted pvramid structure. The writer begins 
with the most substantial de -, followed hv less important 
details that can he trimmed, if ne --an„ vithout losing the gise 
of the storv. in practice, this rne. 3tarting with a iead para-
graph that summarizes the storv's most important facts, with 
information in descending order of importance in the middle, 
and ending ivith (he least important details. 

Novels and storvhooks usualiv present events es ehe order 
in vhich thev happen, or "chronological" order. The most impor-
tant parts of the storv usualiv come near the end, not the begin-
ning. The chronologicai form keeps vou reading clear through 
in find out what happens. But news stories are differene. News 
writers put the essential information at ehe beginning, knowing 
that readers vant the meat up front for information, not just 
for entertainment. 

Compare these ewo stories westen for a national readership. 
One is written in ireverted pvramid style; the other in chronolog-
ical stvle as a storvteiler might teil it to a groLp As you read, 
think of reasons whv the mverted pvramid style works bester 
for newspaper readers ehan ehe storvteller style. 



Edgit2 Scout MchaelW asor Toop C221 compotes im the NAVY S ummit 
Chaflenge. Ha had a 500-y-H s-m 1;ne of 8 minutes, 40 seconda. 

HOPE, v;:. JuIv 25—' -- 
shouted orte of the Navy 
SEALs as eight Scouts strained 
their forearms attempeing Co 
do 10 pull-ups In ewo minutes 
duririg the SEAL Challenge 
o:ed at ehe 2013 National 
Scout Jarnboree. 

This followed a rigorous 
proflciencv test of a 500-vard 
swim done in less than 12 
minutes, 30 seconds; 50 to 90 
push-ups cornpleted in a two- 

rn.ite 	:::r:; 3 
ups in less than 2 minutes; 
and a run of 13 miles 
cornpleted within 9 minutes, 
30 seconds. 

Scouts stood in line and 
tried their best Co look 
confident. Asked if he thought 
he would be able to succeed, 
Ryan Vimba of Ridgewood, 
N.J., said, "1 dont know, bot 
111 give lt my best tri." 
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Navv SEAL Capt. Dunc: 
S mith expiained titat the test 

xactiv the same as the 
:e: adrninistered for all Navv 

nnel tning to becorne 
SE.-.1s. At the iamboree, ehe 

Chailenge a1loved 
Sc:ats and Venturers to 
sample the Navvs training, 
test their menle, and find out 
if thev would make the cui 

"\Ve were prepared iör a 
spi!I number passing: we are 
ec:atic such a large number 

savsSmith. 
phvsical tests 

build .........ie of their key 
princ 	f stren T 	mmd 
10 in: 	streng ........ 
Smiii- 	that 
beIle: .: mman 
of ten times what the bodv is 
thought to be canable of. 

Based upon these 
rinciples. the SEALs asked a 

for Scours and Venturers 
g to pass the Navv 

i. Challenge. Even before 
Venturers vvere 

:rcaired to ha: a.::::. ehe 
a::er Award. 	oiets  

Star rank or heuen as 
the following merit 
citizenship in the 
Personal Fitness. 

Swimming. and Lifesaving. 
All panicipanis '.'ere requirr ± 
to have cornpla:r-d their 
lamboree curriculum. 

Whether ehe participa.n: 
passed or failed in ehe 
chalienge, even taking part 
the demanding test was an 
accomplishmem in itself. 

For those who passed, 
accomplishrnent is so much 
the greater. 

I [eh proud ... because 1 
was the onlv one in mv troop 
Co be here. and 1 reallv tried. 
said Mason Buchanan alter 
receiving his patch and 
certificate for compleeing the 
SEAL Chailenge successfullv. 
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opern:s S::ger (\V4UOO, 
Trotter .A-ZZ), and Ron 
\\ood  (KØBRO) continued to 
attempe contace with astronaut 
Mai. Luca Parmitano 
1KF5KDP of the Italian Air 
Force onhoard ehe ISS. (Those 
numbers after evervone's 
names are their harn radio 
call signs. bv ehe wa.) 

After several attemps. 
contace was achieved at 
preciselv 11:34 a.rn. as 
Parmitanos voice crackled 
through ehe static. 

"November alpha one 
sierra sierra, good morning, 
and 1 am vaiting tor vour 
questions" said Mai. 
Parmitano. Ten Scoues vho 
had completed ehe amateur 
radio option tor ehe Radio 
merit badge at the iamhoree 
then asked quesuons provided 
hv NASA. 

How are rohots used on 
ehe space station?" asked Kvle 
Joaes of Forest Grove, Ore. 
The nexe question came frorn 
Will Wvland of Redding, 
Conn., who asked. "How do 
vou communicate with vour 
famiiv \vhi. 	:.re aboard the 
space stati:: 

There were e.c Scuting-
related queseions ::c.nding, 
"Were you in Scouting as a 
vouth or as an aduh leader?" 
as asked hv Keenan Baird of 
Mesa, Ariz. To the surprise of 
the crowd, Mai. Parmieano 
was not active in Scouting as 
a vouth, because he was too 
"bus:vith other activities." 

After the nine-minute 
contact with the space station, 
Hometown News hosted a 
press .:onference. 

nut this experience 
as an out-of-this-world 
experience," Tvler Pincus 
of Oro \7 llev, Ariz., said. "Je 
was realiv amazing, and Fil 
rernember it tor the rest 
of mv ute." 

Andrew Brazeau of 
Putnan: . :v, N.Y., summed 
up the extraterreserial chat: 
"This [was] a once-in-a-
lifetime experience, and 1 will 
prohabiv never do something 
like this again." 
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in mc second article, same of ehe most interesung inrorma-
tion is buried in ehe story. Rather ehan staring from the heginning 
that Scouts at ehe jamboree rnade contact wieh astronaut Mai. 
Luca Parmieano at ehe Jnterna:::al Space Station, ehe storv bur-
ies ehat information several p:uraphs in. The chronological 
storV struceure gives all the ft --  of ehe seorv equal weight, 
instead of emphasizing the i:::::  rrane fac:s. 

The invereed pvramid n 	d of wriung nevs serves zwo 
important purposes. First. 0 	s hurried news readers or Os- 
teners ehe most imporear 	::::.:jn imrnediaeelv. Thev need 
not read ehe whole articl.- 	::v have ehe time or interest. 
Second, lt makes ehe cdi:: 	: ::sier. The inverted pvramid 
seorv can he cut from ehe bc::om rr reasons in time or space, 
wiehoue :z::g essential details. 

THE F1VESAND H 
The tvpical news storv his ewo parts: the leed and cia ± 
The iead—first seneence or ewo—summarizes the irn 
facts. A good lead presents most of ehe six primarv elements 
of a news evene, ehe "five Ws and H": who, whae, when, 
where, whv, and how. 

II these six questions are answered in ehe first few seneences, 
ehe main elements of ehe srorv should be clear to ehe reader. 
The body of ehe storv ehen elaborates on ehe iniporeane faces. 
The least importane faces are saved for last. 

The Feature Story 
Most news seories are herd news, hill of information of 
immediate importance Co our lives. Bue readers also enio 
saft news that entertains or inspires us, examining ehe people, 
places. and ehings in our lives in a more relaxed wav. Sofe news 
often takes the form of a feaeure seor, offering marc human 
interese ehan ehe tvpical news areirle and sometimes greaeer 
depeh and more colorful evriting. An announcemene about the 
troops pancake breakfast coming up ehis Saeurdav is a hard 
news seorv. A profile of ehe Scoutmaster, revealing how he or 
she has led 10 eroop memhers to earn ehe Eagle Scoue Award, is 
a feaeure seorv. 

You probablv have read stories wrieeen using these common 
forms of feature seories. 

im 



Personality profile. People have interesting lives. 

This popular story form may teil how someone over 

came terrible hardship to succeed in life. lt might ccver 

a narrow escape, an act of heroism, a grand dvsnture, 

a secret pursuit, or community service. 

Human interest stor 
This story form looks 
beyond hard news head-
lines to reveal how current 

events are affecting real 

people. Exampies include 

how tornado victims are 

coping with the loss of 

their homes; what area 
high school seniors are 
doing to prepare for 

college; how a local 

Scout troop is raising 
money for summer camp. 

I je 
jjpj V3 

Trend stones. These stories report on what is happng 

in popular culture, such as the latest fads in ciothing, 

hairstyles, music, or technology. Examples include arti-
des on summer fashions or the popularity of portable 

music players. 

The how-to story. People love to learn new skis. 

Whether lt is how to cook a turkey, build a birdhouse, 
or plan a summer vacation, the how-to story can break 
a complicated task into a series of easy-to-follow steps, 

usualiy numbered. 

ln..depth stories. Sometimes a feature story is an 

extend60, report on a hard news topic. Say, for exarnpe. 

the city's subway trains are constantly breaking down. 
An in-depth story, through extensive research and inter-

views, may examine the causes of mechanical failures, 

what engineers are doing to correct the problems, cnd 
how repair work will affect the city budget and the ke-

lihood of fare increases in the future. 
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A good exercise for any young Journalist is to interview 

a person, probing with questions until you dig out 

something exciting.There is something interesting 

about almost everyone.Try your Scoutmaster or one 

of the assistants, or a friend's parent. 

Finding Features 

an interesting feature ston is prt:: 
For more wriflng 'iasone inleresting stotv to teil. h is 	: 	 a 

tips, see ehe matt« .:f taiking to people to find out ahorn 	r intereses 
and experiences. Or. look at the dailv headlines, then find 

omrnunication people hehind th 	adlines tu vrite a feature storv ahorn. 
merit badge This is a \vav of ‚: ..onalizing the nevs. 

pamphlet 
Features should he \\'ritten in a crisp, colorful stvle. often 

\vtth more descrtpnons of acttons and 01 people than a hard 
nevs storv. Good feature \vriting, like all good writing 	helped 
bv varietv in vocabularv. sentence length. and sentem: 	:ructure 
and hv the use of active rather than passive verbs. 

Features ahorn interesting people and indepth articies 
about communitv issues are important to newsnaners Thev 
often have their mvn section called somethin:« 	«ivles," 
"Living." "Stvle," or simpiv "Features." 

Radio md TV news programs also make muc ii use of 
features-tvpe material. A good example is 'All Things 
Considered," a dailv National Public Radio program that 
includes. in addition tu national ne\vS, slice-ofdife stories 
ahorn evervdav people all over the countrv and the world. 

levision, nevs "magazine" shows like CBS's "60 Minutes," 
s "Frontline," and NBC's "Dateline" offer compelling 

:;:o0tive reports anti personal profiles. 

Wrrting for Magazines 

igaz.iiies were once filled \vith long, thoughtful articles (hat 
covered a suhiect in-depth. Readers are now husier anti have 
far more tvpes of mass media competing for their attention. 
Thev don't have the time tu read a bog article from heginning 
tu end. Editors of manv magazines have responded hv breaking 
their pages up into shorter articies vith more "points of entr." 
There mav he information hoxes, sidehars, ntaps. expandect 
captions, timebines, artd various other graphic-' 'isplavs 
of Information. 
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R T H E N EV 

Magazines still offer greater depth of coverage than newspa-
pers on specific subjects. But magazines often put less emphasis 
on the writing and more emphasis 00 creative editing or pack 
aging of their content. For this reason, there is no one way to 
write for magazines any longer. There is no one "magazine style" 
of writing. Someone wanting Co write for magazines will have 
to look carefully at the target magazine and see what specific 
style the magazine in question uses. 

lrnMTPI.1Ih,!ilTii 
Journalists are among the best informed citizens in ehe commu- 
nity. They also have good skills in communicating ideas. For those 
reasons, journalists are in a good position to make informed 
Judgments about events and to persuasively articulate those 
opinions. People want objective and factual news, but citizens 
also value the Journalist's informed opinions about current 
events and issues. 

The expression of informed opinion is almost as important 
as the publication and broadcast of objective news. But news 
media must take care to keep the two types of journalism Many newspapers 

separate. That is, opinions should be segregated into clearly publish unsigned 
labeled parts of the newspaper or broadcast, apart from the 

editOOals, news columns and reports. That way, readers and viewers will 
know which parts are actual riews and which are opinions indicating that 
about the news. Then they can weigh it all and come to their 

the judgment own conclusions. 
expressed is not 

THE EDITORIAL just that cl the 
The editorial is an expression of informed opinion. Editorial 
writers try to persuade readers and listeners of their judgments wnter hut rather 

00 important issues—say, that the mayor's budget is wasteful the opinion of 
or that the town park should be closed at midnight to cut down 

the newspapers on crime. Bot editorial wnters shouldn t simply express these 
opinions. Rather, they should carefully marshal the facts to editorial page 
make a strong case in favor of these judgments. Facts are just staff er senior 
as important in editorials as they are in news writing. 

Editorials seldom follow the inverted pyramid style. The management of 
introduction states the issue, and the middle factually describes the newspaper. 
important aspects of the issue. The conclusion summarizes the 
points and restates the writer's main opinion 00 the matter. 
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THE NEWS ANALYSIS OR BACKGROLJNDER 

Newspapers or broadcast stations will sometimes clarify a 
complex news story with a neu's anaiyss, or backgroweder. 
In this special type of article or broadcast segment, a reporter 
who may have been covering the story for weeks or months 
steps back to explain current events by putting them into a 
broader context, explaining how a situation got to be where it 
is now. Examples might be an analysis of why test scores in 
local schools have plummeted in recent years or how proposed 
zoning changes might affect the downtown area. In this way 
the reporter interprets the news, sifting through months of 
reports to show readers which facts are most pertinent. This 
type of article, since it involves the reporter's opinions as 
well as facts, usually is clearly labeled as analysis. 

1 

Columnist George Will is a professional 

arguer. His job, he says, is to "make 

arguments'Twice a week he picks an 

important topic out of the news—it 

might involve politics, education, 

popular culture, you name it—and 

writes his opinion about it. His 

columns appear on the op-ed page 

in the Washington Post and are 

syndicated to more than 450 other 
newspapers around the United States 

and Europe. 

"A coiumnist's job is not to teil 

people what to think but to provoke 

them to think" Will says. "News 

articles present the facts of the story 

in the news pages of the paper. 

Columnists like me, with various 

points of view, hold those facts up to the bright light of opinion and 

cause people to decide for themselves what they think. As columnists, 

we're paid to make arguments' 
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Dear Editor: 

was saddened to read your ne 

theitter problem in ourcommunity 

concern cd about the large number of aluminum soft 

drink and beer cans found in the perk.Theres reay 

ne excuse for that. 
Scouts BSATroop 62 has been coHecting aluminurr 

cont&ners—mostly cans—ror recychng for more tnan 

a vear now. We cofleet about 5,000 cans a month ther 

we take them to a recycing center. We use the noney 

we earn to help pay tor campouts and Sceutir: 

ment. We also donate some to charity. 

But our Iroop reallv is not recycling just for die 

monev. W&re doing lt because lt heips clean up our 

communitv, 

 

a,-.d it helps Scouts to serve where we are 

needed. ff anyonc wants us to heip by recycling their 

aiuminum. please bring lt to Parkwood Elementar 

School on Olson and EIrn streets between 10 a.m, anc 

2 p.m. -on the first Saturday of each month. A Scout v 

be thereeotake your aluminum. 

Mike Brown, age 14 

123 Oak St. 

Jowa 	 Centra! Cibi  
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REUII1IIIJnIKrn1 
Images are an essential part of lournalism. Practically every 
newspaper and magazine uses pictures. In fact, the impact of 
its cover photo often determines how weil a particular edition 
of a magazine seils on the newsstands. And of course visual 
images, both still and in motion, are vital to TV news and 
online news sites. 

News and Feature Photography 
Photography is an area of journalism where the amateur and 
the hobbyist can break in on a freelance basis. lt you want to 
sharpen your photography skills, take your camera with you 
when von travel or go an outing. Snap away if von see 
something that catches your eye. lt might be a bike rally, 
a dozen turtles sunning themselves on a log, or members 
of your Scout troop wakeboarding. 

Taking a pretty picture is not what is important in 
journalism. A good photo should teil a story or make a 
statement. A photo of paramedics assisting injured passengers 
teils a story; a photograph of an ambulance standing alone does 
not. People are essential elements of almost all events. If they 
are not in the picture, it probably is not the kind of visual 
image that will make the viewer care about what is happening. 

A professional photographer will take many shots, just 
to be sure of getting the right one. A Boys' Life photographer 
on assignment, for example, may shoot hundreds of pictures 
for one story. However, only a handful will appear 
in the magazine. 

Today's cameras have advanced - 

features that make the photojournalist's 
job easier. For example, many cameras 

in have built-in motordrives or, 	the case of 
digital cameras, memoly buffers, which let 
you take multiple shots of fast-moving events 	 f 
just by holding down the shutter. 

wiøi$t 
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This feature allows the photographer 10 take more photos 
in less time and capture several stop-action shots of one 
motion—that skate stunt, for example. Another useful feature is 
automatic bracketing, in which the camera shoots three or more 
pictures in rapid succession, all at a slightly different exposure 
(each a bit lighter or darker than the last). The idea is that one 
of the three will be just right. 

Let's say a newspaper is covering the opening ofthe Maple Hills skate park. 
Frank Brown's editor sent a photographer to the opening ceremony with hirn. 
The photographer shot a lot of pictures there: the mayor speaking, skaters 
trying out the ramps for the first time, the rnayor conversing with members 
of the civic association, an accornptished skateboarder doing a stunt. 

Should you ask permission to take a stranger's picture? lt is polite 
to do so but not always possible. If your subject is clearty involved in a 
newsworthy event, such as a traffic accident or fire, you can take pictures 
without legaily invading anyone's privacy. But for a feature story that is 
clearly not breaking news, you should be more respectful of people's 
privacy and talk to them about your story before asking to shoot pictures. 
If you are taking photographs to be used comrnercially—in an advertise-
ment, for example—the subjects must give their approval and usually 
must sign a model release form. 
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Photojoumahst Pete Souza has captured views of the world witnessed by 

few others. 
His photography has brought people to the battered streets of post 

Katrina New Orleans, the desolate mountains of Afghanistan, and 

personal, revealing moments of the U.S. president. More important, 
Souza's work connects millions of readers with events and people in 

powerful ways that words simply can't. 
Says Souza, "My goal is to make candid images of [the presidertJ 

that will be preserved for history. Whether 1 am with [the president] ir,  

a situation room meeting or after hours with [the president'sJ family, 
my hope is that the body of my work will accurately and honestly shox 

what [he] is like as a person and as a president." 
Souza was the chief official White House photographer for Presdent 

Barack Obama and the director of the White House photo office. 
A bestselling author of several photography collections, Souza has 

also served as a national photographer for the Chicago Tribune 
and had photographs featured in prominent publications including 

National Geographic. 

Pete Souza captured this 
spontaneQus image of 
Presdent Obama with 
Jacob Phi?adetphia, who 
had asked whetherthe 
presidents hair was like 
his own 

Pete Souza stri4s along the 
tarmac, past tlie pr000ssion of 
Roman Cathoic cardinals who 
stood ready to weicome Pope 
Francis upon his arrival at Joint 
Base Andrewe in Maryland. 



Some photojourrasts vH teH you IHCT the best camera is the ore you 

always have with youTcday amost an'one wte a smartphone 

can be a photojourn stYou ccc use your phone to take pictures of your 

latest Scout outing and publsh them ir your troop's online newsletter,  

or send them to Boys' Life for consideration for use in the magazine 

or on the website. 

Digital video cameras have dropped dramatically in price, making lt more 

affordable to try videography. Footage can be loaded into a computer, 

edited with voiceovers and text labels, then burned to a DVD.You can 

create short news programs at home that might be of acceptable quality 

for use by a local public access cable channel. Be sure that your video 

teils an actual story—say, of your troop's 100-mile bike ride—and that lt 

is presented in a news style. 

k 

A pieture may be worth a thousand words, bot every picture 
still needs a few words of expianation. This information, printed 
an or near a photograph, is cafled a cutline in newspapers and 
a caption in rnagazines. Whatever von call them, thev am very 
imporlant. Thev are ofteri the tirst (and sometimes the only) 
part of the articie that gets read. Here am same tips tor writing 
good captions and cuelines. 

[fIsIi}5T 



* When von take a piceure, lot down the names of all who 
appear, so the names can be printed in ehe caption. Make 
sure vou spell ehe names correctly. If possible, sometimes lt 
is helpful to take an "LD. photo. Boys' Life phoeographers 
out on assignment, for example, will line up all ehe Scoues 
involved in the story for a group shot, then will take down 
the naines and birthdates of each Scout, left to right. Having 
a person's birth date lets the editors of Bovs' Life get the ages 
right in their story, even if the photograph is published 
months after the picture was taken. 

• Uze the present tense in writing captions. "Scouts from Troop 
19 reach (not reached) the summit of Mount Baldy." This 
makes ehe action of the photograph Sees more inunediate. 

• IJon't state the obvious in a caption. "Scout sits on fallen 
tree beside the trail" is obvious. "Scout Bob Smith rests after 
hiking 12 miles of a 20-mile hike" brings new, interesting 
information to the picture. 

• lnclude details in the caption that aren't found in the accom 
panying article. lt possible, interview the photographer—and 
ehe people pictured—to find out exactly what was going on 
in the piceure, then use a quote. This adds color and immedb 
acv, as in, "'1 was so tired 1 had to sit tor 20 minutes before 
going on Bob said." 

• When laving out an article, use a different style of type tor 
the captions and cutlines so they are easily distinguished 
front ehe m' articie. 

Art, Cartoons,Typography, and Design 
Journalis:: S.D :eeds graphic ar:s:' .::'i desigrters. Manv 
feature articles carrv line drawings instead of photographs. 
In iurisdictions where cameras are not permitted in the court-
room. television stations and newspapers use artists to draw 
individuals who cannot be photographed. 

Graphics artists also produce maps, charts, symbols, tables, 
and logos, which are names or labels in a particular style used 
repeatedlv to estahlish identitv. Some magazines and the editorial 
pages in newspapers use the work of editorial cartoonists. Their 
cartoons proiect a particular point of view, often pointing up 
something ironic, absurd, or dishonest. The SS undav paper would 
not be compiete without the Sundav comics, too. 
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e caders of some maga-
'bt' Ycu' Yorker and 
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- -- 	 oect a collection of 
rtoons vith everv 

1 	 cartoons oiten give 

	

- 	a periodical more appeal. \Vhat 

L ' 	wc,uld E::.s 	he vithout 
Storv of Scouts in Action 

T 	t'. 	 Besides artists, iournalisin 

	

/ 	
a needs graphic designers. 

;- 	c - 	 --- 	 people who assign the art- 
to he created and who 

um the articies, finding 
ght arrangement 

:t. ispla t\ pe, photo- 
• 	

:. 	 .15. vhite ur blank) 
-pace, and illustration. On 

	

- 	 magazines. the direcior of 
'-- 	 - 	 design is among the top 

positions on the editorial 

	

-- -.- 	 -- hecause the visual 
- 	 •act of the puhlication 

so important. 
Graphic design gives 

blication or vehsite an identitv. a personal- 
iate vith that publication alone. Compare, 

for exau 	s.:naming headlines and the startling photo- 
graphs in th 	tfona1 Enquircr vith the niuch niore conserva- 
tive look of IlIu Nett -  brk Tiiues, w hich uses more dignified 
photographs and niore thoughtful headlines. Even without 
reading the articles, vou knov from the look alone that the 
\atfonal Enquirt'r is going to be lurid and sensanonal, vhile 
the .Vcu' lhrk Tinzes is going to be reasonahle anti informative. 

Dont overlook the importance of tvpographv. or the stvle 
of type, tu a publication's design. Tvpographv helps convev a 
puhlication's personalitv. Designers speak of families of type- 

such as Times Nev Roman or Bookman Old Stvle. 
\Vithin each tamilv are sets of fonts, or all of the characters 
ietiers. numbers. punctuation. Symbols) in a particular sim 

and srvle of type. Times New Roman, 12 point, italic, is one 
font 	in the Tinies New Roman type familv, 



Typography can heip readers understand the layout and 
architecture of a magazine, newspaper, or website. For example, 
all the display headlines might use one style of type and all the 
department labels (such as "Horoscope" or "Pets") a slightly 
different version within the same type family. Above all, typogra-
phy should be readable. Be particularly cautious about placing 
type on photographs, which can make the letters hard to read. 

Roman: 
GARAMOND Gasion 
CENTURY OLDSTYLE ITALIC 
BODONT GOUDY 

Gothic: 
FRANKLIN 
PURUCITY GO 
UNIVERS 55 Avant Garde 

PJtY/l8/7Yc7f%'/ 	fdt 

Medici Script 

Noveft9: 
2 	r 3411007 8010 

(3oudi Tat (M 3EngtiM4 

Media websites need designers with specialized skills 
and a good sense of graphic design, just like the designers of 
print publications. They should also be farniliar with the soft- 
ware programs or computer programming languages that bring 
interactivity and enhancements to a webpage. Some media web-
sites will use programmers to heip designers. Others require that 
the designers do the technical work themselves. 

For practical purposes, a site will often use a set of forms, 
or templates, with an established style. Updates---such as today's 
news headlines, pictures, and body text—can be imported into 
these templates without reinventing the design each time. This 
allows the designer to work on special sections or new features. 
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Careers in Journallsm 
The fieki ni kiurnaiism n :.: 	 v. 	:.:etv of 
aitournalisJ be broadiv educateti. no ut focused 

oi 
and beng 	eirn m hsLo. gegraphv. oikcs, and science 
heIp. A ;viderangng knowiedne heps iournakts ddnguisb 
the onan frcin the un nportan:. he r:ght from he wpng. 
he inie frm the aie n an' number sbezz aTe.tz the 

J1 

Journalists shoutd be intelligent, weil-organized, and 

observantThey should be curious about everything-

people, current events, public affairs, science, sports, 
you name lt. Journalists should tike people—you mus 

deal with news sources, pub'ic officials, editors, man-
agers, anti celebrities. If you are shy, you will need to 

learn how to overcome this trait 

JOURNAUSM 71 



• 	
:31 Z3 	ie. 	::‚ 	rsn 

	

5i um 	zü 

Uuse 

- 	 - 

Prsparatknfor a Career 

vc 	arefs  

sr 

C eating your own bieg is a great way to share news arid opinions with 
friends family, feHow Scouts, or the world beyond. With your parent% 
permission, get online and search for free blogging services. Many require 
only a name and an email address. (Establish a separate email for this 
purpose; do not use your personal, everyday emaiL) 

Start by writing about what interests you. If you have recently read a 
good book or Seen a good movie, you could post a review in the form of a 
blogYou could write about a recent Scout outing and include photos and 
quotes from your friends—all elements you would see in a mainstream 
magazine or newspaper. 

Unlike writers at newspapers and magazines, you won't have an editor 
when you first start your blog.You won't have a boss telling you what to do 
or how to writeThis doesn't mean your standards should be any different 
from a respected, legitimate news organization. Be respectful of others in 
your blog posts. Don't post pictures without the permission of the subjects. 
Be fair and balanced in your reporting.You can (and should) write posts 
expressing your opinion, but resist the urge to lash out and be mean. 

Most importantly, always assume that everyone you know will read 
every word you post online. When you post something on the internet, 
it is out there for everyone to read: parents, friends, foes, Scout leaders, 
prospective or future employers— evelyone. 
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Always be o n the kiokout for good sto«y ideas läke y« ,r stitlor 
video camea vith ffl whee you travel. U you see a nwotti 
event, c&k away ad get ibe umages to a kcd newsper erW 
station as quickly es passlbe.They m ay buy roir pictures or 
footage and qive yc u ciet. 

GEF INVOLVED 

Most high schec'ls have rtewspaper er hieran-  magazine 
Some have websires. radio faciliries. and e,-er TV studios. 
Jein a club er dass that produces high scheel media. ii veur 
scheel deesnr have a riewspaper 0: wehsite, iteip :reate oae 

Dciii overook writing letters to the editor ei vour iocal 
newsoaeer er a rnagazine as a w,-.v to ges vour ideas piblished. 
eu cart aso pracnce ieurnalism ior your Scout treep hv start-

:rtg—er contrbuting ro—a :roo rtewsieiaer er website. The 
same appiies ior almest everv other greup. Dees -eur phice 
'f worsh er sports ieague have a newsleriert Ii so. -ei 

:nvelvech i not. starr orte. 
The iasresr ivav 10 mpreve vour skills in ournaiism is 

to have vour werk edued bv mofessionais, so trc tc wriie im 
estahlished news eurers. Sometmes the local news media have 
opportunities 

 
tot-  eager young peeple who want to ges staried. 

l VOU have roved vourseli en ihe scheel newscaper. veu rnight 
et an assignmem as a stringer. Yeu might be asked to cover a 

scheel icriction er Sports event that the regular newspaper er 
radio-TV srafi cant cover. Vith some luck, vou mighr land a 
part-linie er summer position ar a ocai newspaper er h:ead-
casring station. \bu might also trv veur hand at ireeane 
writin 	r magazir.es. 
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One of the best ways to get into journalism is by 

studying it in college. In high school, take as many 

English, history, social science, and science classes as 

possible. If your school has journalism courses, take 

them and also get involved with your school paper. 

As a digital editor at The 
Washington Post, Tim 
Richardson wants his stories 

to reach readers first- 

wherever they happen to be. 

With fewer online readers 

using desktop computers, 

reporters and editors must 

choose headlines and images 

that will quickly connect with 

people scanning mobile 

devices. Richardson works with the paper's metro staff 

to enhance local news coverage through a variety of 

digital platforms, ineluding breaking news, multimedia, 

and social media. Noting the power of social media as 

both a reporting tool and a tool for attracting roving 

readers, Richardson says, 'When readers find our 

stories, we hope to convert them into loyal readers in 

the future:' 

Before arriving at The Post, Richardson was the 

online managing editor at the Las Vegas San after an 

earlier stint at The Washington Post as a multiplatform 

editor. He also worked in digital media at the Naples 
Daily News in Florida and The Topeka Capital-Journal 
in Kansas. 

Not everything in journalism has changed since 

Richardson began his career. "Our responsibility to 

readers remains the same: As journalists, we must 

provide accurate, fair, and timely information, whether 

in print, on a computer, or on a mobile phone" 
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The Study of Joumalisni 
More than 100 colleges and universities have journalism depart-
ments accredited by the Accrediting Council on Education in 
Journalisrn and Mass Communications. Colleges that don't have 
journalism courses may have campus media that you can work 
on to get journalism experience while earning your degree in 
another field. 

A journalism degree calls für studying a broad range of sub-
jects. Journalism students take courses in the arts, humanities, 
social sciences, physical sciences, and often foreign languages. 
Hands-on learning includes newswriting, editing, photography, 
computer-assisted reporting, design, television production, typog-
raphy, communication law, and journalism history. Special fields 
of study include advertising and public relations. An important 
part of most journalism educations is working as a staff member 
on a campus newspaper or broadcast station. 

ntemships Open Doors. Many journalism programs heip stu-
dents find paid or unpaid positions at print or broadcast outlets. 
Getting good internships has become increasingly important in 
the held. An internship can lead to one's first post out of college, 
simply because employers often prefer to hire someone they 
have worked with as an intern rather than a stranger. 

To land an internship, first check with your college 
adviser about media outlets that regularly take interns from 
your schooL If assigned internships are part of the school's 
journalism program, you probably would earn academic credit, 
too. If necessary, look for opportunities on your own by con-
tacting public relations firms and advertising agencies. Check 
their websites er call the companies 10 inquire. In addition, 
some professional organizations operate summer internship 
programs für students (see the resources section at the end of 
this pamphlet). 

The Value of Networking. Practice networking, or keeping in 
touch with a wide range of people in the held. lt may land a 
good internship or other opportunity for you. Start networking 
in high school. Contacts you make while working for the school 
paper may be valuable 10 you years later. The same is true of 
contacts you make in college. The other journalism students 
you meet, your professors, and the editors you meet during 
internships all can become valuable sources. 

Build your network. 

Everyone you 

work with as you 

progress in the 

held can become 

a good contact 

tor the Future. 
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Progressing in Journalism 
How do you work your way up in journalism? You can travel 
various routes, depending upon interests and opportunities. 
One route is to go up the management ladder; another is to 
become a specialist. A third route is a combination of the two. 

A typical progression if you began as a college intern at a 
newspaper might lead to an entry-level position as an editorial 
assistant and cub reporter. You might then advance to general 
assignment reporter. If you chose the management ladder, you 
could seek editing assignments and then progress to assistant city 
editor, City editor, national editor, sports editor, features editor, 
or editorial page editor, and a few years as a copy editor. You 
might someday become managing editor or editor in chief. 
The only position above that would be the publisher or 
owner of the newspaper. 

An entiy-level employee at a magazine would start as 
editorial assistant, then assistant editor, associate editor, senior 
editor, and then, perhaps, managing editor. Upper-level positions 
include executive editor, deputy editor, and editor in chief. 
BeCause of the trend toward special-interest magazines, the 
profession provides opportunities to become an established 
authority in a wide range of subjects. 

In broadcast journalism, opportunities to specialize are 
more Iimited than in the print media. The broadcast news 
reporter can risc through the management ranks to become 
the anchor (or on-the-air announcer of news), news director, 
or general manager. Or, a reporter can specialize in an area 
of broadcast news coverage, such as government and politics, 
sports, weather, entertainment, or other fields. 

The Rewards of Joumalism 
Most journalists don't get rich, but salaries in the field have 
improved in recent decades. The marketplace determines salary 
levels. If your skills, or your specialty, are in great demand, you 
will get paid more. As a general rule, news outlets with larger 
readerships er audiences will pay more than those with smaller 
audiences. Journalists with large national audiences, such as 
network TV anchors or syndicated columnists, ran make very 
high incomes indeed. 
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Journalists make many positive contributions. By telling 
the public of upcoming events, they heip people get the most 
out of life in their communities. By reporting on good causes, 
they aid in the development of worthwhile institutions. These 
personal satisfactions heip make any field in journalism mean-
ingful and worthwhile. II you decide that this is the field for 
you, weicome! 

TV anchor, commentator, and 
investigative reporter John Stossel 
sheds light on American life like no 
other newsmon. He hosts a show on Fox 
Business Network called "Stossel" that 
focuses on current consumer issues. 
He also does special commentaries on 
topics such as education, politics, and 
parenting, and appears on other Fox 
Business Network and Fox News shows. 
He has more than 40 years of experience 
as a journalist. As a lung cancer patient, 
he reported on the service he received 
while hospitalized in NewYork.The 
provocative account received 
nearly 400,000 "likes." 

For years, Stossel worked as an 
investigative reporter, 	for ABC'S popular 
newsmagazine "20/20" and also did hour-long special 
reports. He became coanchor in 2003 and also hosted a 
popular weekly segrnent titled "Give Me a Break." that 
pointed out some absurdity about modern life, from 
popular culture to government regulations. 

Stossel has received 19 Emmy Awards. The National 
Press Club has honored hirn five times for excellence in 
consumer reporting. He has also won the George Polk 
Award for Outstanding Local Reporting and the George 
Foster Peabody Award. 

JOURNAUSM 	77 



Ir.1uum1lssR«!r.1uh11 

Scouting Literature 

Communicatiorr, Digital Teclrnology, 
Graphic Arts, Law, Moviemaking, 
Photography, Public Speakirig, Radio, 
Signs, Signals, and Codes, and Theater 
merit badge pamphlets 

With your parent's permission, visit 
the Boy Scouts of America's official 
retail website, www.scoutshop.org , 
for a complete listing of all merit 
badge pamphlets and other helpful 
Scouting materials and suppiles. 

Books 

The Associated Press. The Associated 
Press Stylebook arrd Briefing ori 
Media Law. Associated Press, 2018. 

Briggs, Mark. Journalism Next: 
A Practical Guide to Digital 
Reporting and Publishing, 
3rd ed. CQ Press, 2016. 

Brooks, Brian S., and Jarnes L. Pinson. 
The Art of Editing in the Age of 
Convergerice, llth cd. 
Routledge, 2018. 

Cappon, Rene J. The Associated Press 
Guide to News Writing, 3rd ed. 
Peterson's, 1999. 

Craig, Steve. Sports Writirig: 
A Beginner's Guide. Discover 
Writing Press, 2002. 

Ferguson, Donald L., and Jini Patten. 
Opportunities irr ]ournalism Careers. 
VGM Career Books, 2001. 

Foust, James C. Online Joumalism: 
Pririciples arzd Practices of News 
for the Weh, 3rd ed. Routiedge, 2011, 

Gibbs, Cheryl K., and Torn Warhover. 
Getting the Whole Story: Reportirig 
and Writing the News. Guilford 
Press, 2002, 

Gilimor, Dan. We the Media: Grassroots 
Journalism by the People, for the 
People. O'Reilly, 2006. 

Goldberg, Jan. Careers irr Jourrialism. 
McGraw-Hill, 3rd ed., 2005. 

Gormly, Eric K. Writirrg and 
Producirig Television News, 2nd ed. 
Blackwell Publishing, 2004. 

Harnilton, John Maxwell. Joumalism's 
Roving Eye: A History of American 
Foreign Reportirrg. LSU Press, 2009. 

Hewitt, Hugh. Blog: Understandirig 
the Information Reformation 
That's Changing Your World. 
Thomas Nelson, 2006. 

Kalbfeld, Brad. Associated Press 
Broadco.st News Handbook. 
McGraw-Hill, 2001. 
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Kobre, Kenneth. Photojoumaiisrn: 
The Professionals' Approach, 
7th ed. Routledge, 2016. 

Rich, Carole. Writing and Reporting 
News: A Coaching Method, 8th ed 
Cengage Learning, 2016. 

Organ izations and Websites 
American Society of Joumalists 
and Authors 
355 Lexington Ave., lSth Floor 
New York, NY 10017-6603 
Website: www.asja.org  

Associated Collegiate Press 
2829 IJniversity Ave. SE, Suite 720 
Minneapolis, MN 55414 
Website: www.studentpress.org/acp  

Association of Magazine Media 
Website: www.magazine.org  

National Association of Broadcasters 
1771 N St. NW 
Washington, DC 20036 
Website: www.nab.org  

National Freedom of Information 
Coalition 
3208 Weimer Hall 
P.O. Box 118400 
University of Florida-College of 
Journalism and Communications 
Gainesville, FL 32611-8400 
Website: www.nfoic.org  

National Institute for Computer-
Assisted Reporting Inc. 
Website: www.nicar.org  

National Scholastic Press 
Association 
2829 University Ave. SE, Suite 720 
Minneapolis, MN 55414 
Website: www.studentpress.org/nspa  

The Poynter Institute 
Website: www.poynter.org  

Society of Professional Joumalists 
Eugene S. Pulliam National 
Journalism Center 
3909 N. Meridian St., Suite 200 
Indianapolis, IN 46208 
Website: www.spj.org  

Student Press Law Center 
Website: https://splc.org/ 

The Boy Scouts of America is grateful 
to Scott S. Stuckey for writing the 
Journalism merit badge pamphlet. Mr. 
Stuckey is the former managing editor 
of Boys' Life magazine. 

The Boy Scouts of America is 
grateful to the men and women 
serving on the National Merit Badge 
Subcommittee for the improvements 
made in updating this pamphlet. 
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